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Final Cut Server 


Bring your vision to life 


Apple Pro Resellers have all the skills and knowledge to help you purchase, 
install, learn and support Apple professional based solutions. 

Our resellers and consultants have been hand-picked for their proven expertise 
in a particular market, such as video, audio, design and print production. 
Whether you are a large corporation, a small or medium-sized business, 
or a freelance professional, the Pro Reseller programme provides you with 
all the support and assistance you need to bring your vision to life. 













NSW Allans Music (A) ; Computers Now - icorp (V/P&P), Digistor (V), Emperors Mind (V/P&P), Foto Riesel (P), 

Future Reality (V), John Barry Sales (V), Kayell (P), L&P Photographic (P), Powermedia (V/P&P), 

Sound Devices (A), Sun Studios (P), Turramurra Music (A), Videocraft (V). VIC Allans Music (A), Awave (A), 
Computers Now - icorp (V/P&P), Crunch IT (P&P), Designwyse (P&P), Digistor (V), Emperors Mind (V/P&P), 

Factory Sound (A), Future Reality (V), Kayell (P), Metropolis Music (A), Sun Studios (P), Videocraft (V). 

QLD Allans Music (A), Digital By Design (V), Ellaways (A), Kayell (P), Musiclab (A), Talk To The Mac (A), Video Pro (V). 
SA Allans Music (A), AV Central (V), Derringers (A), Diamonds (P). WA Allans Music (A), Art Ref (P&P), 

Edit Solutions (V), PRA Imaging (P), Team Digital (P&P), Vizcom (V), Xcite Logic (V). 

A-Pro Audio P - Pro Photography V-Pro Video P&P - Print and Publishing 

For more information see www.apple.com.au/buy/experts/ 


^ Professional Reseller 


© 2009 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, Final Cut Studio and Aperture are trademarks of Apple Inc., registered in the U.S. and other countries. 





















Two A4 Great Xerox Offers! 

Two fantastic Xerox printer offers on A4 Colour laser printers for 
the office or home. But hurry, once current stocks have gone, 
the prices will go up due to the current exchange rate! 



Cl 11 ON Specifications 

• 600 x 600 DPI Full Color Laser Printing 

• Postscript Level 3, 128MB RAM 

• Single sided printing 

• 10/100 Ethernet Network 

• 12ppm Colour/16ppm Black 

• Approx 18c per colour page (based on 
20% CMYK Coverage 

Free Delivery within Australia 


fuji xerox 0 

1. Inc Free Extra 
Black Toner worth 
$98 RRP 



Special Offer $495 inc gst 



C3210 Specifications fuji xerox 


• 1200 x 1200 DPI Full Color Laser Printing 

• Postscript Level 3, 640 MB RAM 

• Duplex (Auto 2 sided printing) 

• 10/100 Ethernet Network 

• 25ppm Colour / 30ppm Black 

• First Page out - Less than 17 seconds 

• Low Running Costs 12c per colour page 
based on 20% coverage. Less than 2c for 
B&W prints at 5% coverage.* High yield 
C3210 toners give you 6,000 colour and 
8,000 black pages of printing 

Free Delivery within Australia 


NOTE: If you are feeding an 
inkjet printer one set of inks a 
month, these Xerox colour 
laser printers could pay for 
themselves within months. 


Special Offer $999 inc gst 



Includes 3 Extra Offers 


1. Free Upgrade to 
640MB Ram 
Worth $699 rrp 

As Per Xerox Price List July 
2008 - 5 times the 
standard RAM 




2. Free Set of Toners 
with a trade-in 


Trade In any networkable laser 
printer, and receive a Free set of 
4 colour toners (claimed online 
directly from Xerox) 



3. Order a 2nd Set 
of Extra Toners ^ 
for only $299 

Note: Limited to one extra 
set at the time of purchase 
for $299. 



No surcharge for Visa and Mastercard www.designwyse.com.au 


Prices subject to change without notice. E&OE *Based on 5% coverage per colour. 
Supplied with full standard size toners. Offer toners are full standard size 


^ Tss' 

Designwyse 

Professional Computer Solutions 


Ph (03) 9554 6000 FreeCall 1800 334 684 

1 Fairborne Way Keysborough VIC sales@designwyse.com.au www.designwyse.com.au 














iMac Mail Server 

Take control of your inbox. Bring your email inhouse. 


Server for 1-10 Users, Right Size, Right Price 



Complete Package 


• iMac 20” 2.4Ghz 

• 1TB of Storage, 3GB Ram 

• Kerio Mail Server 10 user 

• 2 x 1TB Ext Hard drives for a 
rotating back up 

• Retrospect Desktop Edition 

• Back up for Power Failures 

• Twelve Months of Secondary’s 

Services - Mail Backup & Virus Protection 

• Onsite Installation & Training* 

• Three Year onsite warranty* 

only $61 per week* 


Complete communications solution for business 


✓ Manage your own email accounts quickly and easily 

✓ Webmail: Complete access to your email anywhere on web 

✓ No mailbox limits (send and receive large files) 

✓ “Push” email to iPhones and other mobile devices 

✓ Shared group calendars & contacts including web access 

✓ Sophisticated spam filtering (block unwanted email) 

✓ Automatic Virus protection for emails and attachments 

✓ Automated backup of all email, calendars and contacts 

✓ Ideal for organisations with little or no IT staff 

✓ 3 Years Onsite Warranty 

If you have more than 10 users, please call our sales staff 


* Weekly rental finance rate paid monthly over 36 months via Alloys Assist. Purchase price $6,950 inc gst 

# Onsite services Melbourne metro area only. 


Designwyse 

Professional Computer Solutions 


Ph (03) 9554 6000 FreeCall 1800 334 684 

1 Fairborne Way Keysborough VIC sales@designwyse.com.au www.designwyse.com.au 











Other WorlU Computing 

Serving the Mac Universe since 1988 

Visit: www.macsales.com or Call: 815.338.8685 


At OWC Our Customers Come 1 st ! 

More Memory = Faster Mac 

Use our online memory guide at www.macsales.com/memory 

Apple® Mac Pro XEON™ - Max any model up to 32GB! 

Get the right memory for any 2006/2007/2008 Model 

As low as 

Detail of Apple-Qualified 
OWC heat spreaders for 
Mac Pro Quad Xeon. 


Products That Make Your Mac® Faster and Better 


rrijW 

WS\ 


BizRate 

2008 




MacSuperDrive DVD+CD Burning Solutions 


o j 


Create with Apple iDVD®, Apple DVD Player, Apple DVD Studio Pro®, 

Apple iMovie®, Apple Disc Burner, EMC® Retrospect®, Apple iTunes®, M , 
Roxio® Toast®, Apple iPhoto®, Prosoft, and NTI™ Dragon Burn. 2, 



www.macsales.com/superdrives 


Internal Solutions 
from $28.99 




1GB Module Kits 
for up to 8GB 


2GB Module Kits 
for up to 16GB 



Blu-ray Solutions 
now from $114.99 


4GB Module Kits 
for up to 32GB MAX! 


4GB Kit (2GB Modulesx2) from $91.99 
32GB Kit (4GB Modules x 8) from $929.99 


External Solutions 
from $71.99 


OWC Mercury Pro Blu-ray External Drives Now Write/Read up to 8X Blu-ray Discs 


NOW OWC Mercury Pro Blu-ray Burner/SuperDrive 

miaASFAST! Dual-Layer only $399.99 

Burn Blu-rav 

up to ax FireWire® 800/400+USB 2.0+eSATA 
speed! 77ic First and Only Quad Interface' \ I iR| 

Performance Optical Solution 



Upgrade: 


• 667MHZ& 
800MHZ Models 


• 2.0GHz, 2.66GHz, 2.8GHz, 3.0GHz, and 3.2GHz 
Quad-Core, Quad Core x 2 (8-Core) - all models 


Memory for iMac, MacBook, MacBook Pro, Mac mini (Intel) 



Includes the 
Award- 

Winning j 

Prosoft Data 
Backup 3! 



2.0GB from $24.99 


4.0GB Kits from $49.97 
6.0GB Kits from $175.99 
NEW! 8.0GB Kits (for2009 "Unibody" 17"Only) 

$697.99 


Your Online Mac Upgrade Center 



SATA Internal Hard Drives 


www.macsales.com/harddrive HITACHI 

^ PARTNER PROGRAM 


Quantum XJX qlogic 


3.5" SATA drives for Mac desktops/tower: 


J Up to 2.0TB drives NOW IN STOCK! 
500GB from $64.99 


We have the right memory for your Mac 

From 68020 to PPC to Intel®, From Classic to Pro-OWC has the Right Memory for 
all the Latest Macs and nearly Every Mac! 


Free Step-by-Step Do It Yourself Installation Videos: It's easy to add memory a 
step-by-step OWC Online Videos show you how! www.macsales.com/install-i 


and free 


2.5" SATA drives for most 2006 and later ^ 
gSj Apple & PC laptops including MacBook® Pros 

Up to 500GB 5400RPM; Up to 500GB 7200RPM 
320GB now from $67.99 

/>> neuuertechnologyi 


"That's a great deal!" 

- Dave Hamilton, Mac Observer 


gg| m) 



videos USB 2.0 Universal Drive Adapter 7 

www.macsales.com/newertech 

The Swiss Army Knife of Disk Connectivity 

Access data/transfer files from ANY 2.5", 3.5", 
and 5.25" drive with fast, Plug and Play ease! 

Controller Cards 


only 

$29.99 


Our online guide makes getting that right memory for your Mac easy. 

www.macsales.com/memory 


All OWC memory meets or exceeds manufacturer specifications for maximum jjjg* 

quality assurance, but at the independent prices you can afford. Plus, you & fijjjjn \ 
receive the industry-leading Lifetime Advance Replacement Warranty V / 
and award-winning US-based customer support. v 5.^ 



www.macsales.com/hdcontroller 

IDE/ATA& SATA PCI/PCMCIA/ 
Express34/PCI-Express Hard Drive 
Controller Cards for Macs < 

Starting from $18.99 



Upgrade/Add FireWire 800 to 
G3/G4/G5 Power Macs 

FireWire 800 PCI/PCI-X Special $22.95 


NewerTech® Products www.macsales.com/newertech 

OWC® is proud to be the #1 distributor of NewerTech products 

NewerTech Voyager™ NEW! 

SATA I/ll Hard Drive Docking Solutions | 

The Easiest Way To Access Data « 

From ANY 2.5" or 3.5" Serial ATA bestoeexpo 
(SATA) Hard Drive Up To 2.0TB! ^ 2009 

• Fully bootable external ^ 

drive solution. ^ 

• Swap drives at will. am 

• Plug and Play with all 
connector cables included. 

NewerTech 11 Piece Portable Toolkit 

Everything you need to service/upgrade only 

desktop and notebook computers as well as $17 95 
small consumer electronics devices like iPods. ** * 


/) }> neuiertechnologyi 


Add More, faster drives to your Mac 
IDE/ATA/SATA Controller Cards 

from $55.00 



— 

Voyager Q 

FW800/400/ 
USB 2.0/eSATA 

| only $97.99 

"Remarkably Convenient" - Macworld 

9 

Voyager S2 

USB 2.0+eSATA 

only $49.99 


NuPower® Batteries 
for Apple Laptop 
and iPod 0 NuPower 


The highest capacity replacement 
batteries for PowerBook and 
iBook PERIOD! from $89.99 





*** Battery capacity gains are compared 
vs. original Apple factory included battery 

from $19.99 




NewerTech Intelligent 
Battery Charging 
Station 2-Bay Battery 
Charger + Conditioner. 

^ from $149.95 

Gear ISiD 




Featured Software 


www.macsales.com/software 
Award Winning 


_ . , . (rJ?) 1 

Prosoft Utilities MM I tf t TOi'Jd Vtoa 







Drive Genius 2 

Maintain, manage, optimize, 
and repair your hard drive. 

for $59.99 pROSOFT 

fon Data Rescue II en9,n * #,,n9 ,nc - 

; Cp The best data recovery utility on 
the market for recovering files 
from a problem hard drive. 

for $59.99 


Other World Computing 


VISA 



































































































Backed By Insanely Great Service & FREE Lifetime Support 


Orders ship from USA with 
extremely competitive 
shipping rates. All prices 
quoted in US dollars. 


Learn more about OWC's new 'Green' Headquarters. 

Conservation & Recycling for a greener tomorrow 

http://www.macsales.com/LEED/ 


Customer Quote CORNER 

"Received my order from you in about same 
time as from Australian vendors. 

Well done all!" 

- Cliff L, 
South Australia 


External Storage Solutions 


fi intech 

EHD 



Award Winning Solutions from OWC & NewerTech - 
Quality, Performance, Reliability make OWC & 
NewerTech storage a world apart. jcgr itaid LAYERS 
Visit www.macsales.com/storage 
for all available options. 


Software 

Included 

$200 

Value 


ww 


| M acAddj ct 
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All OWC & NewerTech configured external drive solutions come ready 
to Plug and Play with all interface connection cables, include full 
versions of Intech® HD Speedtools™, NovaStor NovaBACKUP, and 
Prosoft Data Backup 3, and are Leopard® Time Machine™ ready. 


macwoME [2J> 


•FCCl. Photoshop User 

♦♦♦♦♦ 


OWC Mercury Elite-AL Pro™ 3 Year Solution Warranty 

All Mercury Elite-AL Pro™ models Available from 80GB to 2.0TB! 

are ideally configured for audio/ 

video, digital photography, a °i Q(|D°i» o |: ° jiii » 

professional music, graphics ' ^"sbu ° 

general data and backup applications. 


OWC Mercury Elite-AL 

Pro Qx2™ 3 Year Solution Warranty 

Selectable Hardware RAID 0,1,5,10 & 
span modes. Sustained data transfer 
rates up to 230MB/S. Perfect for A/V, 
HD-video, redundant backup, & more! 

Up to 8.0TB, Starting from $699.99 for 2.0TB 

Available from 1.0TB to 8.0TB! 


Sleek, Fast, 
and Fully 
Plug and Play! 



Size 

320GB 

500GB 

1.0TB 

1.0TB 

1.0TB 

1.5TB 


Speed 

7200RPM 

7200RPM 

7200RPM 

7200RPM 

Enterprise 7200RPM 
7200RPM 


Data Buffer 
16MB 
16MB 
16MB 
32MB 
32MB 
32MB 


FW400 

+USB2.0 

$97.99 

$109.99 

$149.99 

$179.99 

$199.99 

$219.99 


FW800/FW400/ 
USB 2.0/eSATA 

$127.99 

$139.99 

$179.99 

$209.99 

$229.99 

$249.99 



FireWire 800/400, USB 2.0, 
eSATA 'Quad-Interface' 


OWC Mercury Rack Pro 11 

4 Bay, 1U Rack Solutions 


Available from 
640GB to 8.0TB! 


NEW! 
Quad 
Interface 


JBOD or Hardware RAID options 
0,1,5,10 available! 

Up to 8.0TB of Performance RAID/ 
RAID-READY storage from $499.99 



FireWire 800/400, USB 2.0, and/or eSATA interface models 

2 Year Standard Solution OR 5 Year Enterprise Solution Warranty 


OWC Mercury Elite-AL Pro Dual Drive RAID 


Performance 
Hardware RAID 
Plug and Play 
Solutions 


RAID-0 Striped 
Solutions ideal for 
demanding audio/ 
video, editing, data 
processing, and any 
application where 


3 Year Solution Warranty 
Size Speed 

1.0TB Striped 7200RPM 

1.5TB Striped 7200RPM 

2.0TB Striped 7200RPM 


higher performance 2.0TB Striped Enterprise 7200RPM 
provides a benefit. 3.0TB Striped 7200RPM 


Data Buffer 

FW800/FW400 

+USB2.0 

FW800/FW400/ 
USB 2.0/eSATA 

32MB 

$219.99 

$239.99 

64MB 

$279.99 

$299.99 

32MB 

$299.99 

$314.99 

64MB 

$399.99 

$419.99 

64MB 

$429.99 

$439.99 



"A Sweet, Virtually 
Problem-Free Back-up 
Strategy." - MyMac.com 


Hardware RAID-1 
(Mirror Redundant) 
Plug and Play Ready 



NewerTech Guardian MAXimus 

ertechnologyr 

Provides "Live Activity" backup/data Photoshop user 
redundancy of your critical data 

3 Year Solution Warranty 
Size 

500GB+500GB (Mirrored) Drives 
750GB+750GB (Mirrored) Drives 
1.0TB+1.0TB (Mirrored) Drives 
1 .OTB+1,0TB (Mirrored) Drives Enterprise 7200RPM 
1.5TB+1.5TB (Mirrored) Drives 7200RPM 


Available from 
250GB+250GB 
to 2.0TB+2.0TB! 


♦ ♦ ♦ ♦ ♦ i 

MacDirectory - 

Speed 

7200RPM 

7200RPM 

7200RPM 


2323 FW800/FW400 

Data Buffer +USB 2.0 


32MB 

64MB 

32MB 

64MB 

64MB 


$239.99 

$329.99 

$329.99 

$369.99 

$499.99 


Powered Hub 


NewerTech miniStack *> — 

Up to 1.5TB of performance storage + integrated 
space saving powered FW/USB 2.0 hub! 

3 Year Solution Warranty Size Speed 

250GB 7200RPM 

B(r -_ 320GB 7200RPM 


r iff? [ qg 

FW400 FW800/FW400/ 

Data Buffer +USB2.0 USB 2.0/eSATA 

8MB $114.99 $135.99 
16MB $117.99 $139.99 


Newer 

Tech NuCube 


500GB 

7200RPM 

16MB 

$129.99 

$154.99 


Make your Mac mini 

Convenient rear & side ports! 

1.0TB 

7200RPM 

16MB 

$169.99 

$199.99 

pi 

really stand out on 

r " -- - 

1.0TB 

7200RPM 

32MB 

$199.99 

$224.99 

• 

your desktop! 

1 

1.0TB 

Enterprise 7200RPM 

32MB 

$219.99 

$244.99 


only@@K®0^ 

1.5TB 

7200RPM 

32MB 

$239.99 

$267.99 



SPECIAL! NewerTech Voyager Q + Hard Drive Bundle 

Everything you need in one package, v 
immediately ready to: 

• Backup and store your data with confidence. 

• Consolidate your smaller drives. 

• Organize bodies of work on separate drives 
for long term storage. 


.macsales.com/voyager 

FW800/FW400/ 

Size 

Speed 

USB 2.0/eSATA 

500GB 

7200RPM 

$149.99 

1.0TB 

7200RPM 

$184.99 

1.5TB 

7200RPM 

$229.99 



OWC Mercury On-The-Go Pro^ 
Portable Solutions 

Fast, Reliable , Bus-Powered 
Plug and Play 

"...performs at some of the 
Macworii f astest speeds we've seen in 
a portable drive."-Macworld 

Compact and versatile—powers right 
away via FireWire or USB 2.0 interface, 
no external power required! 

Available from 80GB to 500GB! 

3 Year Solution Warranty 

SPN/S 


RPM USB 2.0 FW400 FW800/400 

Size Speed Cache Only +USB2.0+USB2.0 

120GB 5400 8MB $74.99 $95.99 $114.99 

250GB 5400 8MB $84.99 $104.99 $124.99 

320GB 5400 8MB $94.99 $117.99 $137.99 

500GB 5400 8MB $134.99 $159.99 $179.99 

Fastest 7200RPM Bus-Powered Solutions On the Market 
250GB 7200 16MB $99.97 $119.99 $139.99 
320GB 7200 16MB $114.99 $139.99 $159.99 

500GB 7200 16MB $179.99 $199.99 $219.99 


Build your own drive! 


www.macsales.com/storage 

0GB 'Add your own hard drive' kits available 

from $27.95 


wmm. 

fA intech 


Certain OWC and NewerTech kits include Prosoft Engineering® 
Data Backup 3, NovaStor NovaBACKUP®, & Intech SpeedTools 
Utilities... 5200 Value! ST M 



NuPower, NewerTech, NewerTech arrow logo, miniStack, Guardian MAXimus, and Perfect Fit Solution logo are registered trademarks and USB 2.0 Universal Drive Adapter, Voyager, and the Newer Technology, 
inc. logo are trademarks of Newer Technology, Inc. OWC and OWC logo are registered trademarks and Mercury On-The-Go Pro, Mercury Elite-AL Pro, and Other World Computing are trademarks of Other 
World Computing. Other marks may be the trademark or registered trademark property of their owners. Prices, specifications, and availability are subject to change without notice. 


www.macsales.com 

815.338.8685 
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Students, buy a Mac, 
save on iPod.* , 

r- .. 

You may never 

*42 AM 

want to graduate. 


MacBook 

* • ** — 

□ 


Buy a qualifying Mac and iPod between 22 January 2009 and 13 April 2009, and get a mail-in 
rebate of $179. You can also save every day with your education discount.To learn more 
visit your Apple Authorised Campus Reseller. 


comp 

RMIT On-Campus 

Monash On-Campus 

UNSW On-Campus 

UTS On-Campus 

Building 10, Level 4 

Building 10, Campus Centre 

Quadrangle 

Level 2 

nouu 

Swanston Street 

Wellington Road 

Main Campus 

235 Jones Street 

Melbourne VIC 3000 

Clayton VIC 3800 

Randwick NSW 203 

Ultimo NSW 2007 

compnow.com.au 

03 9654 8111 

03 9684 3655 

02 9385 2377 

02 9951 7940 


0 

• Authorised 

Campus Reseller 


*Buy a qualifying Mac and iPod with your Apple education discount between 22 January 2009 and 13 April 2009, and be eligible for a rebate of $179. The iPod shuffle, iPod classic, Mac mini, 
Apple TV, iPhone and refurbished products are not eligible. Terms and Conditions apply. Visit www.apple.com.au/education/offer for full details. © 2009 Apple Pty Ltd. All rights reserved. 
Apple, the Apple logo, iPod and Mac are trademarks of Apple Inc., registered in the U.5. and other countries. 















comp 

now 

compnow.com.au 



GOLD 

Partner 




Authorised 

Vodafone 

Dealer vodaFone 



Back to UNI offer! Buy a Mac, save $179 on iPod. Genius. 

Visit www.compnow.com.au/student or read about the offer on the previous page. 


WIN an Apple MacBook! 

Visit our new 
UTS On-campus 
store and you can 
enter to win a new 
MacBook!** 



New store. 

New location. 

Apple student & edu 
staff discounts! 


CompNow UTS Level 2, 235 Jones Street, Ultimo. 



SAVE! Canon IXUS 970IS 

10 megapixels & 5 x optical zoom 

NOW $329 Plus free 2GB 
SD card valued at $20 





Western Digital TV HD 
Media Player 

WAS $W Special NOW $169 

13052. Hard drive not included. 

Play movies, music, photos 
on your TV. 




SAVE $50 Logic3 iStation Rotate 

MacWorld Special NOW $129 WAS $479 12932 Bring advert instore to qualify. 

A unique rotating dock system allowing for easy viewing. 

SAVE $70! Gecko SoundBase System 

MacWorld Special NOW $109 WAS $477 12869. Bring advert instore to qualify. 

Includes AM/FM radio and remote control. 


Computers Now Apple On-Campus Reseller: For Apple student discounts via our On-campus stores!* 



Chadstone 

Shopping Centre 

t: 03 9568 8655 

Sth Melbourne 

64 Clarendon Street 

t: 03 9684 3600 

Doncaster 

Westfield Doncaster 

t: 03 9684 3688 

South Yarra 

409a Chapel Street 

t: 03 9827 5011 

Geelong 

Westfield Geelong 

t: 03 5223 1550 

Crows Nest 

222 Pacific Highway 

t: 02 9951 7979 

Malvern 

1420 High Street 

t: 03 9508 2600 

UNSW* 

Main Campus, Randwick 

t: 02 9385 2377 

Monash* 

Campus Centre, Clayton 

t: 03 9684 3655 

UTS* NEW 

235 Jones Street, Ultimo 

t: 02 9951 7940 

RMIT* 

Main Campus, Swanston St 

t: 03 9654 8111 

All stores : sales@compnow.com.au 


Need help with a purchase or just need some info? 
email us on sales@compnow.com.au. or visit us on www.compnow.com.au 


comp 

now 

compnow.com.au 


**Entry level MacBook prize. Entries in-store at UTS only. ***Adobe offer expires 1st March 2009 or while stock lasts. Excludes upgrades. 

All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 



















































Meet Bento. 

The new personal database from FileMaker that's as easy to use as a Mac. 



by FileMaker 

Bento 2 

Bringing it all together to get you organized. 




All together now. 



Bring together Address Book, iCal, Mail, and more! 

Now you can organize your important information-from contacts and calendars, to 
emails and events, to files and photos-all in one place. 



The perfect complement to your spreadsheet. 

If you're managing lists in Microsoft Excel or iWork Numbers, you can easily bring 
them into Bento to view your information in beautiful Bento forms, get easy iTunes- 
style searching, instant sorting, quick summary stats, and much more! 



Get organized with style. 

Even if you're brand new to the Mac community or to databases, it's never been easier 
to get organized thanks to ready-to-use templates and elegant themes designed by 
Mac artists. 


Buy Bento at a store near you, or visit www.filemaker.com.au/bentoMac to buy Online - Only AU$79 


© 2008 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are registered trademarks of 

FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. .. . 

r r 7 r FileMaker. 
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014 Chris Oaten 021 The month in review 

Everyone has a back-up horror story Apple releases new hardware; the 

Q_p If rise of Macs in enterprise generates 

Crb"ll industrial-strength online support; the 

030 The Mod Squad 

Anthony Caruana, Chris Oaten 

Axiotron’s Mac tablet device is 
making waves. Could this be your 

017 AMW readers ISO offers standards for print speed 

Got a beef? Spill it here. rating; and some dates for your diary. 

next portable Mac? 

se-Y 
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028 Martin Levins 

040 Gadget Central 

Livin’ hard 

3€-l 

We love gadgets, even if they’re not 
Apple gadgets. Indeed, sometimes 
because they’re not Apple gadgets. 

036 Danny Gorog 


Miro magic 

3€-K 

8-8 

045 The Green Genie 

038 David Holloway 

Macworld editors 

Social business 

Apple has made much headway in its 

S-L 

green credentials of late, but just how 
environmentally sound is the com¬ 

042 Micheal Jenkin 

pany, and what can you do to reduce 

Back in the cloud 

your impact on the planet? 

SS-0 


060 Keith White 

Creative help 


H-Q 


078 Back page 

Analyse this 
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www.macworld.com.au 
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053 Troubleshoot your Macbook 
056 iPhoto thumbnail tricks 
Set Mail’s sending account 
via keyboard shortcut 
057 Smooth PC-to-Mac transition 
058 Firewire or USB? 

Remove unwanted names 
from Address Book labels 
059 Mail attachment issues 


&-j 

063 AMW lab: 

Network Attached Storage 

LaCie Network Space 

ttt '/2 

DLink DNS-343 

W'/ 2 

Western Digital WD Sharespace 
Thecus M3800 

W'* 

Iomega StorCenter ix2 

W '/2 

Netgear ReadyNAS Pro 
Linksys Media Hub NMH400 

W* 


068 Nikon D3X dSLR 

07( Canon 5D Mark II 

072 iPhoto 
07^ zefyrpro 
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www.macworld.com.au 












Buy your next Mac 

from your Mac. 

At www.nextbyte.com.au/store 
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Chris Oaten 
maintains an 
unshakable faith 
in Apple’s genius. 
No matter what 
anyone says. 
Even himself. 


Backing up 

T rue story. In the week leading 
up to the printing of the March 
issue of Australian Macworld , 

I had been working on an important 
document created in Numbers and 
had put the finishing touches to it when 
I decided to finish my working day with 
some road-testing of a DSLR camera. 

Serendipity prevailed, as I chanced 
across an event — a skateboard 
competition at Melbourne’s Riverside 
Skate Park — that provided the perfect 
scenario for testing the Canon 5D Mark 
M’s low light performance. The evening 
was turning out to be the perfect close 
to a busy week. 

Such an action-packed event it was 
that I quickly filled my 4GB memory 
card and mulled over the choice of 
calling it a day and heading home, or 
dumping the card to my laptop and 
coming back for more. I chose the 
latter. First mistake. 

Problem was, there was only 5GB 
of free space on my MacBook’s hard 
drive. Here comes my second mistake 
— choosing to dump the contents of 
the memory card in the vain hope that 
the MacBook would cope. Silly me. 

There are good reasons why you 
should not do what I did, among them 
the need for Mac OS X to keep some 
hard drive space free for what’s called 
the VM swap file. Another good rea¬ 
son is that while your Mac may report 
it has 5GB of “free” space, it’s unlikely 
that it is contiguous free space — that 
is, free space all nicely lined up in a 
row on the hard drive so that large 
files can be written to the drive without 
any problems. 

What I am about to tell you flies 
in the face of popular opinion but 
the fact is that Mac hard drives do 
fragment. Lots of files are written in 
more or less random places and, 


is hard to do. Not. 


consequently, if you are trying to write 
200 or so RAW files and high-def vid¬ 
eo clips to an already over-burdened 
drive, the system will struggle to find a 
place to put them. 

The end result? The import failed. 

Oh well, no biggie. The video and 
RAW files were still on the card. No 
biggie until I discovered that my 
important Numbers document had 
disappeared. A few hours spent with 
file recovery utilities didn’t help. It was 
gone. Overwritten? Maybe. Re-named, 
re-catalogued? Perhaps. Honestly, I 
don’t know what happened to it. Other 
than what happened. And yes, despite 
having good back-up plans in place, 
on this occasion I hadn’t saved the 
Numbers document. I’d rushed out the 
door to take photos without doing even 
the simplest of back-ups. I would have 
to start again on the spreadsheet with 
the knowledge that a good many hours 
of my time had been wasted. 

A few days later, I had finally grown 
exasperated with my iMac’s slow 
boot time, so I set to following the 
troubleshooting advice regarding this 
very problem that was offered in last 
month’s Macworld help pages. 

As it turned out, there were some 
serious issues afoot. Serious enough 
to require a visit to someone better 
equipped than I to deal with it. 

At least this time there was better 
news regarding the safety of my data. 
As a Time Machine user, I knew I could 
revert to a recently saved state once 
my iMac came back from its visit to 
the friendly local service agent — even 
if the repair involved a hard drive 
replacement. What’s more, before the 
iMac completely lost the will to properly 
boot, I managed to make additional 
back-ups of recently modified files as 
a safeguard against the possibility that 


Time Machine had not backed them 
up for me. And then the iMac refused 
to boot. Frustrating, certainly, but at 
least I knew my treasured data was 
safe from oblivion. 

Thoughts then turned to the value of 
my data. The Numbers spreadsheet, 
for instance, had swallowed about 10 
hours of my time. Let’s say I’m worth 
$50 per hour. That’s 10 hours and 
$500 I’ll never get back. 

Renald Gallis from LaCie told me 
recently that a survey conducted by 
the storage maker revealed that about 
a third of survey respondents did not 
have a back-up plan. 

Astonishing, isn’t it? Let’s say the 
data on that hard drive of yours is 
worth just one dollar per file. One 
dollar. Ever counted the files on your 
drive? You might have in your iPhoto 
library 5000 images. 5000 files. 

One dollar each. $5000. And yet, 
apparently, a significant number of 
users don’t have a back-up strategy, 
which would typically involve the 
purchase of an external drive that 
costs just a fraction of what their files 
and their time is worth. 

Our Lab Test this month looks at 
network attached storage while our 
newest columnist, Michael Jenkin, sug¬ 
gests the value of the Internet cloud as 
a back-up solution. You should prob¬ 
ably have a read of those stories, right? 
Thankyou. Thanks to everyone who 
has completed our online survey. The 
information from this survey will influ¬ 
ence the future direction of Australian 
Macworld and its website. Haven’t 
done the survey yet? Head over to 
www.macworld.com.au/readersurvey 
and tell us what we need to know to 
make Australian Macworld the best it 
can be. It’s your magazine. Have your 
say. You have until 19 April. ^ 
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Easy. Fast. Powerful. 

Get the complete essentials to run Windows on a Mac - 
including $300 in premium software. 



With Parallels Desktop® 4.0 for Mac you can: 


• Protect and manage Windows with the 
finest Internet security, data protection 
and disk management software 
available - a $300 premium value. 

• Run Windows up to 50% faster with 
an updated virtualization engine. 

• Optimize performance as you move 
between Windows and Mac with an 
adaptive hypervisor. 


• Extend your Mac’s battery life by up 
to 20% with virtual machine power 
management. 

• Set USB device preferences and share 
removable storage between Windows 
and Mac with SmartX Technologies. 

• Virtualize Mac OS X Server, Linux 
and various versions of Windows - 
including Windows 7 Beta. 




Want to run Windows on a Mac without rebooting? Then look no further than Parallels Desktop® 4.0 
for Mac. With over 50+ groundbreaking features and capabilities than previous versions, it’s no wonder 
it was recently named Best Desktop Virtualization for Mac in InfoWorld’s 2009 Technology of the Year 
awards. Trusted by over 1,500,000 users worldwide, Parallels Desktop® 4.0 for Mac is the best selling, 
top rated and most trusted Mac system utility available. 

Worried about security and backups? Need better Windows and Mac OS X integration? Want the ability 
to run PC games and 3D software? Only Parallels Desktop® 4.0 for Mac gives you everything you need 
to run Windows on a Mac. 


CoNeXuS 


Australian Distributor ph.02 99750900 www.conexus.com.au 


|| Parallels 

Optimized Computing 


Check out the demo and download a FREE fully-functional 15-day trial today at www.parallels.com 
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Give your iPhone 
more than 
double the juice. 

Finally, 1800 mAh in a pocket-size backup battery! 

by Richard Thalheimer 

Thinking of getting a backup battery for your iPhone or iPod? 

The new RichardSolo 1800 has capacity and features that distinguish it from 
the competition. 

Large 1800 mAh capacity will charge the iPhone completely to full, with more 
power left over for later charging. 

Just snap it on — no cable required! Even fits with all cases. 

110-240v AC wall charger included for fast charging. And, you can use the 
iPhone while charging it, and you can charge the RichardSolo 1800 and 
iPhone together at the same time, with the included USB cable, AC wall 
charger, or USB car charger — like getting two extra chargers for free! You 
can also use your Apple AC wall charger to charge both together. 

The dual-port USB car charger will charge the RichardSolo 1800 and power 
another device. The RichardSolo 1800 also features a built-in laser pointer, 
and super bright LED flashlight, with lock button to prevent accidental use. 

For iPhone, sturdy support brace holds iPhone and 
RichardSolo 1800 securely together. And, this is the only 
snap-on battery available with an actual iPhone latching 
mechanism, to keep the RichardSolo 1800 and iPhone 
firmly attached. 

This polymerized lithium-ion battery takes hundreds and hundreds of charges. 
Three LED lights indicate charge status. The RichardSolo 1800 works with 
iPhone 2G/3G, and all iPod models except shuffle. 

This is an extremely handy, pocket-sized solution to keep your iPhone or iPod 
going all day — and night! You will be absolutely delighted. That is my promise, 
and you can depend on it. 




iPhone 3G 
8GB 16GB 


iPod classic 
80GB 160GB 


RS001 for iPhone/iPod $99.95 

Order two, and save 15% 

Hours of use may vary, depends upon many factors, including type of use, network, and connection speed. iPod is a 
trademark of Apple Inc., registered in the U.S. and other countries. iPhone is a trademark of Apple Inc. Free items 
require purchase. 


iPhone 

4GB 8GB 16GB 




iPod nano 

2nd generation (aluminum) 
2GB 4GB 8GB 


q] Made for 

®) iPod 


□ Works with 

iPhone 


iPod touch 
8GB 16GB 32GB 


jA 

o 


iPod 

5th generation (video) 
30GB 60GB 80GB 



Built-in super bright LED flashlight. 


Built-in laser pointer. 


A 

©. 


iPod nano 

3rd generation (video) 
4GB 8GB 


[Al iPod nano 
^ 1st generation 
^ 1GB 2GB 4GB 


Richard! >olo® 

USA on-line ordering and blog reviews 
www.RichardSolo.com 



For orders in Australia: 

www.ucc-online.com.au/RicharclSoloLaser 

email: richardsolo@uccaustralia.com.au 
phone: 02 9725 5354 























































































Conexus letter of the month 


Your magazine, 
your forum. 





Run Windows on Your M 
without Rebooting. 


Each month Conexus is giving a 
prize to the Australian Macworld 
reader who submits what we 
deem to be the most interesting 
letter. This month, the prize is a 
copy of Parallels Desktop 4.0 for 
Mac, which offers its user the most 
complete Windows-on-Mac solution 
in the industry. 

Optimise your Windows-on-Mac 
experience with a turbo-charged 
virtualisation engine and the 
latest Mac hardware support. Use 
essential tools including a complete 
protection suite and Parallels’ 
trademark easy-to-use 
OS integration and instant data 
access technologies that make 
Windows programs run seamlessly, 
safer and more Mac-like. 

For those times when a Windows 
software solution is unavoidable, 
Parallels Desktop for Mac is the 
way to go. 


Letters should be e-mailed to 
amweditor@niche.com.au with a 
subject header of “Command - V” 
or by post to Australian Macworld 
Mailbox, 170 Dorcas Street, South 
Melbourne, Victoria 3205. Letters 
of fewer than 200 words are given 
preference. Comments posted 
to the forums on www.macworld. 
com.au are also eligible for the 
prize. We reserve the right to edit 
letters and probably will. To be 
eligible for the prize, you must in¬ 
clude your full name and address, 
including state or territory. 


The tyranny of progress 

What amazes me is that after the fiasco 
of the change-over from the Apple II to 
the Macintosh, when Apple must have 
lost a significant percentage of its early 
customers to IBM clones and Microsoft, 
Apple has again made a major change, 
from AppleWorks to iWorks, without 
providing backwards compatibility and an 
easy transition path, and worse, drop¬ 
ping AppleWorks long before it was even 
remotely near being able to provide a 
genuine replacement for it. 

Support for AppleWorks ended several 
years ago and iWork still isn’t a replace¬ 
ment for it functionally, and no report on 
iWork that I’ve read gives any indication of 
it being able to open any of my Apple- 
Works files (going back to ClarisWorks 
v.1 and the original Apple II AppleWorks 
before that). But if computer programmers 
continue to change file formats and make 
archived files in earlier formats difficult or 
impossible to read then we’d have been 
better off if we’d continued to keep records 
on paper, at least they can be read by 
anybody who knows the language. 

I would have welcomed further upgrades 
of AppleWorks, the return of some features 
lost in the final upgrade plus some extra 
features in the spreadsheet and draw¬ 
ing environments, and I would not have 
objected to some changes in the user 
interface, but the abrupt and discontinuous 
change from AppleWorks to iWork is unac¬ 
ceptable. Having already weathered one 


Pixel check 

You mention to check the manufac¬ 
turer's Dead Pixel Policy (AMW Feb 09) 
when buying an LCD. Good advice, but 
incomplete. If your LCD develops one 
dead pixel under warranty, you are legally 
entitled to a replacement regardless of 
the manufacturer’s “policy”. Apple’s ”... a 
certain number of dead pixels is accept¬ 
able..." is just their way of dissuading 
customers from demanding their legal 
rights. It’s called “sale by example" — if 
the sample product you see has no dead 
pixels, then you can reasonably assume 


such disruptive transition, from the Apple II 
to the Macintosh, I now have to ask myself 
if it’s really worth sticking with Apple or if 
such disruptive transitions, with change for 
the sake of change every decade or so, 
are going to be the rule for Apple users. 
One other small point. Apple computers 
still cost more than the others when you 
compare hardware with hardware. It is only 
when you take into account the benefits of 
the Macintosh operating system and the 
software included in the purchase price 
of the computer that an Apple computer 
becomes competitive in price. But since 
Apple dropped AppleWorks the most 
essential software has become an extra 
cost option - not only does iWork still not 
replace AppleWorks, you have to pay extra 
for it. 

We use iPhoto regularly and iTunes oc¬ 
casionally, and we use email regularly 
and occasionally access the Internet, but 
our most essential computer software is 
AppleWorks and I’m sure there are photo 
viewers and music players and email 
clients and browsers available for Linux, so 
it’s not hard to see the direction I’m likely to 
go when I buy my next computer if iWork 
doesn’t soon shape up to be a true Apple- 
Works replacement, and if Apple continues 
to expect its customers to pay extra for 
core software that should be included in 
the purchase price of the computer. 

Peter Schaper. 
via e-mail 


that the one you buy won't, either. 

You may have to bang the desk a little, but 
your legal rights are paramount. 

Jon Bidden 
via email 

Happy customer 

I have a four-year-old eMac; ancient in 
computer terms, but it did what I wanted 
it to. I’m not into video, music, games or 
internet socialisation — e-mail, research 
and graphic design is more my stuff. 

I also have a functional analogue TV, 
which meets my needs. 


TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@ 
niche.com.au with a subject header of “Command - V“. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the 
competition is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually 
judged based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no 
responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change 
in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) 
will be notified by mail. 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition 
is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street, South Melbourne, Victoria 3205 Ph 03 9948 4900, (ABN 13 064 613 529). 
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Mindful of the future of TV— digital — and 
the desire to upgrade my computer, I read 
in AMW of a dongle that would receive 
digital TV on a Mac. 

No need to buy a digital TV, plus the op¬ 
portunity to upgrade my computer. Hey 
- two birds with one stone! 

So, with trepidation (my income is mini¬ 
mal), I bought a 24in iMac and an Elgato 
EyeTV dongle. After an installation that 
went wrong and the thought that I had 
made a bad decision, the device finally 
tuned in all the available digital channels 
just fine. I now have HD TV plus a Mac that 
is the envy of my box-burdened friends. 

I’m a happy chappy! 

Dick Garner 
via email 

Well, ain’t this is a turnaround from last 
month's letter on the same topic? — CO 

On the net 

I, too, miss the Off the Net page with its list 
of interesting apps on the AUSMAC web¬ 
site. I did ring your predecessor a couple 
of times to say why I was disappointed in 
the page being dropped and asking for 
its reinstatement. The reasons given for its 
discontinuance were unconvincing. 

While I like your support of MUGs, I am not 
interested in going through the process of 
purchasing a CD. We download software 
these days. 

The Off the Net page was very useful in 
supporting software developers directly 
through AUSMAC and was a good way of 
learning about new apps and trialling them. 

Michel Hedley 
via email 


Another vote for OTN 

Yes, please bring it back! (Off the Net) 

Derek Skingle 
via email 


And yet another 

It was a long-standing habit of mine after 
getting my monthly delivery of Australian 
Macworld to soon settle in to trying the 
software that was in the Off The Net listing. 
Being on a tight budget, I am not in a 
position to pay for much new software but 
have always enjoyed the great functional¬ 
ity and downright cleverness of software 
developers; doubly so when they offered 
the genius of their labours as freeware. 

So it was a great disappointment to see 
those listings disappear from AUSMAC. 
The only reason I haven’t taken to buying 
Mac mags from overseas is because their 
pricing puts them out of my budget but I 
have been sorely tempted because they 
offer CDs with their mags that contain the 
kind of software I am interested in. 

Please, could you re-instate the Off The 
Net listings in a form that is easy to use 
and helps people like me who enjoy trial¬ 
ling new software. Your support for MUGs 
is great, but how about some support for 
your subscribers? 

Andrew Peterson 
via emal 

AMW has been getting a lot of feedback 
on this topic. From this month, we'd like to 
offer a solution that should be agreeable to 
everyone. If you visit www.macworld.com. 
au/blogs, you’ll find download links to all 
the software listed on this page in Nicholas 
Pyers' blog posting. Happy clicking! — CO 
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Whether you’re new to computers, or just new to Mac, 
or whether you’re an experienced Mac user looking to 
hone their skills - you’ll find the book of value 
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New hardware, new agenda 



J ust when it seemed Apple had decided to turn 
miserly in the new products department, the 
company announced a refresh of its desktop 
computers and pro workstations, along with a new 
version of the Time Machine network storage device. 

That the new products were announced in early March 
would seem to fit the agenda that Apple had described 
when asked about its withdrawal from Macworld 2010, 
which was that it wanted to pursue a release schedule of 
its own instead of being bound to a calendar dictated by 
the San Francisco Expo. 

Leading the charge in the new line-up are two new 
Mac Pros, one a quad-core and the other an eight-core, 
the latter featuring the Nehalem Xeon processor and a 
new system architecture that Apple claims will deliver 
up to twice the performance of the superseded model. 

The Xeon 3500-series processors in the new quad- 
core Pro run at 2.66GHz. Other standard features are 
3GB of 1066MHz DDR3 ECC SDRAM, expandable to 
8GB; NVIDIA GeForce GT 120 graphics with 512MB 
of GDDR3 memory; and 640GB Serial ATA 3GB/s hard 
drive running at 7200rpm. It’s priced at $4499. 

The eight-core model features two quad-core Intel Xeon 
5500-series processors running at 2.26GHz with 8MB of 
shared L3 cache; 6GB of 1066MHz DDR3 ECC SDRAM; 
and the same video card/memoiy and hard drive configu¬ 
ration as the quad-core model. It’s priced at $5899. 

Both Mac Pro models are configured with an 18x 
SuperDrive, Mini DisplayPort and DVI (dual-link), 
four PCI Express 2.0 slots, five USB 2.0 ports and four 
Firewire 800 ports, and Bluetooth 2.1+EDR. 

Build to order options include 2.93GHz processors for 
the quad and eight-core, Mac Pro RAID card, Airport 


Extreme, and the ATI Radeon HD 4870 graphics card 
with 512MB GDDR5 memoiy. 

The new iMacs also boast new componentry for im¬ 
proved performance. The entry model 20in iMac, at 
$1999, has a 2.66 Intel Core 2 Duo processor, 2GB of 
1066MHz DDR3 memory, 320GB Serial ATA hard drive 
and NVIDIA GeForce 9400M integrated graphics. 

The 24in iMac, at $2499, has a 3.06GHz Intel Core 2 
Duo processor, 4GB of 1066MHz DDR3 memoiy, a 640GB 
or 1TB hard drive, and a choice of video support with ei¬ 
ther the GeForce GT 130 or ATI Radeon HD 4850 for high 
performance, an option that should appeal to the gamers 
in the Mac community who like to run games natively or 
with Windows. 

The Mac mini is available in two models, with 2GHz 
Intel Core 2 Duo processors, up to 4GB of DDR3 1066MHz 
memory, and much improved in¬ 
tegrated graphics. Significantly, 
the new Mac mini now offers dual 
display support for driving two 
Apple or third-party displays. 

Apple’s entiy in the network 
storage space, Time Capsule, also 
earned an upgrade recently, as did 
the AirPort Extreme base station, 
with both peripherals now featur¬ 
ing simultaneous dual-band capa¬ 
bility, allowing users to operate on 
both the 2.4GHz and 5GHz bands. 

Previous versions featured only 
a single antenna, which limited 
them to operating one band or the 
other. — Chris Oaten 
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[NEWS] 


I came, iPhoned, I played 

Apple fans are in unfamiliar territory. Sure, Macs have 
always been strong in the creative, scientific and edu¬ 
cation markets but, when it came to games, Apple has 
typically finished last. 

But now that Apple isn’t just a computer company, 
it’s taking a serious shot at the gaming market, espe¬ 
cially the portable and casual gaming demographic 
— a market dominated by Nintendo and Sony. 

The one-two punch of the iPhone and the App 
Store has opened the floodgate to developers keen to 
get their apps (including lots of games) onto the in¬ 
credibly popular iPhone and its stablemate, the iPod 
touch. 

Apart from the App Store, the other element to 
Apple’s early success in portable gaming comes from 
the unique design of the iPhone and iPod touch. Both 
devices have built-in accelerometers that sense move¬ 
ment. So, instead of controlling games with traditional 
buttons, you physically tilt the device to control ele¬ 
ments of your games. Many of the best games for these 
devices take advantage of the iPhone’s accelerometer. 

There are many very good games, though, such as 
EA’s SimCity, that don’t exploit the accelerometer as a 
control device but still manage to make an engaging 
experience all the same. 

A significant growth area in the gaming industry has 
been in the casual gaming market. Not so long ago, 
gamers could safely be stereotyped as male, young, and 
not what you would call very sociable; what marketers 
call “hardcore” gamers. However, alongside the growth 
of portable gaming, casual games (such as Tetris) have 
grown their appeal to a much broader range of buyers, to 
the point of being a billion-dollar business. Nintendo’s 
DS and Sony’s PSP portable gaming consoles helped 
grow the casual gaming market. But the iPhone married 
a new gaming platform to a desirable mobile handset/ 
smartphone, and the timing of its arrival to market could 
not have been better. 

Apple doesn’t break down its sales figures by specific 
product type but, in its latest reported quarter to the 
end of December, cumulative iPhone sales stood at about 
17 million. That figure, however, excludes sales of the iPod 
touch. Apple has demonstrated that consumers are happy 
to download games from a virtual store directly to their 
device. That means no distribution costs and a much 
faster cycle from development to deployment. 

In little over six months, the App Store has grown 
to include a catalogue of more than 20,000 titles and 
recorded more than 500 million downloads. Apple 
won’t detail the percentage of apps available as games 
but some analysts put the number at more than 50 per 



cent, with the average price of a game 
at less than $5. 

Stanley Ng, a senior director of iPod 
marketing at Apple, says that consumers are 
in love with the App Store because it’s so easy 
to use. He also notes that with iPod market share 
now greater than 70 per cent in Australia and more than 
17 million iPhones in use worldwide, the App Store is 
the biggest and most heavily used of device-specific 
application stores, and Mr Ng said the “momentum is 
continuing to build”. 

Despite the impression that Apple has innovated in 
the mobile handset gaming space, it wasn’t Apple that 
pioneered the concept. That honour goes to Nokia and 
its N-Gage handset, which surfaced in 2003. The N-Gage 
mobile ultimately failed but Nokia went back to the 
drawing board and now ships N-Gage as a platform on its 
N series phones. 

Nokia’s version of the App Store, called the Ovi Store, 
due later this year, will let Nokia users buy apps directly 
from their phones. 

According to Nokia, the Ovi Store will also offer 
consumers relevant, targeted media through their social 
connections and physical location information. 

Not to be left out, Microsoft has also announced its own 
software store called Windows Marketplace for Mobile, 
which will ship on all the latest phones that run Windows 
Mobile 6.5 later this year. 

This should present heavier competition for Apple’s App 
Store because, thus far, one of its clear advantages was 
the one-stop shop nature of the App Store, as opposed to 
other mobiles, which have many apps developed for them 
but which must be sourced from widely dispersed and 
often unrelated points on the web. 

Still, for once, Apple is ahead of the game and clearly 
has the momentum in mobile application development 
and distribution. Nokia, Microsoft, and everyone else 
building App Stores are clearly now playing catch-up and 
will need to prove their value to software developers if 
they want to woo them away from developing for Apple’s 
mobile platform. - Danny Gorog 
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[NEWS] 


Macs in business attract support service 


Online services specialist Citrix (www.citrix.com) has 
launched a product targeted to suit small business users 
with Mac-based systems. 

The product, GoToAssist Express, supports a range of 
network services, among them online meetings and IT 
support, with a Mac-specific client. 

While the well-established user of such an online ser¬ 
vice may be help desk staff or an IT manager, there’s a 
growing number of users who don’t fit that mould but 
who are well placed to take advantage of GTA Express, 
explained Citrix Online Asia Pacific managing director, 
H.R. Shiever. 

Mr Shiever said that the support provided by GTA Ex¬ 
press allows businesses to reach out from their local area 
to access a range of services. 

An example could be a business operator in a regional 
area with limited services who would be able to receive 
accounting services from a city-based professional. 

Pricing for GTA Express is $9.95 for a day pass, $69 for 
a month, or $660 a year. The day pass pricing is aimed at 
what Mr Shiever called the “computer guru” who might 


support family or friends or perhaps a small community 
of users who need infrequent help on an ad hoc basis. 

Mr Shiever said the Mac client for GTA Express had 
been designed from the ground up to be appealing to 
Mac users. 

He also explained that Citrix’s interest in providing 
a Mac client for GTA Express was related to the Mac 
platform’s growing presence in the corporate sector, 
especially the home office and small business operator. 

“We’ve seen penetration of the Mac platform into 
that space so we’ve put measures in place to serve that 
market,” Mr Shiever said. 

Support providers using GTA Express can do so in a 
mixed computing environment, with Mac and PC client 
software operating within a platform-agnostic frame¬ 
work. Citrix also offers GoToAssist Corporate, which 
provides Mac support within a package better suited to 
the enterprise space. 

Citrix Online is a Santa Barbara-based business 
with 35,000 business customers around the world. 

— Chris Oaten 


Hotijnks 

www.macworld.com.au/events 


MUG activities: April 


Wed 1 

Toowoomba Apple & Mac UG [QLD] 

www.taamug.org.au 

Thu 2 

Hervey Bay Mac User Group [QLD] 

www.hbmug.com 

TasMac [TAS] 

groups.yahoo.com/group/tasmug/ 

Fri 3 

SA Apple Users Club [SA] 

Sat 4 

AUSOM Incorporated [VIC] 

www.ausom.net.au 

Mon 6 

Southern Highlands Computer Users’ Group 

www.shcug.org.au 

Gold Coast Macintosh User Group [QLD] 

www.goldcoastmacusers.org.au 

AMUG Sydney [NSW] 

hompage.mac.com/sydamug 

Tue 7 

MacTalk — Newcastle & The Hunter Macintosh 
User Group [NSW] 

www.mactalkhunter.org.au 

Macintosh Multimedia Group [VIC] 

www.ausom.net.au 

North Queensland MUG [QLD] 

www.nqmug.org 


Wed 8 

SA Apple Users Club [SA] 

Retiree & Others [VIC] 

Coffs Harbour Mac User Group [NSW] 

groups.yahoo.com/group/coffs_mac_users 

ClubMac 


Sun 12 

Gold Coast Apple Users Group [QLD] 

goin.to/gcusers 

Mon 13 

Southern Highlands Computer Users’ Group 


Macintosh Users Group Sunshine Coast 
[QLD] 

www.mugsunco.org.au 

Tue 14 

ACT Apple Users Group [ACT] 

www.actapple.org.au 

Bellarine Mac User Group [VIC] 

www.bellarinemac.org.au 

Wed 15 

Melbourne Cocoaheads 

www.melbournecocoaheads.com 

Thu 16 
BEAUT [VIC] 

www.beaut.org.au 


Sat 18 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Sun 19 

Apple-Q [QLD] 

www.apple-q.org.au/pages/calendar.php 

Mon 20 

Southern Highlands Computer Users' Group 

www.shcug.org.au 

Byron Shire Macintosh Users Group [NSW] 

www.ozshop.net/bsmug/ 

Tue 21 

North Queensland Macintosh Users Group 
[QLD] 

www.nqmug.org 

Sun 26 

Apple-Q [QLD] 

www.apple-q.org.au/pages/calendar.php 

Mon 27 

Southern Highlands Computer Users’ Group 

www.shcug.org.au 

Tue 28 
iMug [VIC] 

www.imug.com.au 

Thu 30 

Central Victorian Macintosh Users Inc [VIC] 

www.cvmu.net 

— List compiled by Nicholas Pyers 


www.macworld.conn.au 


AMW April 09 023 ◄ 





































[NEWS] 


ISO sets speed limits 


In the world of printers and multifunction office devices, 
print and copy speed has long been a point of conten¬ 
tion among those who measure the quality and value of 
such devices. 

To assist everyone making a decision on buying such 
a device, the International Organization for Standardiza¬ 
tion (ISO) has announced the newly established ISO/IEC 
24734 and 24735 Productivity Standards. 

Under the published standards, participating vendors 
would adopt a common measurement system to quote 
print and copy speed performance. This makes it easier 
for users to choose products according to their printing 
and copying needs. 

Canon has stepped up as the first vendor in Australia to 
embrace the standards, advising that the actual applica¬ 
ble products will be announced upon their availability. 

At first, it seems like a welcome solution to a vex¬ 
ing problem. As any product reviewer will tell you, the 
published pages per minute (ppm) speed offered by a 
manufacturer can often be replicated under testing. 
However, the methodology used by any given manu¬ 
facturer tends to cast the product in the best light and 
sometimes fails to provide a meaningful measure for 
real-world use. 

The ISO standards attempt to address this by providing 
a common methodology by which print and copy speed 
is measured. 

But the industry (Canon notwithstanding) hasn’t 
rushed to adopt the standards, with industry contacts 


expressing concern about the transition phase leading 
up to wider adoption of the ISO standard. 

One industry contact explained that a manufacturer’s 
printer with a print speed determined by the ISO meth¬ 
odology could be at a disadvantage when compared to 
another printer with a ppm rating assessed by a manu¬ 
facturer’s own methodology. 

As the adoption of the ISO standard is not mandatory, 
it is possible for one printer with the standard being 
shelved in retail space alongside another printer that 
hasn’t yet adopted the standard. 

Another sticking point is that any given manufacturer 
could optimise a printer to give the best possible results 
in print speed under the methodology applied by the 
ISO, while sacrificing performance at other settings that 
may have more importance to the user. 

The response from industry is that while an ISO stan¬ 
dard is always in principle a welcome development, it 
can in practise be problematic and may even confuse the 
purchaser, until such time as the ISO standard is widely 
adopted by manufacturers. 

The advice from manufacturers that AMW spoke to is 
for consumers and business buyers to be sure they assess 
printers on the basis of how they are likely to be used in 
a real-world setting; to be certain they continue to as¬ 
sess a product on its full range of functions; and, most 
importantly, carefully assess the cost of paper and ink 
consumables, as this presents the greatest cost burden of 
owning a printer. -Chris Oaten 


Hotgnks 

http://www.cebit.com.au/ 

http://www.wwnc2009.com 

Diary dates 

CeBIT Australia 2009, Australia’s premier annual busi¬ 
ness IT event and conference series, returns to Sydney 
Darling Harbour Exhibition and Convention Centre on 
May 12-14. 

The conference will feature 28 dedicated categories and 
high-level, topical and informative seminars designed 
to help IT decision makers find better solutions for their 
business and keep up to date with the newest technolo¬ 
gies. On-site registration is possible but online pre-regis¬ 
tration is advised. 

Newton lives on 

We may live in the age of iPhone but Apple’s original 


handheld computer, the Newton, refuses to die - despite 
being a product that was “Steved” more than a decade 
ago. 

Newton fans will be gathering in Vancouver, Canada, 
from July 31 for a three-day conference to explore ways 
of keeping the Newton relevant in the 21st century. 

The Worldwide Newton Conference 2009 will explore 
the possibilities of such things as bringing Wi-Fi and 
GPS to the Newton device. Other tentative dicsussion 
topics include uses for Newton in today’s world, Newton 
programming 101 for beginners, and useful hardware 
and accessories for Newton, including hardware hacks 
and upgrades. ^ 
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Hatjfnks 

HobbyMac Volume Two is available on CD for $10 from participating 
Apple User Groups, including: 

homepage.mac.com/sydamug 

AMUG Sydney 

www.ausom.net.au/discofthemonth 

AUSOM Incorporated 

www.beaut.org.au/tips.html 

BEAUT 

www.cvmu.net 

Central Victorian Macintosh Users Inc 

groups.yahoo.com/group/coffs_mac_users 

Coffs Harbour Mac Users Group 

www.gmug.org.au 

Geraldton Macintosh User Group 

goin.to/gcusers 

Gold Coast Apple Users Group 

www.mactalkhunter.org.au 

MacTalk Hunter 

www.saauc.org.au 

South Australian Apple Users Club 

www.macworld.com.au/blogs 

Hobby helpers 

H obbyMac Volume Two comprises more than 40 
different applications to help pursue over a doz¬ 
en different hobbies using your Macintosh as an 
organiser, data manager and controller. 

Amigos Puzzles: Learn Spanish vocabulary using vari¬ 
ous word games and puzzles. Fun and easy to use. Demo 
Anarchysoft Diary: Diary provides you with the best 
journaling experience available. Shareware 
Aquarist: Designed to suit heavily-planted fish tanks, 
use Aquarist to manage your aqarium. Freeware 
Celestia: Real-time 3D space simulation featuring a 
database of more than 100,000 stars. Freeware 
Clover Diary: Simple diary software. Donationware 
Dream Diary: Keep your dreams, memories, day-to-day 
activities, thoughts and goals in DreamDiary. Freeware 
EarMaster Pro: Enhance your musical education. Demo 
EPOXY: Creates Printed Circuit Boards (PCBs) and elec¬ 
tronic cards from elementary tools. Freeware 
Fish Tank Tool: Aquarium management tool. Freeware 
French Verbs Puzzles: Practice French verb conjugation 
using tests and puzzles. Fun and easy to use. Shareware 
Guitar Guru: Learn how to play your favorite songs with 
a virtual fretboard. Demo 

Handwriting Analyst: Gain insight into the personalities 
of others - whether you’ve met them or not. Trial 
Home Weather Center: A virtual weather station that 
uses Internet weather sources rather than costly hard¬ 
ware sensors. Shareware 

iBird: Organises information about birds and birding 
field trips. Freeware 

iCollect Banknotes: An easy to use yet powerful inven¬ 
tory tool for collectors of paper currency. Shareware 


iKana: A Japanese learning aide teaching the Japanese 
phonetic alphabets: Hiragana and Katakana. Shareware 
Indigo: A home control server that helps you conserve 
water and reduce electrical consumption. Demo 
INtex Collection vX: Professional software designed to 
manage a collection of paintings and art. Demo 
iTrain: Offers an easy-to-use solution to control your 
model railroad with your computers. Shareware 
Language Alchemist: Your ultimate assistant to trans¬ 
late nearly any foreign language text. Shareware 
Jisho: The Japanese-English Dictionary for the rest of 
us with more than 100,000 entries. Shareware 
L,’Astrologue: An astrological tool that computes, 
draws, and interprets natal charts. Shareware 
Mac-MoVe: Manage your model trains. Shareware 
Maquarium: Aquarium management software for the 
novice or expert fish keeper. Shareware 
Meander: Route planning software. Shareware 
Moodstats: Allows you to quickly record and rate how 
your day has unfolded in six categories. Shareware 
More Can I Keep It?: Introduces aquarists to the art of 
choosing fish for the community aquarium. Freeware 
Paradigmatic: Test your knowledge of Biblical Hebrew 
and Greek verb paradigms. Freeware 
Plangarden: Quickly lay out your “virtual vegetable 
garden” and plan planting schedules. Demo 
rubiTrack: A GPS-enabled activity tracking software for 
the Mac that lets you display, analyse and organise a 
range of outdoor activities. Shareware 
Seasonality: Takes weather monitoring to a whole new 
level with weather forecasts, radar images, astronomical 
data, and much more. Shareware 
Solar System Simulator Educational Edition 
(SssimEdu): Simulates astronomical phenomena of the 
solar system. Freeware 

Stargazer’s Delight: Desktop planetarium Shareware 
Tagebuch: The journaling app for the rest of us. Demo 
Thinking Home: Home automation solution that is 
savvy about the most popular controllers, such as the 
PowerLinc V2 and ActiveHome Pro. Demo 
TimePassages: Gain insight into yourself and others 
with beautiful astrology charts. Demo 
Wings: Birding software that can store bird sightings 
data and the supporting taxonomic, location, observer 
and source data. Demo 

Wx: A specialised Internet weather app that processes 
weather information and forecasts. Shareware 
— List compiled by Nicholas Pyers 


Web links to each of these software titles (plus a few more 
that didn’t fit here) can be found via the blogs section at the 
Australian Macworld website. Just look for Nicholas Pyers’ 
blog posting to link to the software that interests you. i 
www.macworld.com.au/blogs 
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[PRO FILE] 


Keeping up with the Jones 

B ack in the January, 2007 edition of Australian 
Macworld, I interviewed UK musician Howard 
Jones while he was in Australia performing an 
acoustic tour. Just on two years later, he’s returned with 
his full electronic show. The man driving this show is 
Robbie Bronnimann, a musician/DJ/remixer. We caught 
up with Robbie at the Sydney show. 

So how long have Macs been a part of your work? 

I’ve been using them since I was about 20, so 14 years 
now. I started off as an Atari ST user and got into Emag- 
ic Logic. Then with the advent of hard-disk recording I 
made the leap to the Mac, a 7100 Power Mac. 

You are using Ableton Live heavily in this show, is 
Logic still your platform of choice? 

Yes, I use an eight-core Mac Pro with Logic Pro. 

As a long-time Logic user have you found its stability 
has improved over time? 

I think it’s a good product but it’s sometimes a little 
frustrating that updates are sporadic. It does pretty much 
everything I want it to do but I’d like to see some more 
development on the audio engine side of things. All 
the things we’ve gotten used to on Ableton, like elastic 
audio, I’d like to see some of that in the main workflow 
of Logic. Instrument-wise, you don’t really need more. 

You were heavily involved in Howard’s Revolution of 
the Heart album. How did you deal with the challenge 
of managing so many sound choices? 

The important thing when we made that album was that 
Howard and I decided our Mac set-ups in the studio would 
be identical. We both had an exact set of virtual instru¬ 
ments, effects, TC Powercores and UAD-ls, etc. So I could 
do something at my end and bring it straight over to his 
rig and vice versa and it worked seamlessly. 

With the new album being released later this year, 
was the creative process similar? 

This is a much different album. It’s much more the 
singer-songwriter album. There’s no synths at all, it’s 
Howard’s grand piano, one lead vocal, one guitar and 
bass guitar, three backing vocals and a string quartet. 

It’s all about the performances and the songs, getting the 
arrangements exactly as we want them, working with 
the string arrangers to get that right. So continuity isn’t 
as important with this project. 

How do the three of you produce the sound on tour? 

We use Ableton Live because it is primarily designed for live 

Ho®3ks 

http://www.dba-music.com/ 

Robbie Bronnimann 

http://www.youtube.com/watch?v=d68IKo3uBnk 

Robbie in action at the Sydney gig 



performance. Prior to touring, we prepare all the composite 
parts that won’t be played live — drums/percussion, bass 
lines, any repetitive keyboard parts and things we might 
get from the original 12-inch records. We have sections 
for the verses, links and middle eights and choruses, and 
what it allows us to do is jump around in the arrangements 
and create new ones on the fly. If Howard wants to add an 
extra chorus or middle eight, we can do it straight away. It 
creates an interactive thing between Howard and myself on 
stage and Laura doing the vocal harmonies. 

Does each song have an Ableton arrangement? 

No, we have one big arrangement, with a block for 
each song. I have all the individual sections of the 
songs mapped to my keyboard and I can literally jump 
between the verse of Conditioning to the chorus of Like 
To Get To Know You Well, which allows us to play one 
song into another, which keeps the excitement going. 

If you had Steve Jobs at the table, what changes 
would you have him make to Apple’s products? 

I’m a well-subscribed Apple user, but I get a little bit 
concerned when Apple does things like drop FireWire 
from its MacBooks. I don’t know any musician that’ll 
buy a MacBook again. As much as people like to say 
FireWire is a dying thing, at the present it’s the preferred 
choice and you need both FireWire and USB to run all 
the peripherals you need at once. It’s commendable how 
they move forward, but sometimes you feel pigeonholed 
into going where you don’t want to go. I’d love to see a 
nine or lOin sub-notebook which has all those things, so 
I can take it around everywhere I go. 

So how’s the tour been going? 

Really, really well. The gear just works, every time. We’ve 
got two controllers, the audio interface and the MacBook 
all bus-powered, so I just have to plug the power cord of 
the Mac in and the whole rig’s powered up. At a couple 
of gigs we noticed it wasn’t plugged in and it was all still 
running off the battery no problems. — David Holloway 
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* My Mac 


My Mac Sydney 

20 Bronte Rd, Bondi Junction 
Sydney, NSW, 2026 
T. (02) 8383 1600 
F. (02) 9386 9381 
www.mymac.com.au 


My Mac Melbourne 

172 -192 Flinders St 
Melbourne, VIC, 3000 
T. (03) 9662 9666 
F. (03) 9662 9855 
www.mymac.com.au 



6 iPhone3G 


Introducing iPhone 3G. 

A revolutionary phone, a widescreen 
iPod, and a breakthrough Internet 
device with rich HTML email and full 
web browsing - the iPhone 3G 
redefines what a mobile phone can 
do. 


location based mobile services, the 
iPhone includes software to support 
Microsoft Exchange ActiveSync as 
well as running hundreds of third 
party applications already built with 
the recently released iPhone SDK. 


iPhone 3G combines all the 
revolutionary features of iPhone 
with 3G networking that is twice as 
fast as the first generation iPhone. 

With built-in GPS for expanded 

Your Apple iPhone will be happy with Optus. 


‘yes’ 

OPTUS 


Premium Dealer 


yes’ 

OPTUS 


Wireless Broadband 


Experience the wireless lifestyle 
using Optus Wireless Broadband 
Imagine being able to download 
music, surf the internet, or send an 
email whilst on the go when you're 
in a 3G/'yes'G coverage area. You 
could be sitting in a cafe or on the 
move. 

Optus Wireless Broadband offers the 
freedom and convenience to access 
the internet wherever there is an 


available Optus 3G/'yes'G mobile 
network. Simply plug the wireless 
modem into your Apple notebook 
or PC and connect using the 
software supplied. 

My Mac can provide you with the 
best Optus iPhone consumer & 
business plans, wireless broadband 
plans and the most comprehensive 
iPhone accessories. 


Featured iPhone Accessories - See In Store For Complete Range 


5GB OF WIRELESS 
BROADBAND 




Griffin iTrip Auto SmartScan $169.95 



iSkin Solo $49.95 



Kanto AV iPort Syd 5 95 

Compatible with iPhone 3G 


Premium Dealer 

































Education and the Mac 


Martin Levins 
likes empowering 
people to create 
using computing 
technologies 


Livin' in a hard, hard land 


I first heard Chris Wilson sing the 
tune of that name on the SBS show 
Rockwiz a few years ago. It was 
an electrifying performance, telling a 
story full of urgency and pathos. 

Sounds like the first week of a new 
school year. 

I can remember going back to 
school after the long Christmas 
holidays, packing a bewildering 
array of exercise books, having been 
beautifully covered in plastic. (Science 
demanded a “botany book”, math¬ 
ematics: graph paper, and art: a visual 
diary — associations that reinforced 
the medium as the message. 

First period was inevitably spent 
getting the formatting right: margins 
at one inch (sorry - 2.54cm) from the 
left of the page, date at the top right, 
subject topic at left. 

It was hard, but there was a certain 
comfort in these rituals with their 
simple rules, although they were 
limiting. Sometimes I wanted a visual 
diary in English, but inflexible teachers 
couldn’t see the logic in this. 

University introduced the ring 
binder, which gave some flexibility, but 
uni still insisted on double spacing. 

We’ve moved on, haven’t we, from 
this situation, where urgency and 
pathos now describe the race to 
provide online applications which help 
us develop the skill set needed by 
students today? 

You’ll read a lot about 21st century 
IT skills, about collaboration, 
communication and creativity, but 
it’s underpinned and boils down 
to: “Where is my stuff?” How often 
do you hear this from students and 
teachers alike? 


Hofjjnks 

tinyurl.com/mglChrisWilson 

Chris Wilson features in the SBS program Rockwiz caught on 
YouTube.iwork.com 


But let’s add to this: "What format is it 
in?” and “Can I get to it?” 

The rise in network applications such 
as Google Docs, and now Apple’s 
iWork.com, places more emphasis 
on quality Internet access and raises 
questions about who has the skills to 
use them effectively. 

At a recent workshop, teachers 
asked me: “Should I use Moodle or 
a wiki?” Which is a bit like my asking 
my year 5 teacher how big my margin 
should be. 

Contrast this with a student in a year 
4 class that I was visiting recently who 
had experienced a broken USB drive 
the night before so he “put my stuff on 
Facebook so I could get it in class”. 

In this column in November last 
year, I explored the role of cloud 
computing and chided Apple for its 
lack of offering, but, as of Macworld 
Expo in January, we have iWork.com. 

Remember that iWork.com is really 
in its infancy here, and I’m not sure 
that its role is fully understood by 
those commentators who want it to be 
a Google Docs. Ask yourself if web- 
based apps such as Google Docs 
are mature enough to totally replace 
the page make-up, spreadsheet, or 
presentation tool? 

The nature of web browsers (which 
Google Docs essentially uses as its 
basis) means that they use web- 
based fonts only and are elemen¬ 
tary word processors as opposed to 
document processors. Additionally, 
the layout of documents or presenta¬ 
tions can change dramatically if using 
a web-based service, depending on 
how the user has his or her browser 
set up. 

In schools, I see Leopard Collabor¬ 
ative Services as the Google Docs of 
Apple’s world, (with iWeb as adjunct), 
iWork.com as providing sharing of 
docs that are more media-rich than 
simple word processed or web- 


based documents, with MobileMe as 
the glue that holds it all together. 

I know that iWork.com services are 
immature, but it’s early days here on 
all fronts, not just Apple’s. Google 
Docs’ tools are fairly primitive, too. 

In the world of “where is my data 
and can I and others get at it?" the 
ability to share out a Pages presenta¬ 
tion as native Microsoft Word or PDF in 
one operation is amazingly convenient 
and time saving. 

The low cost of iWork to an edu¬ 
cational institution (expect less than 
$300 ex-GST for a 500-seat licence) 
means that we can get rid of Micro¬ 
soft office, yet can still share with 
those who can’t. Of course, if you 
can’t or don’t want to use Apple’s 
iWork.com, you can still save as a 
Word document to achieve a similar 
effect. (At least iWork.com uses the 
same sort of network access as a 
browser, so network nazis will find it 
hard to justify blocking it.) 

I’ll be looking for the glue of 
MobileMe to increasingly join all of the 
above together, providing a service 
that, hopefully, once the iWork.com 
beta expires, won’t involve Apple 
charging extra for the service, or deriv¬ 
ing revenue from advertisements such 
as the similar offering, Windows Live, 
that Microsoft is threatening. (And, with 
iWork.com, you don’t face the added 
security issues associated with Micro¬ 
soft’s ActiveX.) 

Through the fog of forecasting, 

I think we can see a perfect storm 
gathering, with iPhone-like devices 
accessing and making small editing 
changes, and the laptop or desktop 
providing the muscle for more so¬ 
phisticated data massaging so that 
our communication needs are both 
ubiquitous and powerful. 

Chris Wilson sings: “The river is ris¬ 
ing and I can’t hide”. 

How prescient are his lyrics? ^ 
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Which colour will you choose? 

Portable data now available in colours 





Sf A,so 

r Edtion f : , 

available: 
Premium Edition 
Black drives in 
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v Verbatim 


Portable Hard Drive 


www.verbatim.com.au 


Introducing the new 320GB USB Colour 
Edition Hard Drives from Verbatim 

With advanced design innovation and durability, 
Verbatim's new Colour Hard Drives are the ideal 
portable storage devices for anyone who needs 
a fast way to store, share and transport data files, 
presentations, photos, music and video. 

The new range of 2.5" 320GB USB Colour Hard Drives 
come in Pink, Blue, Green and Red and are preloaded 
with Nero BackltUp 2 Essentials software. 

Verbatim's new External Hard Drives are the perfect 
solution for having all of your data and media files 
ready to use wherever you go. 

Verbatim. For memory's sake. 


M Verbatim 
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Hotinks 

http://www.mymac.com.au 

Modbook agent, Melbourne and Sydney 

www.h-digital.com.au 

H-Digital, Sydney-based Modbook agent 

www.macsales.com 

US-based distributor, Other World Computing 

http://eshop.macsales.com/shop/Modbook 

Follow link to “secret" video of Modbook conversion 


THE 



SQUAD 


Apple won’t sell you a tablet Mac, but Axlotron will. Could this be your next 
portable? Anthony Caruana takes a Modbook for a spin and seeks a second 
opinion from graphic designers. Additional reporting by Chris Oaten. 
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W e’re never satisfied in the Appleverse. No 
matter what design miracles Apple performs, 
we always want something else, and one 
of the most eagerly anticipated devices among the Mac 
community is a tablet computer. 

While Mac users have been watching out for some¬ 
thing resembling a tablet to exit the doors of 1 Infinite 
Loop, the team at Axiotron decided not to wait, and 
have been turning MacBooks into Modbooks to meet a 
strong demand. 

The Modbook is based on the chassis of a 13in white 
MacBook - not the new aluminium model, so it doesn’t 
have the beefiest processor. Axiotron integrates its own 
hardware and software with the MacBook. 

Service agents (there are two in Australia) replace the 
MacBook’s LCD with an AnyView LCD panel, a Wacom 
Penabled Digitiser, and chemically strengthened Axio¬ 
tron ForceGlass with anti-reflective coating and etched 
paper-emulating surface. The ForceGlass gives the dig¬ 
itiser significant strength. 

Just for good measure, in addition to all the MacBook’s 
existing ports, the modifying kit also integrates a SiRF- 
starlll GPS chipset. In other words, this is a substantial 
hardware upgrade and transformation that adds signifi¬ 
cantly to the MacBook’s original functionality. 

As well as the hardware, Axiotron’s conversion kit adds 
some software. A look in System Preferences reveals new 
preference panes called Ink, for controlling the stylus in¬ 
put, and Pen Stylus for managing the digitiser. 

There’s also a new soft keyboard and SketchBook Ex¬ 
press - a drawing app that takes full advantage of the 
stylus and digitiser. 

My Mac Australia, which loaned me a unit for this 
story, is doing the Modbook conversions in its ser¬ 
vice centres. Sales Manager Stan Romanski talked to 
Australian Macworld about the transformation from 
MacBook to Modbook. 

“All the work is done on-site. A trained technician dis¬ 
assembles the original MacBook and then refits it to cre¬ 
ate the Modbook,” he explains. “The upgrade includes a 
12-month warranty and you can upgrade that to three 
years for about the same cost as AppleCare.” 

The cost, a little under $4000, includes the MacBook 
and the conversion. Alternatively, you can bring your 
own Macbook to a service agent for a conversion, which 
costs about $2100. Do the sums, however, and you rea¬ 
lise there’s little benefit to the BYO option. 

Users wanting more power and a larger screen can 
now pre-order the Modbook Pro, which was launched at 
Macworld Expo in January and will be available in Aus¬ 
tralia in June. Its price is expected to be about $6000. 
Tablet matters. The Modbook may only really be suit¬ 
able for a small portion of the Apple market. Romanski 
says that the sales focus will be on “graphic artists and 


education - pretty much anyone using a graphics tablet 
with their Mac”. 

In our use of the Modbook, we found that there are 
many compromises. Firstly, it’s heavy to hold. At 2.4kg, 
it’s only marginally heavier than the MacBook it’s based 
on. However, while a MacBook is made to be used on a 
desk or lap, the Modbook is meant to be carried. It only 
took about 10 minutes before it started to tire our arm. 
Also, like many Mac notebooks, the body gets hot. While 
it was never painful to hold, it did make long periods of 
use uncomfortable. 

Data input on the Modbook will either be viewed as 
excellent or annoying depending on your use. With 
SketchBook Express, the stylus/digitiser combination 
proved to be an exceptionally easy and fun interface 
to use. Even with our lack of artistic prowess we were 
drawing simple cartoons and pictures in seconds. 

For notetaking, there’s InkBook. Using the stylus to 
simply write on the screen, we were able to take notes 
quickly and easily. Our ramblings could then either be 
stored as an image or exported as a text file. We found 
the export procedure to be reasonably accurate provided 
we wrote text clearly. 

However, the entire experience is completely stylus- 
dependent. That meant the onscreen keyboard was com¬ 
paratively cumbersome and slow to use. Even everyday 
tasks, such as powering the Modbook down, required 
some tapping with the stylus. Users of Apple’s portables 
are probably used to simply closing the lid but, of course, 
there’s no lid on the Modbook. 

If you’re considering a Modbook as a replacement for 
your existing MacBook, then make sure you allow some 


Axiotron CEO, 
Andreas E. Haas. 
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room in your budget for a mouse and keyboard, as you’ll 
need them when working in the office. Also factor in a 
stand so you can keep the Modbook upright in order to 
see the screen clearly when using it on a desk. 

Being based on a white Macbook, it’s clear that the 
standard Modbook isn’t the most powerful system on 
the planet. However, we didn’t feel the extra software 
that the Modbook ships with weighed it down too much. 
Our test unit booted in under a minute - about the same 
as the standard MacBook. The pointer kept up with the 
stylus moving across the screen - not surprising given 
that it’s rated at 133 position updates per second. 

Overall, however, you have to consider that while this 
device may be well suited to pen-based data input tasks, 
it has been embraced by illustrators simply because it is 
so well suited to their way of working. 


Woz gets behind Axiotron 

The start of the year brought to the Modbook platform 
significant upgrades in hardware and software capabili¬ 
ties with announcements at Macworld Expo that were 
well received by fans keen to see their favourite device 
take an evolutionary step. 

The chief announcement was the Modbook Pro, based 
on the 15in MacBook Pro, which brings a more powerful 
computing core to the device. There was also new soft¬ 
ware announced - Sketchbook Express, Synergy Touch 
and Quickscript, which bring added functionality and 
ease of use to the Modbook’s pen-based input method. 

To help demonstrate the Modbook’s evolution, maker 
Axiotron brought Apple co-founder Steve Wozniak (the 
“Woz”) to the podium at the Axiotron stand before a 
gathering of Modbook enthusiasts - many of whom, no 


Modbook — first impressions 


We put the Modbook into the hands of two graphics 
professionals to find out whether it would be valuable 
and aid them in the work. 


left: 

Andrew Moody 
right: 

David Bickerdike 


Andrew Moody, director of A+J Moody Design in 
Melbourne, is a long-time user of Photoshop and ex¬ 
perienced graphic designer. Moody designs logos, 
brochures and magazines for a number of business¬ 
es and government agencies. His Photoshop set-up 
is highly customised to match his workflow. 

We gave him a brief rundown of how the Modbook 
works and then left him to his own devices. Within a 
few minutes of playing, Mr Moody was drawing and 
designing. 

“I really miss a keyboard for all my shortcuts but it’s 
great fun to use,” he said. 

“There are a few too many compromises, though, 
and not being able to type quickly is s major downside. 
The weight is a serious issue but the ability to draw on 
the same surface you’re looking at is a major advan¬ 
tage over a graphics tablet attached to a computer”. 



Next time you walk through a supermarket and see a 
point-of-sales display, spare a thought for industrial 
designer David Bickerdike, who has created many of 
the displays you see when you’re doing the shopping. 
He works for Melbourne firm Display and Design Inter¬ 
national. His typical workflow starts with a blank sheet 
of A3 paper and a kit of pens. He sketches, scans his 
drawing for the client and then sends it on. 

Sketches are stored electronically and paper cop¬ 
ies are archived away. If the client likes what they 
see, the images are then re-worked in CAD software 
to generate 3D models - a process that can take up 
to three weeks. 

“I might draw something on-site, perhaps over an 
image I prepared earlier,” David said. 

“On other occasions, we draw over photographs 
of a site. With a tablet, we can brainstorm live on a 
big screen, making it easy to share the process with 
the client. The whole process could be completed far 
faster with the Modbook.” 

Being able to either email or burn a CD using the 
optical drive on-site makes it easy to share output 
with clients, he explained. 

When it came to drawing, Bickerdike said that the 
Modbook “is much better than many tablets. The sty¬ 
lus is also very accurate, far better than I expected”. 

Another benefit is that the Modbook offers some 
environmental and cost benefits. Bickerdike told us 
that a basic set of sketching pens starts at about 
$120 and then there’s the cost of paper. Replacing 
those consumables with a tablet could lead to less 
waste going into landfill and a potential reduction in 
operating costs. 
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doubt, had merely gathered to catch a glimpse of the 
man who was instrumental in changing the course of 
personal computing with his string of ingenious designs 
for Apple Computer. 

Of course, those days are long gone, though the link 
between Wozniak and Axiotron is a logical one. As 
Wozniak explained in his presentation, he “just loves 
touchscreen devices”. 

“I love portable computing. I loved Apple’s Newton 
portable computing device and it’s exciting to see how 
this idea has evolved,” Wozniak said, before launching 
gleefully into a hands-on demonstration of the Mod- 
book’s freshly designed interface software. 

Indeed, it’s easy to draw comparisons between the New¬ 
ton and the Modbook. Both devices got off to a shaky 
start, drawing criticism that they were under-powered 
for the task at hand. However, as with the Newton, the 
Modbook has evolved, and those who tried an earlier 
version of the tablet Mac and dismissed it should prob¬ 
ably take a second look before writing it off for good. 

It was not just Woz’s enthusiasm for innovation and 
his drawcard value that earned him the presenter’s gig at 
the Axiotron stand. Woz joined the company in Decem¬ 
ber as a technical advisor and in that capacity is prized 
for his forward-thinking, non-conformist approach and 
his incredibly creative engineering designs. 

When Woz took the stand, he was clearly excited about 
the product and especially its new capabilities brought 
about by a useful collection of purpose-built software. 

Woz was very much a kid with a new toy and those at¬ 
tending his presentations might secretly have been wish¬ 
ing Woz’s appearance was the real Macworld keynote. 

The technology wizard’s involvement with Axiotron 
was a feather in the cap for CEO and president Andreas E. 
Haas, who described Woz as a “force of nature”. 



Steve Wozniak at the Axiotron stand at Macworld Expo. 



But how does all this fit together? It seems unlikely that 
a tablet Mac could be a profitable venture - or at least 
you would think so when lacklustre sales of Windows 
tablets have failed to give any vendors any solid boast¬ 
ing rights. 

When asked about the soft demand for Windows tablet 
PCs and whether there’s any parallel in Modbook sales, 
Andreas said it depends on your point of view and how 
you see market size and competition in that market. 

“In the Windows market there are many vendors offer¬ 
ing tablet PCs but with a small demand in a big market, 
tablets don’t form a large part of their sales,” he said. 
“Now, in the Mac market, if you apply the 2.5 per cent 
(that applies to sales of tablets in the Windows market) 
to all portable Macs shipped then you have, what, 70,000 
to 90,000 units?” 

“That’s not a good number if you’re talking about a 
company that sells millions of iPhones, but it’s an awe¬ 
some number if you’re the only guy in the market.” 
Which, of course, is the case with Axiotron. 

Andreas said it took a year to catch up on back orders 
after the 2008 Macworld Expo. He also said he was glad 
the demand wasn’t any greater because if it was... “Apple 
would come in and squash us”. 

Modbook maestro — Kody Chamberlain 

US artist Kody Chamberlain has a slight advantage over 
Australian Modbook users when it comes to the Modbook. 
He’s been exploring the device as a creative tool for two 
years, so he’s notched up a good deal more flight hours 
with it than have local users. 

“I first discovered the Modbook at a comic book con¬ 
vention in Los Angeles in 2007. They had a few prototypes 
on display for attendees to try and I spent a few minutes 
sketching and painting on one of those,” Kody says. 

“A few weeks later I got a call from Axiotron asking 
me to do a bit of ‘real world’ testing using one of the 
prototypes. It happened to be the same week I was work¬ 
ing on the cover illustration for a young reader edition 
of Beowulf for HarperCollins, so that cover was probably 
the first published artwork done with a Modbook.” 

Kody is a writer and artist born in Thibodaux, Louisi¬ 
ana. He’s been described by industry peers as “versatile” 
for his ability to adapt his style to suit the assignment. 

Kody’s artwork mixes analog and digital techniques 
and has been compared favourably to Frank Miller, Dave 
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McKean, Michael Lark, Ben Templesmith, Jae Lee, Kent 
Willians, Alex Maleev, and Bill Sienkiewicz. 

He was a guest artist at Macworld Expo in 2008 and 2009 
for Axiotron, where he performed live art demonstra¬ 
tions for attendees. He is also an accomplished concept 
artist for film and animation. 

“The Macbook I have now is the standard 13in version 
with a chrome finish they were experimenting with, but 
I don’t believe that particular version ever made it to 
market,” he says. 

As for software, his preferred tools are Adobe Photo¬ 
shop, Illustrator, and InDesign CS3. 

“I mix that in with a lot of analog drawing with pencil 
and paper, going in and out of the Modbook as needed. 
It’s really become a big part of my workflow. I’ve used 
Corel Painter X a bit and the trial versions of ArtRage 
and Autodesk SketchBook Express. 

“I’ve also spent a bit of time with Manga Studio from 
Smith Micro, it’s a very well made program. I even use 
the Modbook for writing comics. 

“I use a screenplay and comic software package called 
Montage by Mariner Software. Fantastic writing pro¬ 
gram with all kinds of helpful tools.” 

Kody says that as a long-time user of external tablets 
such as the Intuos 2, he’s become used to working away 
from the canvas but explains that there’s still a mental 
disconnect when using a tablet because he’s not working 
directly on the artwork. That’s a common opinion from 
artists who use these devices. 

“But with the Modbook I’m able to sketch, pencil, ink, 
and colour directly on top of the artwork. It seems like 
a minor difference, but believe me, efficiency is much 
higher when you’re able to touch the lines with your 
pen. I make less mistakes and I undo far less. However, 
the portability of the Modbook is what I like most. I’m 


able to produce print quality artwork at home, in a 
cafe, or even on a plane. I drew an entire cover illustra¬ 
tion for BOOM! Studios on the plane on my way to San 
Diego Comic-Con last year.” 

He describes the software for the Modbook and the 
Modbook Pro launched this year at the Macworld Expo 
as likely to unleash new possibilities for users. 

“I’m still using the original version of the Modbook, 
so my time on the new Pro model was limited to a few 
minutes here and there at the Axiotron booth at this 
year’s Macworld Expo. So I can’t speak with experience 
on the new enhancements, but I was able to spend some 
time watching Axiotron CEO Andreas Haas and Steve 
Wozniak give their demonstrations on Synergy Touch 
and Quickscript and I was truly blown away at these 
new technologies. 

“As an artist I can’t help but think Synergy Touch is 
going to be a gamechanger in the tablet market. The 
possibilities are very exciting and I can’t wait to put it 
to use,” he says. 

Chamberlain has used Sketchbook quite a bit since 
January but hasn’t yet used it for finished artwork. 

“I tend to use it for early concept work, page layouts, 
or breaking down different character designs,” he says. 

“The pen-driven interface is great, but I struggle a bit 
when I try to use it for finished artwork so I always go 
back to Photoshop. That may change as I use it more.” 

He says the Modbook’s biggest shortcoming is prob¬ 
ably screen real estate because, like just about any other 
artist, he always wants a bigger canvas. 

“But for me, giving up a bit of canvas in favour of 
portability is absolutely worth it. I really do enjoy going 
out and working in different places. I’m always throwing 
the Modbook in my backpack and doing live sketching 
all over town.” ^ 


Kody Chamberlain 
and his artwork 
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Tools for Realtime 
Video and Audio Production 


MOTION PICTURE FILM SCANNING SYSTEM 


Advancing the , 


PERFORMANCE WORKSTATIOI 


vStor 


Managed Dataflow and 
Storage for Film & Video 


MATRIX 


The Director 


t . V 


NUKE 


Avid 


Media Composer 



modbook 


The One and Only Tablet Mac® 

The Axiotron® Modbook® is a revolutionary slate-style tablet Mac that 
enables users to draw and write directly on the screen. 

Axiotron's innovative design and manutacturing process converts 
an Apple® MacBook® computer into a complete tablet solution, the 
Axiotron Modbook, while retaining Apple MacBook tunctionality. 

Built for artists, mobile users, students and professionals, the Modbook’s 
condensed form factor and integrated pen-based user experience 
offer unprecedented flexibility and control over the creative process. 

Handwriting recognition built into Mac OS® X converts handwriting 
into printed text in every application and provides extended system 
control through gesture recognition. 

The Modbook is the only portable Mac solution that also features a 
built-in Global Positioning System (GPS) module. 

NOW IN STOCK AT H-DIGITAL 

Available as complete units or as Upgrade Kits for existing Macbooks. 



Introducing the new standard for excellence in tablet computing. The Modbook PtO. 


The 15.4-inch Modbook® Pro is the ultimate tablet computer. Constructed from a unibody 
Apple® MacBook® Pro base system, Axiotron's Modbook Pro combines blazing speed and 
power with new cutting-edge hardware and software features. From its sleek aluminum 
enclosure to its innovative tablet tools, the Modbook Pro reimagines the tablet computing 
experience. The Modbook Pro features a multibody abstraction design made from precision 
machined aluminum. There are no exterior sheet metal or plastic parts, providing unprec¬ 
edented structural strength. 


Pen with touch. The best of both worlds. 


The Modbook Pro employs revolutionary new Synergy™ Touch technology developed by 
Axiotron. Synergy Touch adds touch in support of pen-based input. Unlike any other touch¬ 
screen computer, the Modbook Pro's Synergy technology enables pen and touch input 
simultaneously. 


Elegant black luster finish. Sturdy 
aluminum construction. Innovative 
engineering to retain the 
functionality of its base system. The 
Modbook Pro has it all. 

Pre-order yours now. 



modbook pro 

Imagination goes pro. 
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Danny Gorog 
is wondering when 
Apple will expand its 
product line to include 
car stereos, white 
goods and TVs. 


Miro, Mipo, 

M iro 2.0, a free HD video 
player for Mac OS X, has 
muscled its way into the 
crowded world of video players for 
Mac OS X and brought many improve¬ 
ments to the version it supersedes. 

Thankfully, the developers of Miro, 
the Participatory Culture Foundation, 
appear to have worked out that the 
market is crowded and have baked in 
a whole lot of interesting features that 
make the Miro proposition attractive. 

To start with, Miro 2.0 is free, so 
there’s not much downside to down¬ 
loading it and giving it a run. At the 
essence of the Miro app is a media 
player, capable of playing most file 
formats you can throw at it. 

It has a very OS X-like interface that 
will feel instantly familiar to Mac users 
experienced with other video players. 

But what differentiates Miro from 
it’s competitors is its capabilities that 
transform it into a one-stop shop for all 
your video needs including podcasts, 
YouTube, Hulu and even video sourced 
via BitTorrent. 

First up, there’s the built-in Miro 
Guide that connects you to free 
high-def video shows. It’s like a “best 
of video on the web” guide compiled 
and vetted by Miro editors. 

Once you navigate to actual content, 
the RSS feed or site you’ve clicked 
on appears under the appropriate 
heading in Miro and the content 
begins downloading. Miro Guide isn’t 
particularly sophisticated or clever but 
it’s a good place to start discovering 
web on the video. Think of it as iTunes 

Hotjjnks 

http://www.getmiro.com/ 

Downloads ^ 
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for video where all the content is free. 

If you can’t find something to watch 
in the Miro Guide you can move on 
to the next link in the sidebar called 
Video Search. 

Video Search lets you search 
YouTube, Veoh, Google Video, Blog- 
digger, Rewer, Dailymotion, Yahoo 
and Blip.tv in one fell swoop. 

Once you’ve found a video to watch, 
click the download button. Rather than 
just let you watch a streaming movie, 
Miro downloads the video and saves 
it to your library. That means you can 
watch the movie again without having 
to download or stream the content 
each time. 

Miro also gives you the ability to 
save searches as feeds, which means 
you can keep going back to the same 
search term for updated content. 

If all the public content isn’t enough 
to sway you to try Miro then there’s 
one other feature that may be of inter¬ 
est: BitTorrent. 

As a quick refresher, BitTorrent is a 
peer-to-peer file sharing protocol that 
lets you easily and quickly transfer 
other content you might find on the 
Internet. Miro claims that if you’re 
trying to teach someone how to use 
BitTorrent, it’s the easiest place to start. 

Miro’s torrent performance comes 
from the open-source libtorrent engine, 
so it’s fast. Of course, Miro hasn’t got 
many useful BitTorrent sites included 
in the default search list but a quick 
Google search will let you find them. 

Once you’ve downloaded some 
content, Miro gives you the ability to 
create playlists, as you might do when 


using iTunes. It also has some smart 
features for easier management of 
downloaded videos. For instance, you 
can expire videos after a set time. 

Miro has also dedicated seri¬ 
ous resources to making it easy for 
publishers to get their videos into the 
Miro Guide. Publishing requires that 
you register for a Miro Guide account 
and then submit your RSS feed details 
via a simple online form. Once done, a 
moderator will confirm your RSS feed 
is valid and add you to the Miro Guide. 

Miro is also encouraging everybody 
to pick up a camera and start shooting. 
For all the basics, Miro has created a 
“Video Making 101 ” guide designed to 
help you learn everything from produc¬ 
ing to publishing your videos — and, of 
course, there’s a section on promotion. 

For a free application, Miro is 
remarkably well-rounded. I tested it 
over a number of days and found it to 
be both stable and easy to use. 

On the negative, Miro doesn’t easily 
integrate with any other Apple prod¬ 
ucts such as iPods, iPhones or Apple 
TVs, so any videos you download will 
first need to be transferred across 
to iTunes. That’s fine if the videos 
are already in an iTunes-compatible 
format. If not, then you’ll need to 
start playing with video transcoder 
applications such as RoadMovie or a 
device-specific 

If you’re a beginner just starting to 
discover the wonder that is Internet 
video, Miro makes it really easy to do 
so. And if you’re an expert trying to 
show the beginner, then Miro is prob¬ 
ably the best way to start. ^ 
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Kanto Speakers . Meet the new standard in sound revolution. 
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Kantcu 

AV SYSTEMS" 



Kanto AViPair $599.95 

Kevlar drivers, silk tweeters and 50 watts of 
clarity combine with an acoustically designed 
cabinet to bring you unsurpassed sound and 
style.The Kanto iPair 5, with its high-gloss 
finish, universal iPod dock and multiple inputs 
provides the perfect blend of performance and 
functionality. Close your eyes and allow the 
rich clarity of sound, from the high notes to the 
deep bass response, overwhelm and impress. 




Kanto AV iPort Syd 5 $549.95 

The iPort 5 delivers 110 watts of music, guar¬ 
anteed to produce clarity and sparkle at low 
volumes but packing a dramatic punch for 
when the party really gets started! This feature 
rich, powered speaker incorporates a universal 
iPod dock station and inputs for additional 
audio sources. Truly a centrepiece of style and 
performance for any environment, the Kanto 
iPort 5 exceeds expectations. 



Kanto ZED $349.95 

Style and function combine in this hand-craft¬ 
ed wood cabinet iPod speaker.The powered 
speaker system features multiple audio inputs 
and a full-function remote control.The ZED 
delivers refined sound and a surprising punch 
that adds a sophisticated presence to any 
room. Another great Kanto product for 
discerning listeners demanding a break from 
mediocrity. 


Kanto SYD 4 $449.95 

Kanto AV Systems manufactures exceptional 
iPod speakers for consumers demanding a 
break from mediocrity. Kanto is committed to 
delivering products that combine superior 
performance, elegance, craftsmanship and 
value.The SYD 4 delivers deep bass from an 
enclosed 4"x 6" subwoofer, while two 
audiophile quality 3"full range drivers provide 
unsurpassed clarity. 


More info, visit www.kantospeakers.com 

Kanto Distributor 

Australian Exclusive Distributor 

Monstamac Distribution 

Reseller inquiries: 
steve@monstamac.com.au 

Web: www.monstamac.com.au 

Kanto Reseller 

My Mac Melbourne 

172 - 192 Flinders St 
Melbourne, VIC, 3000 

T. (03) 9662 9666 

F. (03) 9662 9855 
www.mymac.com.au 

My Mac Sydney 

20 Bronte Rd, Bondi Junction 

Sydney, NSW, 2026 

T. (02) 8383 1600 

F. (02) 9386 9381 
www.mymac.com.au 









The network is your Friend. 


David Holloway 

has lots of 
Facebook friends, 
and he’s more than 
happy to tweet 
about it. 


Social media gets down 
to business 


L ast month, I discussed the 
growing popularity of Twitter 
and Facebook as ways of 
connecting with family and friends. 
They were only two examples. Add 
blogs, podcasts, social networking 
options such as Flickr and YouTube 
and immersive environments such 
as virtual worlds, and there’s an 
enormous scope for pretty much any 
age group or common interest. 

As with any medium gaining 
momentum, business usually takes 
a look at emerging technologies for 
potential opportunities. Social media 
is no different and in Australia there’s 
now some well-established case 
studies of successful integration by 
business of some of these platforms. 

Before I get onto some examples, 
one of the most interesting aspects 
of social media and business is 
the inherent scepticism by many 
corporations towards it. Because 
Facebook, MySpace and YouTube 
grew so quickly, most companies 
reacted by restricting their 
employees’ access, citing issues 
such as reduced productivity and risk 
of disclosing intellectual property. 

Such issues are valid risks, but the 
response of removing access is likely 
to be detrimental. 

An obvious analogy is the Internet 
in general. Very few companies ban 
access but have "fair use” policies in 
place that deliver a balance between 
the needs of the business and the 

Hotjjnks 

www.twitter.com 

www.nowwearetalking.com.au 

Telstra’s ongoing blog presence 

www.yammer.com 

microblogging for business 

www.secondlife.com 

www.google.com/apps/intl/en/business/collaboration.html 

Google Video for business 



recognition that the Internet is a 
ubiquitous part of life. 

The more innovative companies 
have applied the same pragmatic 
approach or even encouraged use, 
seeing the benefits of developing 
new skill sets among their staff and, 
in some cases, discovering that new 
synergies can serendipitoulsy spring 
to life to benefit their bottom line. 

Flere are some examples that show 
the power of these platforms. 

The Wiki. Janssen-Cilag is a 
pharmaceutical company that now 
uses Wiki architecture for all its inter¬ 
nal web-based communications. 

Teams within the organisation 
have their own Wiki sections and 
are empowered to use the flexibility 
of the platform to develop their own 
productive workspace. 

Some teams may use it as a loosely 
organised bulletin board, others as a 
well-defined information repository to 
ensure a common understanding of 
team aims. 

The key, according to a presen¬ 
tation given by Nathan Wallace, 
Janssen-Cilag’s associate director 
technology, is ensuring all members 
of the team are given the know¬ 
ledge and time to play their part in 


contributing. With everyone contrib¬ 
uting, the level of commitment to 
the content is much higher than a 
top-down static website. 

The Blog. Telstra has been blogging 
since 2005 with its nowwearetalking 
site. Although there’s no shortage of 
Telstra products and promotions on 
the site, there’s a healthy volume of in¬ 
dependent comment and acceptance 
of opposing views. Any company will 
struggle to find the balance between 
engaging with its customers and 
ensuring that a positive message 
dominates for its product. Telstra 
hasn’t necessarily found the perfect 
balance but compared to what Optus 
does, they are certainly giving it a go. 
Try Googling "corporate blogging” 
within Australia and you’ll see a pretty 
sparse landscape. Overseas, there’s 
a much wider adoption, although even 
then it’s the IT-related companies that 
dominate. Google, IBM and Microsoft’s 
Mac team all blog. Notice that Apple 
isn’t on that list? 

Second Life. Westpac has trialled 
the virtual world as an induction and 
training platform for its staff at remote 
locations. The Australian Broadcast¬ 
ing Corporation uses its Second 
Life island for tie-in events to seek 
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viewer input and to broadcast some 
of its online news information. IBM’s 
Australian operation has done some 
innovative work in modelling the 
Australian Open tennis event in near- 
real time in Second Life — visitors, 
or their avatars, could view the virtual 
match, which reflected the actual 
moves and ball velocities of the real 
world match. 

While it remains a predominantly 
research and development space, 
the power of virtual worlds for col¬ 
laboration is growing in momentum. 
In the past year, two vendors have 
integrated virtual world solutions into 
the more standard office intranet. 

The usual booking of meetings and 
sharing of documents occurs in 2D 
and then moves to 3D for presenta¬ 
tions to remote staff or clients. Add 
to that the dozen or so Australian 


universities using virtual worlds for 
information sharing and research 
and you see there’s quite a lot of 
innovative activity going on. 

Twitter. Many corporations are 
looking at the use of micro-blogging 
applications such as Twitter for inter¬ 
nal staff communications. Yammer is 
a business-specific option, one used 
by international consultancy firm 
Deloitte in its Australian operations. 
Micro-blogging applications such as 
this provide a not so obvious benefit. 

Being limited to 140 characters 
(in the case of Twitter) forces concise 
communication. In the case of 
Yammer, it’s integrated with other 
features such as a company 
directory, group discussions and 
searchable knowledge bases, which 
can further reduce duplication of 
communications. 


YouTube. Not a lot of companies offi¬ 
cially use YouTube for internal business 
purposes, yet there are some enter¬ 
prise-focused alternatives popping up. 
Google Business for Video is already 
part of the Google Apps offering and, 
given that Google owns YouTube, it’s 
not hard to imagine this service offer¬ 
ing something similar in future. 

These five examples only touch on 
what’s happening with social media in 
business. Companies that are taking 
an innovative tack are realising the 
benefits and sometimes even coming 
to understand there are wider gains 
to be made when its workforce sees 
an effort being made to improve 
communication. 

The days of the email as preferred 
mass communication isn’t coming to 
an end yet, but it’s very much showing 
its age. ^ 



to NEW and BIGGER Premises 

Shops 1 & 4, 241 Commonwealth St. 
(Cnr of Foveaux Street) Surry Hills 


moc centre 


Come and visit us to enjoy: 

• Apple warranty repairs (performed in our new 
fully equipped service centre) 

• Extensive range of Mac & iPod accessories 

• Full range of Apple products on demo 

• Dedicated training 

• Same great service 


phone: 02 9281 4444 web: maccentre.com.au email: info@maccentre.com.au 


Authorised 
Service Provider 

























NICE RACK 


MOBILE MUSIC MACHINE 


Matrox has announced the MX02, a new version of the award¬ 
winning Matrox MX02 I/O device for the Mac. It’s a 2RU-sized 
rack designed for broadcast news operations, OB vans, and other 
environments where equipment must be rack-mounted. Matrox 
says it responded to customer demand in designing the MX02. 
Key features include HD/SD SDI, HD/SD analog component, 

Y/C, and composite inputs and outputs; and Genlock with loop 
through - SD analog black burst (bi-level) or HD tri-level sync. It 
works with Final Cut Pro, Apple Color, and all QuickTime applica¬ 
tions that support the V-out component. 

Matrox MX02 

RRP $3595 

New Magic Australia 

www.newmagic.com.au 



Funny thing, and hard to understand, but not everybody loves 
Apple’s iPod. For those looking for an alternative to the world’s most 
popular portable music player, the Walkman X from Sony should be 
worth a look. The player features the first OLED screen on a Walk¬ 
man, digital noise-cancelling, Wi-Fi support and is available in 16GB 
and 32GB models, in black. 



Sony Walkman X Series MP3 player 
RRP TBC 
Sony resellers 
www.sony.com.au 



SPOT-ON COLOUR 

For graphics professionals with exacting demands, Eizo’s 
ColorEdge CG242W is ready to step up to the mark. 

The 24in display has a native resolution of 1920x1200 in 16:10 
aspect ratio, a maximum brightness of 270 cd/m, contrast ratio 
is 1100:1, and horizontal and vertical viewing angles are 178°. 
The wide gamut LCD panel reproduces 97 per cent of the 
Adobe RGB color space, which is often used in printing and 
digital photography. It also reproduces color spaces used in 
broadcasting such as PAL/SECAM, SMPTE-C, and HDTV. 

Eizo 24in LCD Display 

RRP $3850 

Eizo 

www.eizo.com.au 
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MACBOOK WITH THE MOST 

It’s finally arrived. The 17in MacBook Pro. Portability-wise, it’s a 
bit of a challenge but feature-wise, there can be no arguing the 
appeal of all that screen real estate goodness — especially if 
you’re a photographer or video editor on the move. 

Apart from that big screen — the only model in the MacBook 
range that comes with an anti-glare screen as an option — 
the big boy of Apple’s laptops offers a breakthrough battery 
that lasts up to eight hours on a single charge and can be 
recharged up to 1000 times; a precision aluminium unibody 
enclosure carved from a single block of aluminium; 
high-performance NVIDIA graphics; and an LED-backlit 
widescreen display offering a 60 per cent greater colour 
gamut for more vibrant colours. 

Apple 17in MacBook Pro 
RRP $4499, base configuration 
Apple 

www.apple.com.au 



TOTALLY TOASTED 

Already widely regarded as the creme de la creme disc 
burning solution on the Mac, Roxio has again raised its own 
benchmark with the release of Toast 10. The latest version 
boasts a swag of new features, among then AVCHD Archive, 
for backing up original video from AVCHD camcorders direct 
to DVD or BD media; and Web Video To Go, which saves Web 
video from your favourite video sharing sites to view offline, 
burn or convert for viewing on portable players such as an 
iPod or iPhone. 

Roxio Toast 10 

Standard, RRP $199.95; Titanium Pro, RRP $270 
Mindscape Asia Pacific 
www.mindscape.com.au 



CARDS RUNNETH OVER 

Digital video capture chew-up card space faster than a Nikon 
D700 at full burst. Hence, it’s always good news to hear of 
larger cards at affordable prices. Kingston Technology has 
announced a line of SDHC Video cards for use in digital 
camcorders. The SDHC Video cards carry plenty of recording 
time and are available in 60 minute (4GB), 120 minute (8GB) 
and 240 minute (16GB) capacities. The cards have a Class 4 
speed rating, which guarantees a minimum data transfer rate 
of 4MB/sec, making them ideal for use in the latest digital 
camcorders. 



MADE FOR MAC 


Kingston SDHC memory cards 

4GB: RRP $25.90; 8GB, RRP $48.50; 16GB, RRP A$99. 



Various distributors 
http://www.kingston.com/anz/ 


Apple’s Final Cut Pro is a popular choice among editors, who 
may now be directing their camera operators to start using 
JVC’s newest professional release, the GY-HM700E. And why 
would that be? The new shoulder-mounted camera records 
35Mbps high-def video in the native Quicktime format used by 
Apple Final Cut Pro, that’s why. And the speed this can bring 
to a video production workflow is a wonderful thing indeed. 

JVC GY-HM700E 
RRP TBA 

Professional equipment dealers 
www.jvc-australia.com 
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GADGET 

CENTRAL 

Gear, gizmos and goodies for your 
Mac or iPhone 


TOTALLY RAPT 

For Macbook and iPhone owners with a taste for the exotic, the Gelaskins 
range of covers will bring a little pizzazz into their gadgety goings-on. 

The designs come from Australian artists, whose visions are married with an 
adhesive-backed vinyl that will take secure hold of your favourite portable 
device while providing protection against scratches. 

The adhesive, made by 3M, is designed not to leave a residue if you should 
decide to remove or change the skins, although with such endearing 
designs that seems unlikely. 

Complementing the skins are matching, downloadable wallpaper for 
iPhones. Laptop skins are available for 13in, 15in and 17in laptops. 


Gelaskins 

RRP $24.95 for iPod/iPhone 
RRP $49.95 for laptop 
STM 

www.stmbags.com.au 
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Head in the cloud 


Michael Jenkin 
is a Windows guru 
who turned to the 
Mac for inspiration. 
We hold the iPhone 
responsible. 


Surfing the cloud 


D uring the last month I have 
stepped deeper into the 
Internet cloud to examine the 
wealth of resources available there. 

My aim over the coming months is 
to reveal examples of the best free 
personal cloud applications and 
take a commercial perspective of 
the business-oriented, subscription- 
based solutions. 

But in first turning to personal data, 
recent tragic events have emphasised 
the need to protect your most precious 
data — your family memories. 

Australia has been dealt many 
severe blows over the last few 
months with floods in the north and 
fires in the south. Many people have 
lost family, homes and possessions. 
While this is sad in itself, the tragedy 
is compounded by destruction of 
buildings and history going back 
over 100 years. Many families cannot 
pass their memories on. 

There is a safeguard against the 
obliteration of memories that such 
tragedy brings. With tools such as 
Flickr and other photo sharing sites, 
your most precious memories are in 
more than one location and will (or 
at least should) remain alive to be 
inherited and enjoyed by generations 
to come. 

While preserving memories and 
history is important, the back-end 
service provided by browser-enabled 
applications is what has gained my 
attention. This is a world that can be 
joined by anyone with a camera, a 
browser and some with a mouse. 

The information you upload could 
be stored on servers on the other side 
of the world. The photos are indexed, 
tagged and, if you wish, promoted. 

The servers are backed up, pro¬ 
tected and secured. At any time you 
can edit, re-edit and remove photos 
from the site. You are able to invite 
people to inspect photos, collaborate, 


enter competitions and share your 
experiences. 

Following on from this, think about 
your important documentation. When 
a person travels overseas one of the 
first recommendations made by family 
and friends is to make copies of pass¬ 
ports, itineraries, correspondence and 
anything else that might be useful. 

When you record details about taxa¬ 
tion and other such items, it should be 
instinctive to make back-ups of such 
files. For warranty claims, contracts, 
historical data and more, you even 
have a personal obligation to back up 
and, in some cases, a legal responsi¬ 
bility to do so. 

There are so many situations and 
examples where you make copies 
and back-ups of your files. 

There are many computer users 
who don't make back-ups a habit 
and so every day many businesses, 
students, mums and dads come to IT 
professionals such as myself to try to 
undelete important documents. They 
bring failed hard disks or dead USB 
memory keys. Imagine having the 
power and convenience of Flickr to 
safeguard your important word pro¬ 
cessing and spreadsheet documents. 

One such resource is Google- 
Apps for business, also available for 
personal use and schools. This is one 
of many services in the new breed of 
cloud applications. 

What makes cloud applications 
so powerful is their extension to the 
existing Internet. The Internet was 
originally a military research network 
that could survive a nuclear strike. It 
was decentralised so that if any strate¬ 
gic locations were attacked, the mili¬ 
tary could still have control of nuclear 
arms to mount a counter-attack. 

The Internet is a robust, global 
framework in which you can have 
redundant paths for data between 
countries and have redundant servers 


placed on your behalf all over the 
world. This framework underpins cloud 
applications. 

Redundancy gives you that ability 
to have faith that you can recall your 
data later. You have placed it in many 
locations in the event of some form 
of disaster occurring. The servers 
may fail, the Internet links might falter, 
the services might cease to exist 
but you have multiple ways to get to 
multiple copies of your data. Or, in 
other words, if one server becomes 
redundant, there is another mirroring 
it, keeping the data safe. 

Relying on these applications can 
take you out of your comfort zone, 
though. Not everyone has reliable 
Internet access. Many questions arise. 
Is the data under your control? Does 
the application support virus scanning? 
Will I lose my data if the company 
changes its terms of agreement and is 
my privacy maintained? 

Measures are being discussed 
among cloud-based service provid¬ 
ers to allow offline editable access to 
many of these applications. Personal 
back-up tools have become available 
(including backing up your precious 
metadata) and many of the software- 
as-a-service vendors are branching 
into security and virus protection. It 
remains to be seen if privacy can be 
absolutely maintained on the Internet, 
however these risks can be mitigated 
with good personal habits and data 
maintenance. 

In the life of cloud applications, we 
are only entering early stages. Web 
2.0 tools have unleashed the power 
available but many new technologies 
are yet to come. At present, cloud 
computing is another spanner in your 
toolbox. It is not yet the complete 
solution. Using the tools while under¬ 
standing the limitations will give you 
the best experience and prepare you 
for what lies ahead. ^ 
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ZOOM, ZOOM, ZOOM 

In the world of super-zoom digital cameras, Nikon’s 
P90 can hold its head high with its 24x optical zoom 
and 26mm wide-angle capability 
offering shooters a healthy dose of versatility. 

Other feature grabs inclue a vari-angle LCD, Nikon’s 
Smart Portrait System for detecting up to 12 faces in 
a shot, VR image stabilisation and sensitivity up to 
ISO 6400 for low-light shooting. 

Nikon P90 
RRP TBA 

From photographic retailers 
www.nikon.com.au 



PAINT ME A PICTURE 

Corel Painter 11, with more than 40 new and enhanced features, 
provides the most inventive drawing and painting tools available. 
New capabilities enable artists to expand their digital toolset with 
the most advanced painting and natural media tools available. 
New pressure-sensitive brushes allow hand and brush to fluidly 
work as one, producing brushstrokes that are unrivaled in texture 
and precision. Enhanced drawing tools and customisable media 
allow users to create distinct art every time. 

Corel Painter 11 

Full: RRP $799; upgrade: RRP $429. 

Corel 

www.corel.com.au 


FRESHEN UP 

Smudges and fingerprints are a never-ending nuisance for 
MacBook and iPhone users but carrying around a bottle of screen 
cleaner does not a handy solution make. Enter La Fresh, with its 
pocket-sized wipes, which are pre-moistened with a special formula 
to remove dirt, dust and fingerprints from any screen. The double 
action cleaning system involves first cleaning the screen using a 
wet towelette, followed by a quick wipe of the dry towelette to leave 
you with a clear and smudge-free display. 

La Fresh wipes 

Single pack, RRP $1.95; Value pack (six sachets), RRP $4.95 

Stockist inquiries: 1800 834 202 

www.remedies.net.au 



















ELEGANCE TO SPARE 

Logitech is aiming to appeal to the style-conscious end 
of the market with its latest offering, the DiNovo Keyboard 
Mac Edition. It features a slim profile, a piano-black finish, 
brushed aluminium palm rest, and an astonishing three-year 
battery life. 

It connects via 2.4GHz wireless and, of course, the 
keyboard is laid out to suit the Mac user, complete with 
function-specific keys, such as Spaces and Dashboard keys. 

Logitech DiNovo Keyboard Mac Edition 
RRP $199.95 
Selected resellers 
www.logitech.com 



ALL-IN-ONE TV FOR YOUR MAC 

A superb all-round device, EyeTV Hybrid receives digital TV via 
aerial (DVB-T) and analogue TV. In areas in which HDTV is broad 
cast, enjoy stunningly clear 720p or 1080i HDTV (MPEG-2 aswell 
as H.264/AVC) on your Mac. EyeTV Hybrid is the only EyeTV 
device that delivers FM radio to your Mac as well as television. 
Tune in, record your favourite radio programmes, and export them 
to Hunes to enjoy later on an iPod or iPhone. EyeTV Hybrid comes 
with the award-winning EyeTV 3 Software to turn your Mac into the 
coolest television in the house. 

Elgato EyeTV Hybrid 
RRP $329 

Simms and Conexus 

www.apple.com/auwww.elgato.com/wheretobuy 



WHAT A SPARKLER 

Motorola has unveiled the Diamond Aura handset designed by 
luxury designer Alexander Amosu. The phone is encrusted with 
99 diamonds for a total of 1 carat. Only a limited number of the 
diamond handset range will be available worldwide with a 24hr 
concierge service. It also will be sold in selected high-end luxury 
stores around the world or direct from the Amosu website. Take 
a second look at the price below before placing your order. 


HI-DEF, LO-DEF, IT’S YOUR CHOICE 

LG Electronics Australia has launched a Blu-ray player, the 
BD370, that brings increased network functions including 
BD Live, high-speed online streaming and full HD picture 
quality direct to consumers’ living rooms. It’s also a lo-fi 
device, able to stream online media from YouTube with 
high-speed Internet, allowing access to a wide range of 
videos all search enabled through the remote control. It has 
support for popular file formats, too: DivX, MPEG4, JPEG, 
MP3, HD Divx and WMA file formats. 

LG BD370 Blu-ray player 
RRP $449 
AV retailers 
www.lge.com 



Motorola Diamond Aura handset 

RRP $11,000 

Amosu 

www.amosu.co.uk 
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New Bluelounge Products 





The Sanctuary RRP: $190 

Simple and compact design conceals a universal 
charger compatible with over 1500 electronic 
devices and a USB port. Works with iPhone and 
Made for iPod certified. 


New from Software MacKiev 



SpaceStation rrp: $140 

Ergonomic laptop rest, with 
integrated 4-port USB hub & cord 
management. Also includes a 
business card slot and a very handy 
page holder to keep documents 
upright for easy reference. 


CableBox RRP: $59 

Under or on the desk, next to the 
computer, or behind the TV, loose 
tangled cables are always untidy 
dust traps. CableBox is the solution 
to solve these issues. 






World Book Encyclopedia 2009 

The most ambitious World Book edition by far, the 2009 
version includes thousands of new and updated articles, maps, 
and photos, the World BookTrivia Challenge Game, and 
content for your iPod and iPhone. 



iSkin fuze for iPhone 3G 

Inspired by an innovative dual-layer design that "fuses" shock and 
impact protection in a single package, the fuze's soft inner-layer and 
hard polycarbonate exterior wrap perfectly around your iPhone 3G's 
subtle dimensions. The result is powerful everyday protection in a 
lightweight, bulk-free and stylish bodyguard that looks as impressive 
as it performs. 














































Macworld examines Apple’s 
environmental scorecard 
and reveals steps to more 
energy-efficient computing 


A couple of years ago, Greenpeace made headlines 
by accusing Apple of all kinds of environmental 
malfeasance. It was a heavy blow for the image¬ 
conscious company - one that didn’t go unanswered. 
Apple now has an entire advertising campaign that touts 
how green its products are. 

But is that just marketing blather? Or has Apple 
really cleaned up its act? And more importantly, are you 
computing with the smallest environmental footprint 
possible? In this article, we’ll help you answer these 
questions - with a report on Apple’s environmental 
record, tips on saving electricity (and money) while you 
use your Mac, and advice on responsibly disposing of 
your outdated gear. 
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The world’s greenest computers? 

Are Macs as environmentally friendly as Apple says? 




and Jeff Bertolucci 


Hotlnks 


www.greenpeace.org 

The original rainbow warriors 

www.apple.com/environment 

Read about Apple’s green policy 

www.ceres.org 

A coalition of activists 

www.epeat.net 

Electronic Product Environmental Assessment Tool 

http://www.productstewardship.asn.au/ 

An Australian industry body seeking to improve electronics recycling programs 


When Apple launched its new family of MacBook laptops 
in 2008, its ad campaign focused on their eco-friendly 
attributes: a recyclable aluminum and glass enclosure, 
mercury-free LED backlights, fewer toxins than other 
computers, and a power-saving design. A TV ad by Apple 
dubbed the new MacBooks “the world’s greenest family 
of notebooks.” 

The ads still pop up from time to time on Australian 
commercial television. 

But are Apple’s notebooks-or its other products and 
its corporate policies—more environmentally friendly 
than those of its competitors? To find out, we examined 
Apple’s product chain, from materials and manufac¬ 
turing to distribution and recycling. We also talked to 
environmental and industry groups. 

The one thing we didn’t do is talk to Apple directly. The 
company wouldn’t comment for this story, directing us 
instead to summaries of its environmental efforts. While 
that information is good, it isn’t complete, and that’s a 
problem. Apple’s efforts to reduce its products’ environ¬ 
mental impact appear to be for real, but Apple makes it 
hard to know for sure. 


Buy a laptop 

If energy conservation is your top priority, your next computer should be 
a laptop. Notebooks are by nature stingy with energy because they’re 
designed to run off a battery for hours at a time. 

The MacBook Air consumes just 13 watts when idling with the monitor 
on. That’s less than some compact fluorescent light bulbs. 

The MacBook Pro takes hardware efficiency further by offering two 
graphics processors. For heavy graphics lifting, you canchoose the 
nVidia GeForce 9600M (that requires more juice) but for everyday 
tasks, stick with the default nVidia GeForce 9400M (that uses less 
power). To make the choice, go to System Preferences: Energy Saver 
and, under Graphics, choose Better Battery Life (for the 9400M) or 
Higher Performance (for the 9600M). 


The Supply Chain. One reason it’s hard to check 
the environmental friendliness of Apple’s prod¬ 
ucts is that Apple doesn’t actually manufacture them. In 
the case of notebooks, for example, original equipment 
manufacturers (OEMs) such as Apple, Dell, and Hewlett- 
Packard (HP) design their systems but then outsource 
the assembly to contract manufacturers - also known as 
original design manufacturers (ODMs). While most of 
these ODMs have headquarters in Taiwan, their factories 
are usually in mainland China, where labour costs are 
lower and environmental standards are lax. 

According to IDC research analyst David Daoud, 95 
per cent of all laptops are manufactured in China, most 
of them by companies you’ve likely never heard of, 
including Quanta Computer, Compal Electronics, and 
Inventec. Most of the companies that supply these 
ODMs with materials and components are also based 
in Asia. 

Apple’s Supplier Code of Conduct requires that its 
partners use “environmentally responsible manufacturing 
processes”. But how do Apple and other OEMs really know 
that contract manufacturers and their suppliers meet 
such requirements? How does an OEM know, for exam¬ 
ple, that the internal cables in its laptops are truly free of 
polyvinyl chloride (PVC), or that there’s no arsenic in the 
display glass? 

“These companies understand the potential negative 
PR for them” if they’re caught lying about their environ¬ 
mental policies, according to Greenpeace electronics and 
e-waste expert Casey Harrell. He says that both OEMs 
and contract manufacturers spot-check parts and pro¬ 
cesses along their supply chains to make sure everything 
is in order. Global agencies such as the European Union 
and Greenpeace do their own spot-checks, too, but not 
many. “It’s very expensive to take apart a computer and 
do extensive testing on it,” Harrell says. 

Out, Dangerous Chemicals. So on a lot of this stuff, 
we just have to trust Apple. Apple’s self-reporting is 
largely positive, but observers say it’s also honest. 
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In its environmental reports on its new notebooks, 
Apple says that those computers are free of PVC. When 
created or burned, PVC releases dioxins, which can 
cause cancer and damage immune and reproductive 
systems. And PVC is often mixed with toxic chemicals 
that can evaporate - also known as “off-gassing.” 

Apple’s notebooks are also now free of brominated 
flame retardants (BFRs), which are often added to plas¬ 
tics used in electronics and other products. BFRs, which 
can harm hormone and immune systems, pose the great¬ 
est risk when electronic devices containing them are 
produced or destroyed. 

That’s a problem when open piles of e-waste are 
burned, a practise that’s becoming common in develop¬ 
ing countries in Asia and Africa. Some studies, including 
one by the Australian government, have found BFRs in 
the dust that collects on home electronics devices. 

Apple has significantly reduced the PVC and BFR 
content of iMacs and iPods, too. Furthermore, Apple 
reports that the displays in the MacBook, MacBook Pro, 
and MacBook Air are free of mercury and arsenic. 

The company is making its iPods and iPhones greener, 
too: the headphones, USB cord, and internal wiring of 
the iPhone 3G, for example, are all PVC-free. 

Furthermore, Apple has reduced the size of its pack¬ 
aging (much of which is made from recycled material) 
across all its product lines. 

Where the E-waste Goes. It’s clear that the real en¬ 
vironmental hazards of consumer electronics come not 
from using them but from disposing of them. As Jim 
Puckett, the founder of the toxic waste watchdog group 
Basel Action Network (BAN) puts it: “The most benign 
part of a product’s life cycle is when it’s sitting on your 
desk. That happens in rich countries. The dirtier parts 
of the lifecycle — the production and the waste - hap¬ 
pen in developing countries”. Apple’s recycling program, 
which operates in 95 per cent of the countries it does 
business in, takes back old computers, monitors, print¬ 
ers, and other e-waste at no charge (for more on this, see 
Responsible Recycling, p50). 

Many companies ship their e-waste overseas. Apple 
says that it doesn’t. Its policy reads: “No waste from 
Apple’s US recycling program is shipped outside North 
America. All recovered materials are processed domesti¬ 
cally, with the exception of some commodity materials 
that can be recycled for future use.” 

But some people think that the bit about “commod¬ 
ity materials” gives Apple a loophole. Puckett is one 
of them. BAN is trying to pressure Apple and other 
companies not to export hazardous e-waste to devel¬ 
oping countries, either directly or through third-party 
recyclers. At press time, of the major tech companies 


BAN is targeting, only Sony had signed the organisa¬ 
tion’s Manufacturer’s Commitment; Apple, as well as 
Dell and others, had not. 

When it comes to recycling, Apple and other manu¬ 
facturers are tight-lipped. “Most companies have not 
been very straightforward about who’s in their recycling 
chain, and what they actually do with the material,” says 
Sheila Davis, the executive director of the Silicon Valley 
Toxics Coalition, which has been tracking the electronics 
industry since 1982. 

This lack of transparency makes it difficult for watch¬ 
dog groups to assess Apple’s e-waste operation. 

“If they could tell us which recyclers they use,” says 
Puckett, “then we could find out where the [e-waste] is 
going.” 

Greenhouse Cleaning. Beyond the presence of toxic 
materials in Apple’s product stream, there’s the en¬ 
vironmental issue of greenhouse gases and global 
warming. 
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Energy Saver & beyond 


All new Macs ship with OS X’s Energy Saver 
feature turned on. According to Apple, a Mac uses 
about 77 per cent less energy in this low-power 
mode than when it’s running at full power. You can 
save even more by customising Energy Saver in 
System Preferences, and you can save still more 
with some help from third-party energy utilities. 

Faronics’ Power Save Mac (www.faronics.com) 
analyses your computer use to determine when the 
Mac can take advantage of downtime to reduce pow¬ 
er consumption. It’s specially designed for networks; 
the savings from multiple machines can add up. 

If you’re keen on precisely calculating your 
usage to see where you’re spending your mon¬ 
ey, Clipsal makes a product called the Cent-a- 
meter, which can monitor power consumption of a 
household and its appliances. It will even calcu¬ 
late the amount of greenhouse gas your home is 
producing. To find out more or locate a reseller, visit 
www.clipsal.com.au or just Google “Cent-a-meter” 
and “Clipsal”. 


Apple’s website provides detailed reports of greenhouse- 
gas emissions created at each stage of its products’ lifecy¬ 
cles, including manufacturing, transportation, consumer 
usage, and recycling. However, it provides scant details 
on emissions from its overall operations. 

The Apple 2008 Environmental Update from Steve 
Jobs explains why. “Most companies are focused on 
the emissions produced by their offices or perhaps their 
factories, but we have found that this accounts for just 
a small fraction - less than 5 percent - of the green¬ 
house gases associated with consumer electronics.” 

That attitude doesn’t sit well with watchdog groups 
such as Ceres, a coalition of environmentalists and 
investors that urges companies to adopt greener 
practices. In a recent report that rated companies’ 
climate-change strategies, Ceres gave Apple a poor 28 
on a 100-point scale. By comparison, Dell earned a 77; 
HP, a 62. 

This Ceres report acknowledges Apple’s efforts to 
remove toxic chemicals from its products, but knocks 
the company for not releasing more details about its 
business’s carbon footprint. The companies that scored 
highest in the study were those “that choose to make 
public an overall emissions footprint for their opera¬ 
tion,” says Ceres research analyst Megan Good. “Apple 
hasn’t done that.” 
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“Most companies have 
not been straightforward 
about who’s in their 
recycling chain, and what 
they actually do with the 
material.” — Sheila Davis 


Apple also scored a low 4.3 out of 10 in Greenpeace’s 
December 2008 Guide to Greener Electronics - worse 
than competitors Acer, Dell, and HP. The low score is 
largely due to Apple’s reluctance to open up about its 
operations. 

If Apple’s poor showing in the Greenpeace and Ceres 
studies is just a question of stubbornness, why won’t 
Cupertino open up a bit? One reason is that Apple 
considers such operational details as sensitive informa¬ 
tion that it’s unwilling to share with outsiders. 

“Most companies are protective of their supply chain,” 
says SVTC’s Davis. “They consider that as proprietary 
information, so they don’t necessarily reveal it to you 
or me.” 

Citizenship or Business? Despite the low grades for 
transparency on greenhouse emissions, Apple indeed 
seems to be turning greener. But industry watchers say 
that the company is touting improvements it would have 
had to make anyway. “It’s not just about manufacturers 
doing the right thing,” says IDC’s Daoud. “It’s really the 
market forcing them to do so.” 

In 2007, the White House issued an executive order 
requiring that at least 95 per cent of the electronic 
products bought by federal agencies meet standards set 
by the Electronic Product Environmental Assessment 
Tool (EPEAT; www.epeat.net) — a system for assessing 
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a tech product’s green attributes. “Ultimately, if you 
want to sell to the federal government, you have to be 
EPEAT-certified,” says Daoud. 

Corporate tech buyers are leaning towards green prin¬ 
ciples, too. “A lot of companies are saying, ‘If the (US) 
federal government is doing it, maybe we should have the 
same requirements,”’ says Daoud. 

Similarly, if Apple and other tech vendors want to sell 
computers in the European Union, they must meet stan¬ 
dards set by the European Directive on the Restriction 
of the Use of Certain Hazardous Substances in Electrical 
and Electronic Equipment (better-known as the RoHS di¬ 
rective), which restricts a variety of materials, including 
lead, mercury, cadmium and BFRs. 

Apple is obviously paying attention. Its new MacBooks 
earned an EPEAT Gold rating (the highest available), 
and they exceed RoHS standards. The bottom line is that 
going green is good business. 

“It’s expensive (for computer manufacturers) to have 
two parallel processes, one that’s greener than the 
other,” says Greenpeace’s Harrell. 

Political Pinata. Whatever its motivations for polishing 
its green credentials, Apple remains a target for envi¬ 
ronmentalists. Those environmentalists don’t think that 
Apple is against going green; it’s just that, following 
the lead of its CEO, the company hates being told what 
to do. 

“I dearly love Apple, many of us do,” says BAN’S 
Puckett. “But the belligerent interface between the 
company and the environmental community is 
bizarre.” To dig up details about Apple’s recycling 
program, for example, BAN had to go through 
A1 Gore, who sits on Apple’s board of directors. 

Greenpeace’s Harrell tells a similar tale. “Our com¬ 
munication with Apple is very concise,” he says. “We 
don’t get a lot of candid backroom conversations.” Of 
course, Apple’s chilly relationship with Greenpeace is 
hardly bewildering. In 2006, as part of its “Green My 
Apple” campaign, Greenpeace created a fake Apple site 
that criticised the company for the toxic chemicals still 
in its products — a public black eye that Apple has since 
been working hard to overcome. “Given the tactics we 
used,” says Harrell, “it’s not surprising that we’re not 
exchanging Christmas cards.” 

Puckett admits that BAN has targeted Apple not because 
its policies are any worse than those of its competitors, 
but because of its customers. “Their demographic is edu¬ 
cated, socially-minded consumers.” 

That’s why Apple’s green marketing push makes 
sense. “Apple has been singled out as a bad environ¬ 
mental player, so it has to ... free itself from the bad 
publicity,” says IDC’s Daoud. 


“On the design side, Apple has made great moves,” says 
Puckett. “But not without pressure, and not without 
Steve Jobs saying we were crazy.” 

Even Greenpeace admits that the new MacBooks are 
a step in the right direction. “These are much greener 
products than they’ve ever come out with in a notebook 
line,” says Harrell. 

The greening of Apple will almost certainly continue. 
Consumers want greener products and governments 
are mandating more environmentally-friendly business 
practices. What remains to be seen is whether Apple will 
become more transparent about its environmental efforts. 
As Daoud puts it, “It would be damning to say ‘We are a 
green company,”’ without providing the proof. 

As this edition was going to print, Apple announced the 
availability of the 17in MacBook Pro, which places the 
entire MacBook Pro product line-up on the same footing, 
in green terms, anyway. The 17in model now boasts the 
same arsenic-free glass, BFR-free internal components, 
mercuiy-free LED-backlit display, PVC-free internal cables 
and “highly recyclable” aluminium and glass enclosures 
as its stablemates, as well as packaging requirements of 
up to 37 per cent less than before. 
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Power down 


The best way to save energy and reduce your en¬ 
vironmental footprint is to turn your equipment off. 
When you’re finished using it, shut it down. Letting 
your computer sleep is good, but a sleeping Mac is 
still using one or two watts. Turning it off altogether 
reduces the load even more. But even then it con¬ 
sumes a trickle of power. The only way to truly cut a 
computer’s power use to zero is to unplug it. 

If you really want to get off the grid, solar chargers 
are available for iPods and iPhones, but such char¬ 
gers for laptops are rarer. Macworld’s search for an 
Australian reseller of portable solar 
power chargers for computers 
was fruitless. 

^' ** s • 

A word of advice if you do f ♦. 

seek such a charger. Buy 
one that recharges the bat- 
tery, not one that plugs directly 
into your laptop. Of course, if you 
don’t mind the idea of a charger’s 
power spikes mixing company with 
your laptop’s delicate circuits, then go 
right ahead and buy the latter type, if you 
can find one at an affordable price. 
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Responsible recycling 

What to do with your Mac when its days are over 

When your Mac is no longer the shiny new kid on the 
block, there’s no shortage of ways to extend its useful 
life. An old Mac can work as a recipe-storage library, for 
instance, and that antique iBook can be a backup drive. 

But when you’ve run out of ways to re-use or re-pur¬ 
pose your old Mac, what’s the best way to dispose of 
it? Here are a variety of solutions - some that require 
little effort, others that are more time-intensive. Either 
way, these suggestions will help keep your conscience 
and your closet clear. 

Don’t Throw It Away. According to a recent 60 Minutes 
report, an estimated 130,000 computers in the US end 
up in the garbage annually. In Australia, more than 2.4 
million computers are bought each year and many 
of the computers being replaced are simply discarded 
without thought to consequence. There are all kinds 
of good reasons not to make yours one of them: lead, 
mercury and hexavalent chromium are three of the best. 
These substances, which are embedded in our comput¬ 
ers’ assorted parts, are just a few of the toxins that can 
be released into the environment if an old computer or 
iPod is just tossed onto a scrap heap or burned. Once in 
the groundwater or air supply, heavy metals and PCBs 
released by improperly disposed-of computers linger as 
cancer-causing compounds. 

Clean It. If you are going to dispose of your old computer 
in some responsible fashion, you first need to make sure 
that nobody else will be able to access its data. 

The first step is to back up all the data on your old 
Mac’s hard drives. Either copy that data to your new 
machine or pick up an external hard drive and use that 
as a repository for all the old files. To duplicate the 
contents of the old drive, use Time Machine. Or if your 
old system doesn’t have OS X 10.5, try Carbon Copy 
Cloner. 

That done, you can now begin to erase all vestiges 
of your ownership from your old drive. Start by de- 
authorisingiTunes. You don’t wanttolaterrealisethatyou 
have one less machine on which you can play your old, 
pre-iTunes Plus music. Next, de-authorise any third- 
party programs that you’ll want to reinstall on your 
new system. 

Now, wipe your hard drive. Track down the installation 
discs that came with your computer (or use the ones that 
came with any OS X upgrade you purchased). Insert the 
disc (Disc 1 if you have CDs, the installer disc if you have 
the DVD), launch Installer, and reboot the machine using 
the software on the disc. Once the machine has rebooted, 
go to the Installer menu, choose Open Disk Utility, select 



the hard-drive icon 
in the column on 
the left, click on the 
Erase tab, and then 
click on Options. The 8 
Way Random Write For¬ 
mat will scramble your data 
nicely. 

Now that your soon-to-be-departed 
Mac is wiped clean of all traces of your own¬ 
ership, it’s ready for recycling or donation. 

Donate It. If your computer is still in working order, 
you should consider donating it. Research shows that 
less than five per cent of all personal computers find a 
second life at a charity or school. You can increase that 
percentage by recycling your old electronics with a non¬ 
profit facility. 

Such an organisation will try to match your old elec¬ 
tronics equipment with a school or a charity that can 
use it. To find a nearby non-profit or school-based 
recycler, you may need to dig around a bit. They are 
not always obvious but more common than you might 
expect. 

Asking friends or work colleagues is a good start but, 
even simpler, turn to Google and search for “computer 
recycling” along with your location. This should point 
you in the right direction. However, it may take a little 
effort to isolate a community-oriented recycler to direct 
your old machine to a new and useful life. 

Sell It. If your old goods are only a year or three old, 
you might be able to sell them for cash. In addition to 



ebay guide. The auction site eBay has a great guide to selling used 
electronics. 
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the obvious outlets such as eBay and Craigslist, you 
can try the classified listings in local or metropoli¬ 
tan newspapers. Don’t assume that just because you 
upgraded to a bleeding-edge machine that your old 
Mac isn’t useful to someone. Many students in finan¬ 
cially-challenged families need only a machine that 
can handle word processing, web browsing, email and 
other basic tasks, and these capabilities fall into the 
capacity of Macs that are years old. 

Craft It. You could repurpose your 2002 iMac as a 
digital jukebox or use your first-generation iPod as an 
external hard drive. 

Or, if you’re feeling more whimsical than practical, 
you could ransack your old hardware and peripherals 
for parts and pieces to use in more creative ways. 

While the rise of flat-screen iMacs has, regrettably, 
lessened the potential for a next-generation Mac- 
Quarium (look it up on Wikipedia), smaller devices 
and peripherals still provide an opportunity for artistic 
expression. For example, craftspeople on sites such as 
Etsy and eBay have begun disassembling Apple’s old 
keyboards and repurposing the keys as earrings, hair 
clips, and cufflinks. 

Metalsmith Lauren Anabela Beaudoin makes jewel¬ 
lery with her old Mac parts. Her first bauble was a ring 
crafted from an escape key, meant to remind the user to 
take a break from working. 

If you’re feeling ambitious, you could try making your 
own keyboard accessories. Murphy-Rodriguez explains 
how: “I pop the keys off the keyboard, clean them up, 
drill some holes if necessary, glue or add the findings, 
and ta-da! The most time-consuming part is waiting for 
the glue to dry.” 

While you might be tempted by the crafty possibilities 
presented by your old Mac’s internal parts, resist the 
temptation - cracking open your old computer or iPod 
could expose you to some of those same toxic parts 
that make throwing it away such a bad idea. For exam¬ 
ple, some old CRT monitors are made with leaded glass. 
There is also lead in some old computer batteries and in 
computers’ soldered connections. Beaudoin warns that 
even though circuit-board patterns are appealing, they 
may be better-suited as wall art than jewellery, since 
jewellery comes in contact with the skin. 

Send It Back to Apple. If you’re not feeling particularly 
artistic or if your device is too ancient for secondhand 
use, then it’s time to find an electronics recycler. Your 
first step is to find out whether the retailer you bought 
the product from (or indeed the manufacturer)offers an 
electronics recycling program. 

Apple’s consumer recycling program, which is also 
open to education purchasers and small businesses, is 


fairly straightforward. When a customer purchases a 
new or Apple-certified refurbished Apple computer or 
Apple Cinema Display monitor, that customer can send 
one computer, one monitor, and peripheral computer 
equipment back to Apple for recycling. The best part 
of the program is that the recycled parts don’t have to 
be made by Apple - so you can take advantage of the 
program to buy a shiny new MacBook and unload that 
Windows PC desktop you have sitting around. 

Plan Ahead. Part of the reason consumer-electronics 
recycling is such a mess is that responsible disposal is 
only now becoming part of the upgrade process. For¬ 
tunately, many retailers and electronics vendors are 
following Apple’s lead and integrating recycling into the 
electronics lifecycle. Mobile phone vendors, for instance, 
offer free phone recycling now. Whatever kind of elec¬ 
tronic gadget you’re about to buy, make sure you find 
out what kind of recycling programs the manufacturer 
has in place before you buy. 

Once you’re finished crafting, selling, donating, or re¬ 
cycling your old electronics, you can take comfort in 
knowing that we’re at the end of Electronics Recycling 
1.0. If the recycling of electronics keeps pace with the 
technology itself, and recycling advocates hold sway, 
the next time you need to get rid of an old gadget, it 
should be a much easier and more elegant process. ^ 


Pick peripherals carefully 


Monitors, printers, and external hard drives can 
suck up as much power as, or more power than, 
your computer if you’re not careful. 

Here are some tips for buying greener peripherals: 

S Unless you need a CRT, get an LCD. A typi¬ 
cal LCD requires 25 watts; a CRT, 75. If you need a lot 
of screen space, get one big display instead of two 
smaller ones: productivity increases with multiple 
monitors, but so does energy consumption. 

Choose a printer that does duplex printing, 
so you can save paper by printing on both sides. 
And look for one that offers a draft mode (most do), 
which uses less ink. 

Look for “green” drives: Western Digital 
and Fantom are selling new drives with energy-sav¬ 
ing technologies that the companies say can reduce 
energy use by 4 to 5 watts. If you can spare the speed 
and storage space, choose a 5400rpm, 2.5in external 
drive made for your laptop. Western Digital’s 500GB 
Caviar Blue desktop model idles at 8.4 watts; the 
mobile Scorpio Blue idles at just 0.85 watts. 
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Troubleshoot your MacBook 

Solving the most vexing laptop problems 



F rom touchy trackpads to bulging 
batteries, Apple’s portable com¬ 
puters (the MacBook, MacBook 
Pro and MacBook Air) are vulnerable to 
certain problems not shared by their desk¬ 
top siblings. If you have an Apple laptop 
that’s giving you grief, here’s how to 
fix the most common woes. 

Sluggish Performance. 

Does your new MacBook 
Pro sometimes perform as 
if it is swimming upstream 
against a strong current? Does 
this sluggishness happen espe¬ 
cially when using graphics-intensive 
applications such as Final Cut? If so, give your MacBook 
Pro a performance boost that should have it swimming 
downstream again. 

Go to System Preferences and select Energy Saver. 
In the Graphics section at the top of the pane, enable 
Higher Performance instead of Better Battery Life. This 
switch forces the MacBook Pro to use the faster of its 
two graphics processors, the Nvidia GeForce 9600, in¬ 
stead of the slower GeForce 9400M GT. All of your 
graphics-intensive applications should now run at a 
snappier pace. 

Display Problems. If you connect an external display to 
a MacBook Pro (late 2008), you may find that the moni¬ 
tor’s screen flashes on and off when you wake the laptop 
from sleep. Unconfirmed reports place responsibility on 
that GeForce 9400M GT chip. One way to work around 
the problem is to shift to the other graphics processor, 
the GeForce 9600, as explained above. 


Unfortunately, some users claim 
there is potentially a separate 
problem with the GeForce 9600. 
The symptoms are odd distortions 
when scrolling and, sometimes, 
the display going completely black, 
especially when playing games. 

Nvidia contends there are no 
known hardware defects with these 
chips, so it is not offering any fixes 
or replacements. Still, the hope is that 
Apple will eventually release a firmware 
update that resolves these anomalies. 
Glossy Display. Are you unhappy with the 
reflective glare from the glossy display on your 
new MacBook? Would you prefer a matte finish? 
If so, don’t expect any help from Apple. All of Apple’s 
current line of computers ship with glossy displays; only 
the new 17in MacBook Pro comes with a build-to-order 
matte option — or “anti-glare” as Apple prefers to call it. 

One possible work-around to the glare issue is to 
buy a matte protective film for your MacBook, simi¬ 
lar to the film popular for protecting iPhone screens. 
Photodon (http://www.photodon.com), for example, 
makes a cover screen that fits the current MacBook and 
15in MacBook Pro models. 

However, you may not be happy with this solution. 
Many users report that the film adds an undesirable 
graininess to the display. It may also be aesthetically 
unpleasing, as it can alter the flush transition from the 
display to its surrounding black border. 

Battery Not Charging. Do you have an older 
MacBook or MacBook Pro? Does the battery fail to hold 
any charge? Before you decide to purchase a new battery, 
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BatteryUpdater.bundle 84 KB 

Modified: Apr 4. 2007 6:40 PM 


f Spotlight Comments: 


▼ General: 

Kind: Bundle (Universal) 

Size: 84 KB on disk (73.077 bytes) 
Where: /System/Library/ 

SystemConfigu ration 
Created: Wednesday, April 4, 2007 6:40 
PM 

Modified: Wednesday, April 4, 2007 6:40 
PM 

Version: 1.3 
Label: 

Stationery Pad 
Gj Locked 

► More Info: 

► Name & Extension: 

► Open with: 

► Preview: 

► Sharing & Permissions: 


If the Info window 
for Battery Updater, 
bundle shows that 
its version is 1.3, 
you have the most 
recent update. 


make sure you’ve installed the 
latest compatible battery update. 
See http://support.apple.com/kb/ 
HT1359 for further information. 
This alone may fix the problem. 

To check, go to the SystemCon- 
figuration folder in /System/Library 
and look for a file named BatteiyUp- 
dater.bundle. Select Get Info for the 
file. If its version reads either 1.2 or 
1.3, you should be fine. If not, or if 
no BatteryUpdater bundle is present, 
download the Updater from Apple’s 
website and install it. 

If installing the update has no 
effect, you probably need a batteiy 
replacement. The good news is that 
Apple may replace the batteiy for 
free, even if your MacBook is no lon¬ 
ger under warranty. If your laptop 
qualifies, Apple will replace its bat¬ 
teiy for up to two years from your 
date of purchase. To find out, take your MacBook to an 
Apple Store; they will check to see if your MacBook is in 
the qualifying serial number range. 

Need FireWire. The latest MacBook Pros only have a 
FireWire 800 port. What if you need the older FireWire 
400 port? You can have one, but it will require an addi¬ 
tional purchase. You actually have two options. 

First, you may be able to get by with an 800-to-400 
FireWire cable, available from the Apple Store. Otherwise, 
you’ll need to buy a FireWire 400 card and insert it in the 
MacBook Pro’s ExpressCard slot. 

The latest MacBooks (as opposed to MacBook Pros) 
have no FireWire ports at all and no ExpressCard slot. 
With these Macs, if you need FireWire of any sort, 
you are simply out of luck. You’ll have to find a USB 
alternative. 

Trackpad Button Failure. Do you own one of Apple’s 
latest MacBook or MacBook Pro models (officially 
described as the “late 2008” MacBooks)? Have you 
found that pressing the trackpad button sometimes has 
no effect? Not to worry. You can restore full function¬ 
ality by installing the MacBook Pro Trackpad Firmware 
Update. Further details at http://support.apple.com/kb/ 
HT3288. If you haven’t already installed it, it should 
show up automatically the next time you check Soft¬ 
ware Update. 

One caution: If the firmware installation is interrupted 
for any reason (such as a power failure), you may wind up 
with a completely non-functional trackpad. If this hap¬ 
pens, stay calm. You can recover from this mishap with¬ 
out a trip to your neighborhood repair center. The trick is 
to find a way to attempt the firmware installation again. 


A closer look at 
battery health 

If you want to take a closer look at just how healthy 
your battery is, try this. 

Launch System Profiler (found in the /Applications/ 
Utilities folder or by choosing Apple menu: About 
This Mac and then clicking on the More Info button). 

Select Power in the Contents pane. Battery Infor¬ 
mation will be the first entry. If you’re running Mac OS 
X 10.5, you’ll see Cycle Count and Condition entries 
under the Health Information heading. You’re out of 
luck if you’re running OS X 10.4, there is no such en¬ 
try in this system version. 

The Cycle Count entry gives you some idea of how 
far along in its life the battery is. According to Apple, 
a properly maintained Apple notebook battery will 
keep up to 80 percent of its original capacity for 300 
full charge and discharge cycles. So, if you’re near¬ 
ing 300 cycles, your battery is going to offer less of a 
charge the longer you use it. 

The Condition entry should always read Good. If 
it reads anything other than Good, you could have 
a problem on your hands — the kind of thing you 
might want to discuss with Apple if you haven’t had 
the laptop for long. 

If you want more information, download Sonora 
Graphics’ free Battery Health Monitor from http:// 
www.sonoragraphics.com/batteryhealth.html. 

It shows you the battery’s original and current 
capacities, current charge, charge cycles and voltage 
in an easy-to-read interface. Another good option for 
keeping tabs on your battery’s health — as well as 
that of your Mac and network — is iSlayer’s free iStat 
Pro Dashboard widget, which is useful for monitor¬ 
ing much more besides, such as network activity and 
component operating temperatures. 

You can download this tremendous widget at 
http://www.islayer.com/apps/istatpro 


A/C Power Battery Installed 

Battery Charged 

1 

1 


Original Capacity 
Current Capacity 
Current Charge 
Charge Cycles 
Voltage 


10096 (5,600 mAh) 
9696 (5,372 mAh) 
9996 (5,309 mAh) 
796 (28) 

12.483 V 
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Charge Remaining 


Battery Life Remaining 


tottery Health Monitor 1.5, Copyright © 2005-2008 by Sonora Graphics 
Visit us on the web ( <http://vvww.SonoraCraphics.com> ) 


( Quit ) 


Wondering if your laptop battery is about to give up the ghost? 
Battery Health Monitor shows you its cycle count and remaining 
charge capacity. 
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The simplest solution is to temporarily connect a mouse 
(hopefully, you either own one or can borrow one from 
a friend) to your laptop. Next, using the mouse instead 
of your comatose trackpad, navigate to the firmware 
update application and start over. After the update com¬ 
pletes successfully this time, your trackpad should be up 
and running again. 

Keyboard Problem. If the keyboard in your older 
(2006 or 2007) MacBook or MacBook Pro ignores the 
first key you press after a period of idle activity, install 
the Keyboard Firmware Update 1.0. See http://support. 
apple.com/kb/HT1482 for details. 

Dead Laptop. If your MacBook appears to be totally 
dead and you’re running on battery power, your first 
step should be obvious: connect the laptop to the nearest 
electrical outlet. Not rocket science. 

However, you may have a completely discharged bat¬ 
tery. Give it a few minutes and try to restart the laptop. 

If that doesn’t help, press the Control, Command, 
and Power keys simultaneously. This may get the 
computer to restart. Otherwise, force the laptop to shut¬ 
down by holding the power button down for at least 
10 seconds. 

If all of these suggestions fail, it’s time to reset the 
laptop’s SMC (System Management Controller). The 
procedure varies according to the Mac model you own. 
For Apple’s latest MacBook and MacBook Pros, sim¬ 
ply remove the battery, disconnect the laptop from AC 

Battery maintenance 

To maximise the useful life of your laptop battery, 
Apple recommends that you “recalibrate” it every 
couple of months. It’s not difficult to do. Here is the 
basic rundown on how to go about this important 
maintenance routine. 

1. Fully charge the battery and then disconnect the 
laptop from its power adapter. 

2. Keep the computer awake and running until the low 
battery warning appears. Keep the computer on 
until it either goes to sleep or shuts off. After it 
does so, wait five more hours. 

3. You can now recharge the battery as normal. If your 
battery still fails to hold a decent charge, you need 
to replace it. 

More generally, assuming that you are running 
Mac OS X 10.5, you can check the health of your 
MacBook battery by going to System Profiler and 


power and hold down the power button for five sec¬ 
onds. When finished, put everything back and attempt 
to start up. For more details, including how to reset 
the SMC on a MacBook Air, see Apple’s support article 
at http://support.apple.com/kb/HT1411 where you may 
find some solutions. 

If your MacBook remains dead after all of this, there 
are a few other things you might try, such as the steps 
offered at http://support.apple.com/kb/TSl365 but they 
are unlikely to be a cure. Most likely, your MacBook 
needs a hardware repair. Yes, it’s true. Some Macs will 
break down every now and then. You may need to take 
your laptop to an Apple Store. 

Keep Updated. This past December, Apple released SMC 
Firmware and EFI Firmware updates for the late 2008 
MacBook, MacBook Pro, and/or MacBook Air. Exactly 
what these updates fix is a bit vague. All Apple says 
about the EFI update is it “fixes several issues to improve 
stability”. 

As for the SMC update, Apple is a bit more specific: 
it “improves the sensing and accuracy of the MagSafe 
Power Adapter indicator light, and the batteiy charge 
indicator lights”. 

If you’re having any unexplained problems with your 
laptop, install these updates (and any newer ones that 
may come along). With Apple generally not divulging 
all that these updates do, you never know what might be 
fixed. — Ted Landau 


selecting Power. From here, look for Health Informa¬ 
tion. If the Condition says Check Battery (or anything 
other than Good), even when the battery is fully 
charged, it’s probably time to replace your battery. Get 
more details on monitoring your MacBook’s battery at 
http://www.macworld.eom/article/137450/2008/12/ 
macbookbatteryanalysis.html 



When System Profiler tells you to check your battery, that may 
actually mean it’s time to get a new battery. 
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Navigate iPhoto Thumbnails. It’s easy to change the size of your 
iPhoto thumbnails without reaching for your mouse. Press 0 to 
make them tiny, 3 to make them small (as seen here), 2 to make 
them medium, or 1 to make one image fill your iPhoto window. 

iPhoto thumbnail tricks 

Whether you use Apple’s iPhoto ’08 or iPhoto ’09 there 
are a couple of keyboard shortcuts that make working 
with thumbnails easier. If you want to resize the thumb¬ 
nails, for instance, you don’t have to grab the mouse 
and drag the slider. Instead, cycle between various 
preset thumbnail sizes. 

For instance, press 0 for tiny, 3 for small, and 2 for me¬ 
dium. When you press 1, you’ll see only one thumbnail 
at a time, and it will expand to fill the entire iPhoto view¬ 
ing window, but you’ll first need to select the image and 
then tap the spacebar. 

I usually like to see a lot of thumbnails at once and 
only switch to a larger size for closer inspection. But 
whether you’re using the preset thumbnail sizes or the 
size slider, it’s easy to move between thumbnails and 
views. For example, press the down arrow (or use your 
mouse) to highlight an image in your regular thumbnail 
view and then press the spacebar. The selected image 
will zoom to fill the available image area in iPhoto. Use 
the left and right arrows to move from image to image. 
When you’re done, press the spacebar again, and 
you’ll then see your thumbnail view, at whatever size 
you previously set. 


Set Mail’s sending account via 
keyboard shortcut 

Like many of you, I have several email accounts set up 
in Mail. When composing a new message, I can pick any 
of these sending accounts by using the From drop-down 
menu in the New Message window. I can also control the 
default sending account for new messages by using the 
Send New Mail From drop-down menu in the Compos¬ 
ing tab of Mail’s preferences. 

You can go to Mail: Preferences and set the Send New 
Mail From pop-up menu to Account Of Last-viewed 
Mailbox. I’ve done this because I typically want to send 
messages from the account in which I’ve been reading 
email. But even with the preference set to use my last- 


viewed mailbox, there are times when I want to change 
the sending account. Until recently, that required either 
reaching for the mouse or judicious use of the tab and 
arrow keys to select a different sending account. But as 
of OS X 10.5, you can define shortcuts for each of your 
sending accounts. 

Go to the Keyboard 8t Mouse preference pane and 
click on the Keyboard Shortcuts tab. Click on the plus 
sign (+) and, in the sheet that appears, set the Applica¬ 
tion drop-down menu to Mail. In the Menu Title field, 
enter the details for the sending account. The trick is 
to make sure you specify the menu item exactly as it’s 
formatted in Mail’s From drop-down menu. Assum¬ 
ing that you used your full name when creating each 
account, this is the standard format for each entry in 
the menu: 

Firstname Lastname <user@host.address> 

Click in the Keyboard Shortcut field and then press 
your desired shortcut. To avoid conflicts with existing 
Mail keyboard shortcuts, I recommend including the 
control key, either alone or in combination with com¬ 
mand, option, or shift. For example, my shortcut for my 
Macworld account is control-W. When you’re done, click 
on Add. Repeat for each account for which you’d like to 
create a shortcut. 

Switch back to Mail, press command-N to start a new 
message, and press one of your newly defined keyboard 
shortcuts. (As of Leopard, you no longer have to quit and 
restart a program when you assign it custom shortcuts.) 
The From drop-down menu should change to the chosen 
account. The menu will even show you your shortcuts, 
in case you happen to forget them. As an added bonus 
hint, it turns out that you can use this same technique to 
create keyboard shortcuts for both Mail’s SMTP Server 
and Signature drop-down menus as well. So if you use 
a lot of signatures, you can easily keep your most-used 
options no more than a keyboard shortcut away. Just 
remember to precisely match what you see in the menu 
(capitalisation counts) in the Keyboard Shortcuts panel. 
— Rob Griffiths 
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Easy Mail Shortcuts. Use the Keyboard Shortcuts tab of the 
Keyboard & Mouse preference pane to create keyboard shortcuts 
for each e-mail account you use for sending messages in Mail. After 
you do, your shortcuts will prompt your preferred sending account 
in Mail’s From pop-up menu 
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Help someone make a smooth 
PC-to-Mac transition 

I recently had the opportunity to help a beloved aunt 
move from a PC running Windows XP to a new iMac. To 
prepare for the operation, these are the tools I packed: 

A Portable USB Drive. Sometimes the most expedient 
way to move files from a PC to a Mac is to simply jack an 
external hard drive into the PC via the USB port, copy the 
files you want to the drive, attach the drive to the Mac, 
and drag the files to the Mac. In order for this to work, 
you must format the drive as an MS-DOS (FAT) disk. 

To do that, connect the drive to your Mac, launch Disk 
Utility (/Applications/Utilities), select the drive in Disk 
Utility, click on the Erase tab, choose MS-DOS from the 
Volume Format pop-up menu, and click on Erase. This 
will erase everything on the drive and reformat it in such 
a way that both a PC and a Mac can use it. 

The hitch with this method is that unless you have 
fairly intimate knowledge of Windows, you may not 
know where to find all the files and settings you need. 
An Ethernet Cable. If you don’t have an external hard 
drive to spare, you can create a quick-and-dirty network 
between the Mac and the PC by stringing a cable between 
the Ethernet ports on each computer, enabling file sharing 
on the computers, and copying the files you want from 
PC to Mac. Again, if you don’t know where to find all the 
files you need, you may miss some important ones. 
Belkin’s Switch-to-Mac Cable. The slow USB port on 
my aunt’s PC refused to recognise the external hard drive 
and, tiy as I might, I couldn’t make the Mac and the PC 
talk to each other over a network. So I turned to Belkin’s 
Switch-to-Mac Cable and it performed brilliantly. 

It requires that you install Belkin’s included software 
on both the PC and the Mac (it requires Windows XP or 
Vista and Mac OS X 10.4 or later) and string the cable 
between each computer’s USB port. It moves practically 
every file you are likely to need. It’s dead simple to use 
and thorough. 

If you can’t find the Belkin model, there is also an 
excellent device of the same type made by Targus that 
works the same way. — Ted Landau 



Belkin’s Switch-to-Mac 
cable can help move 
files between platforms. 





irst-class 

performance 



Whether you're out and about in the street 

or at home, Sennheiser's three new headphones guarantee 
you'll have a smile on your face wherever you are. While 
the HD 218 and HD 228 are superb headphones in their 
own right thanks to the full bass sound they produce, the 
addition of the accurate, balanced sound of the high-end 
HD 238 Precision headphones makes the range a real 
winner. Experience a new level of audio quality from your 
personal music device. 

For more information on Sennheiser contact; 

Australia: Free Call 1800 648 628 
New Zealand: Free Call 0800 100 755 
www.syntec.com.au 
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Firewire still best solution 


My dad wants to digitise all of our old home 
movies but he wants to do it all at once, so 
he needs an external drive. He was look¬ 
ing at something around the 1TB mark 
with Firewire but Firewire drives are still 
pretty expensive at that capacity. Sup¬ 
posing he was to get a USB drive, just 
to store the movie files and use an exist¬ 
ing Firewire drive for editing the movies. 
Would that be OK? 
cl inton 1550 
via AMW Forums 


I know they like to say that a USB 2.0 drive is fast enough for 
editing, so you can try it, but I still don't buy it. The USB drives 
would be fine for backing things up when you are finished, but 
as far as using them for online storage, your milage may vary, 
but I wouldn't want to be editing anything with a lot of cuts and 
effects where the source media is on a USB drive. 

I work in Final Cut Pro, but I am assuming by the sounds of it 
that he will be working in iMovie, so I don't know how it would 
thrash the drives. 

To give you an idea — the other day I transferred about 450GB 
to a USB drive, and it took 16 hours. I didn't do a comparative 
test to one of my FW800 drives but it would be considerably 
less than that. 


As a rule of thumb you can assume you will need about 10GB 
per hour of footage in DV PAL format, and you should allow at 
least double that space for your edit — so if you think the final 
edit will be one hour you should have, after loading the foot¬ 
age in to start with, about 20GB free before you start cutting, 
lumeswell 
via AMW Forums 

Each month STM (02 8338 0222) gives away a 
medium Rogue backpack to the Australian Macworld 
reader who sends in or posts to the forum the most 
intriguing query. 

STM's medium rogue backpack creates mischief for 
would-be thieves by concealing the laptop compart¬ 
ment from view and hiding it in an internal wall of 
the bag - so nobody knows you're carrying a laptop 
except you. 

Medium rogue features STM's unique protection 
system, cushioning the laptop with high-density 
padding and a foam suspension cradle. Its clean 
design makes the backpack ideal for streetwear as 
well as the boardroom. 

Send your query to amweditor@niche.com.au or post 
in the forums at www.macworld.com.au/forums. 

All queries and solutions are the sole property of 
Niche Media. ^ 


Remove unwanted names from 
Address Book labels 

I hope you can help me with a very frustrating problem. 
When I print labels with Address Book, the program auto¬ 
matically adds names of spouses and children from their 
respective fields. Normally, this would be tolerable, but 
when there are a lot of names, their addition makes the 
first line of the mailing label so long and the text so small 
(due to automatic sizing) that the labels are useless. Is it 
really supposed to work this way? 
via the Internet 

Apparently so. Apple has an interesting way of thinking certain 
interface processes through at the software development and 
.design stage. This is a good example of a procedure that must 
have seemed logical at the time to the developers but, once out 
in user land, is just a plain nuisance. 

It would seem the idea is that if you've taken the trouble to add 
a contact's family members, it's likely that you'll want to address 
the entire clan on an envelope or mailing label. That's fine for 
personal correspondence or holiday cards but less than ideal for 
business correspondence. 


Fortunately, there are a couple of ways you can work around this, 
of which the more tedious is to create a separate card for each 
family member whom you don't want to appear on the label and 
either assign no address to that contact or assign an address 
different from the one for the related contact. 

For example, if you don't want Shiloh, the kid of Sheila Jones at 
123 Main Street, to appear on the list, create a separate Shiloh 
Jones of 321 Main Street contact. As I said, this is a rather tedious 
solution but in some circumstance will be an easy fix. 

A less tedious option is to open the contact in Address Book, 
click on the Edit button, click on the relation entry (child, father, 
or spouse, for example), and choose Custom from the pop-up 
menu that appears. 

In the resulting Add Custom Label sheet, enter a new relation 
entry but capitalise the first letter. So, use "Child'' rather than 
"child", for example. 

You see, Address Book adds relations to envelopes and 
labels only if they're the original lowercase names that Apple 
built into Address Book. Create a new name with the first letter 
capitalise, and the program no longer recognises it as a relation 
and therefore won't spackle it onto your envelopes and labels. 
— Christopher Breen 
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Attachment issues 

I’m a photographer and need to email photos to other 
people, many of whom are Windows users. When I do 
this with Apple’s Mail, most Windows users can see the 
pictures but can’t save the attachments. Is there some¬ 
thing I can do to ensure that Windows users can down¬ 
load my photos as a separate attachment? 

Dennis Ducklow 
via email 

This one crops up at just about every user group meeting and 
family holiday dinner that I attend. There are two things you can 
try to solve this. 

First, send messages which have photos attached as plain 
text rather than rich text. To do so in Apple's Mail, create a new 
message and choose Format: Make Plain Text. To make plain 
text the default (which we old-timers love because we like our 
email messages unadorned with fancy fonts and formatting), 
choose Mail: Preferences, click on the Composing tab, and 
choose Plain Text from the Message Format pop-up menu. 
From this day forward, your messages will be sent as plain 
text by default. Should you wish to send the occasional rich- 
text missive, choose Format: Make Rich Text. If this doesn't 
work (and it doesn't always), here's a sure-fire way to get 



those attachments through. Compress your images into a 
.zip archive and attach that archive to your message. Select 
your image (or multiple images) in the Finder and choose File: 
Compress filename (where filename is either the name of a 
single file or the number of selected files). Your Mac will create 
a .zip archive of your image(s). 

Drag that file to your email message and send. Your Windows 
pals will receive the file as an attachment and will need only to 
expand the file to view its contents. — Christopher Breen 


Your Mac-using 
recipients will have 
no problems with 
in-place image 
files but Windows 
users may need 
some extra 
consideration. 
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* Robust and adaptable...POS*IM edges out in front when it comes to hitting the ground running and (providing) flexibility for your needs. 



POS*IM is cost-effective, tried, true & proven 
with thousands of installations. 

I V_J Easy to Use, excellent workflow Barcoding options Great floating POS interface 

Over5000 POS'IM Single and Multi User Customisable reports Multi Store, Multi Site 

Installations since 1990! Multi Store, Multi Site Stock, Invoicing, Debtors... Stock, Invoicing, Debtors 

I ^ Mac and Windows compatible Integrates with accounting Integrated Webstore - „..„„ 

Suitable for all Retailers & Stock Managers iPhone Integration available Links to accounting software 

Touch Screen Capability available on iMacs, * Australian Macworidos.2003 

iPhone Reports c Apple Eventable Automator Compatible 
- Driver's Licence Scanning General Ledger Linking 

Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 
iPhone Integration available 


Great floating POS interface 
Multi Store, Multi Site 
Stock, Invoicing, Debtors 
Integrated Webstore 
Links to accounting software 
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Keith White 
has been a Mac 
addict since 1984 
and can’t fathom 
why anyone isn’t. 


Creative help for creative types 
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G raphic Design Essentials: 

Skills, Software and Creative 
Solutions is the distillation 
of nearly 15 years of teaching 
experience from Boston professor 
Joyce Walsh Macario. The programs 
you’ll need are the three luminaries 
in the Adobe Creative Design Suite 
pantheon — Photoshop, Illustrator 
and InDesign. 

Divided into eight sections, the 
book follows a consistent pedagogy: 
design concept, examples, analysis, 
software skills, project. 

In each section you are introduced 
to a new concept illustrated by 
commercial examples. These are 
then deconstructed into the required 
software skills, which you are taught 
step-by-step before tackling the 
subsequent project. Just to make 
sure you get the idea, the introductory 
chapter does a test-run through these 
steps to produce a trick photograph 
using Photoshop basics. 

Beautifully illustrated in full colour, the 
layout of this book is a lesson in itself. 
This inspirational guide, based on a 
wide array of successful examples, 
is a perfect start for eager students 
setting out on a career in design. 

Of a similar design standard and 
also based on the idea of the step- 
by-step replication of professional 
examples is Creative Photoshop 
Portrait Techniques. Fully updated 
for CS4, this title offers 65 tutorials 
grouped into logical clusters. There 
are lighting techniques, both basic 


Author Duncan Evans & 
Tim Shelbourne 
Publisher Laurence King 
ISBN 9781856695992 
RRP $59.95 


and advanced, colour correction and 
enhancement, and some nice work 
in touching up a portrait’s facial DNA. 
Get the most out of your lens, mess 
around with different backgrounds and 
see what happens when you care¬ 
fully drain out the colour. Clone some 
of the classic styles, such as vintage 
photographs, classic Hollywood and 
Andy Warhol. 

Each tutorial is broken down into 
short steps with screenshots of all the 
stuff you need to point your mouse at. 
With the evolving image providing a 
visual commentary as you work 
through the lesson, it’s a great way to 
learn, and showing you the finished 
product first is a good strategy. 

Although the book confines itself 
to portraiture, the Photoshop skills 
you’ll learn are applicable far more 
widely. And thanks to iPhoto and digital 
cameras, most of us already have a 
warehouse of raw material to work 
with. Highly suitable for Photoshoppers 
in the beginner to intermediate range. 

Don’t like reading? Okay then, 
head on over to Lynda.com for an 
impressive array of video tutorials. 

For both Illustrator and InDesign CS4 
there were at the time of writing more 
than 20 hours of instruction covering 
new features, the basics and beyond. 
As the flagship of the CS Suite, 
Photoshop offers even more hours of 
both general and targeted training. 
This is high-quality video instruction, 
much of it with closed captioning for 
those who need it and delivered by 
experts in the field. 

If Lynda.com is new to you, she 
has been around for a while. The 


brainchild of graphics guru Lynda 
Weinman, the website has been 
offering instruction since 1995 and 
now boasts more than 20,000 video 
tutorials covering an amazing range of 
software tools. To get started will cost 
you about $40 for a month of access 
to tutorials and you can cancel any 
time. There are other plans for longer 
periods and there are free samples. 

When you select your particular topic 
from the main menu you are taken 
to a table of contents much like the 
chapters and sections in a book. You 
then download these a unit at a time. 
Each morsel is a QuickTime movie 
typically between three and five min¬ 
utes long and between three and five 
megabytes. You’ll need a reasonably 
fast connection and a fairly healthy 
download allowance if you are going to 
get into it in a big way. And you can, of 
course, pause and rewind to suit. 

If you don’t want to commit to a 
commercial site and professional 
production values aren’t your number 
one priority, there is a wide variety of 
tutorial material on YouTube. Simply 
typing “CS4” into the search field will 
get you started. Many of the amateur 
instructors are quite knowledgeable 
and present their material in a lively 
and entertaining manner. What you 
don’t get is a consistent structured 
approach which is what you pay for 
elsewhere. But if you already know 
your way around CS4 and have a list 
of things you need to know then 
YouTube could be well worth a look. ^ 
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Now the stakes are even higher! Share in up to $50,000 in cash and prizes 
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Photography, Illustration, Website Design, Design for Print, 
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Subscribe to AMW in April and we’ll 
include the following gifts - [FREE: 




1 YEAR = 

3 BONUS ISSUES 


2 YEARS = 


ZIP ZIP USB MEMORY 
BRICK (1 GIG) 

+ 3 BONUS ISSUES 


ZIP ZIP USB MEMORY 
BRICK (1 GIG) 


Each Zip Zip Memory Brick is a high speed USB 2.0 flash 
memory stick disguised in a plastic toy building brick. 

The Zip Zip Memory Bricks connect together and when in 
use, the lid clips onto the memory component, preventing 
accidental loss. The Zip Zip USB Brick is PC & Mac compatible. 




Subscribe now 


2 years $129 (save $38) or 1 year $79 

Subscribe online: 

www.niche.com.au/subscriptions 
and get $5.00 off the subscription price! 

Freecall: 1800 804160 


*Promotion available to residents of Australia only. 
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Lab Test ■ 

Network Attached Storage 


I f Benjamin Franklin had lived in the modern age, 
we suspect his famous statement that “nothing is 
certain but death and taxes” would have extended 
to hard drive crashes and running out of disk space. 
While there’s not much that can be done to avoid the 
death and taxes bit, thankfully there is a way through 
the problem of storage. 

Network Attached Storage, or NAS, devices have been 
around since the early 1980s but it’s taken until the last 
year or two for this product to infiltrate small business 
and consumer markets. The simplest NAS units are a lot 
like the external hard drives many of us connect to a 
Mac’s USB or Firewire ports. NAS devices differ in that 
they have an Ethernet port. Rather than connecting a 
NAS directly to your computer, it’s connected to a router 
and then made available to every user on your home or 
office LAN (Local Area Network). 

The growth of their popularity is easy to trace. With 
the expanding reach of fast network connections together 
with the ease with which media can be sourced over the 
Internet, home and office storage systems have been put 
under an increasing strain. 

Yet while computer hard drives have expanded to help 
carry the load, as have external hard drives, users are 
increasingly turning to networkable drives because they 
provide a user-agnostic storage solution. That is, because 
they’re not tied to one user’s computer or external hard 
drive, they are freely accessible to everyone. 

What’s more, files on a NAS are free from the tyranny 
of failure. If you’ve ever shared an iTunes libraiy from a 
hard drive that failed, you would understand the incon¬ 
venience suffered by all who depended on that library. 
It’s a RAID. Most NAS units come with more than one 
hard disk. The way those two or more hard disks work 


together is described through a standard called RAID, 
or a Redundant Array of Inexpensive Disks. Where a 
NAS device has two hard disks, the disks can either be 
configured to mirror each other, as RAID1, or to look 
like a single, large hard disk, as RAIDO. 

RAIDO offers improved performance but it comes at 
a cost. If either one of the two disks fails then all the 
data, spread over both disks, is lost. Two 500GB hard 
drives in a RAIDO configuration will provide about 1TB 
of storage. 

In a RAID1 configuration, two 500GB drives will 
provide a total of 500GB of storage. That’s because all 
the data is automatically written to both drives at the 
same time. There’s a performance hit but the result is 
that if one disk fails, you shouldn’t lose any data. 

It’s important, in the context of planning storage, to 
remember that there are two types of hard disk - those 
that have failed and those that will fail. 

With arrays of three or more disks, RAID5 comes into 
play. In a RAID5 array, the data is written to more than 
one disk but it’s done in such a way that if one disk 
fails you won’t lose any data. In other words, it’s like 
a cross between RAIDO and RAID1. RAID5 offers both 
performance improvements and hardware redundancy. 
A RAID5 array of four 500GB hard drives will deliver 
about 1.5TB of storage. 

There are several other RAID levels but these three 
options are by far the most common and will serve the 
needs of the vast majority of users. 

Making a choice. When choosing a NAS, there are two 
main questions you need to ask. How much space do I 
need and what level of protection does my data need? 
When thinking about the capacity issue, think about 
how much disk the last few computers you owned had. 


View your 
options, make your 
choices. Australian 
Macworld puts 
latest-release 
hardware and 
software through 
its paces. 
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LaCie Network Space 


DLink DNS-343 


Western Digital WD ShareSpace 
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Type 

Rating 

Pros 

Cons 

RRP 

Manufacturer 
Reviewer 
Hot links 


Network Storage 

W* 

Easy setup 
Slow 

$249 for 500GB, $349 for 1TB 
LaCie 

Anthony Caruana 
www.lacie.com.au 



Network Storage 

Tool free disk installation, fast 
Fiddly initial setup 
$769 
DLink 

Anthony Caruana 
www.dlink.com.au 



Network Storage 

W* 

Mac friendly installation with Firefox, use friendly 

Requires WD drives, setup didn;t work with Safari 

$749 for 2TB, $1495 for 4TB 

Western Digital 

Anthony Caruana 

www.westerndigital.com 



If, over the last five years, you’ve jumped from 20GB 
to 100GB to 500GB and used most of the space, then 
chances are that a 500GB NAS won’t really cut it. In 
those cases, we’d suggest a NAS appliance with at least 
three hard disks set up in a RAID5 configuration. That 
will provide enough space to last a few more years of 
data expansion, plus protection for your data in the 
event a hard disk fails. 

If your needs are more modest and you just want be 
assured that your family photos and modest iTunes 
library is safe, then a two-disk array setup as RAID1 will 
probably suffice. 

There is a place for a RA1D0 setup but we would not 
recommend it for critical data. RAIDO is fine for situations 
where performance is the primaiy focus. For example, a 
NAS configured as RAIDO makes a great place for data to 
be stored temporarily. Use the RAIDO system for work¬ 
ing files and then back that up regularly to some other 
system. 

Having sorted out the storage equation there are a 
few other things to look out for. Firstly, do you need an 
iTunes server? Some NAS units make it easy to share a 
library. However, this doesn’t negate the need to have a 
Mac set up with iTunes for iPod and iPhone syncing. It 
just means that the library can be easily shared so that 
multiple computers can listen to or watch content from 
the iTunes library. 

If you plan to access the NAS remotely (see Australian 
Macworld Januaiy 09 for instructions) then a NAS that 
supports FTP is veiy handy. 

LaCie Network Space. You’ve got to hand it to the folks 
at LaCie - they can take what ought to be a boring device 
and make it stylish. The Network Space is a single-disk 
network drive that just works. 


We plugged the Network Space into our router and, 
without any extra work, it appeared in the Finder and 
was ready to store and share files. In order to do any 
configuration, we needed to install the LaCie Ethernet 
Agent by dragging the application from the installer 
CD into our Applications folder. From there we could 
modify settings. 

There’s a USB port on the Network Space. Plug a USB 
drive in and the contents are copied straight to a shared 
folder on the Network Space. Access to folders is through 
either an administrator’s account or a user account. 
There’s no way to add other accounts so the Network 
Space isn’t designed for having multiple users accessing 
and being limited to specific shared folders. There’s FTP 
access if you need it although, from a security point of 
view, it’s sensibly disabled by default. 

Performance was reasonable. Our test payload of 
480MB of files of varying sizes took 1 minute and 15 
seconds to copy to the Network Space over Gigabit 
Ethernet. Copying the same payload back took just 50 
seconds. If you’re using a wireless network or 10/100 
Ethernet then you’ll see slower performance. 

If you’re in a small office or on your own the LaCie 
Network Space would make a handy addition. Being a 
single-drive solution, however, it lacks redundancy, but 
it can provide a handy device for sharing files around 
the office or home. 

D-Link DNS-343. D-Link has been delivering network 
gear for the home and office for some time so it’s no 
surprise that the company is applying its network ex¬ 
pertise to the storage business. 

Although it lacks a Mac-specific setup utility, the DNS- 
343 is not hard to get up and running. If you purchase 
the DNS-343 without any disks you can easily install 
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Thecus M3800 


Iomega StorCenter ix2 


Netgear ReadyNAS Pro 



Network Storage 

Wvk 

Mac friendly setup 

Loud 

$899 

Iomega 

Anthony Caruana 
www.iomega.com 



Network Storage 
\\\\'* 

Brilliant speed 
One-off set up issues 
$4299 
Netgear 

Anthony Caruana 
www.netgear.com.au 



them without any tools. Just remove the front cover and 
slide your SATA drives into place. We installed three 
drives and configured them in a RAID5 array. With our 
three 320GB disks this took less than an hour. 

The OLED display on the DNS-343 shows useful in¬ 
formation such as the operating temperature. While a 
display on a storage device doesn’t sound very useful we 
found it handy, particularly when setting the device up for 
the first time. In addition, there’s a USB port on the back 
of the DNS-343 for sharing a printer over your LAN. 

Copying our test payload of 480MB revealed that the 
DNS-343 is no slouch with the files being written to the 
RAID5 array via Gigabit Ethernet in just 30 seconds. 
Copying the same payload back took just a second longer. 
Also, playback using the DNS-343’s built-in iTunes server 
worked perfectly but we thought the set-up process was 
a little fiddly. 

With solid network performance and a reasonably easy 
set-up process, there’s a lot to like about the DNS-343. It 
lacked Mac software but otherwise, it’s a veiy solid unit. 

Western Digital WD ShareSpace. As one of the big¬ 
gest names in the storage business it’s no surprise 



that Western Digital is a player in the network storage 
game. The WD ShareSpace is a four-disk device that’s 
designed for a small office or a home that needs plenty 
of space and some peace of mind. 

Set-up was veiy simple. The ShareSpace is Mac-friendly 
as it appears in the list of local Bonjour devices in Safari. 
We then entered the default username and password, as 
directed in the manual. However, for some reason, we 
couldn’t access the admin features using Safari. Firefox, 
on the other hand, was fine. 

The ShareSpace is designed for multiple users so you 
can easily create shared folders. You can then assign us¬ 
ers appropriate levels of access to the shared folders. 

We tested the ShareSpace and tried to install a Seagate 
drive. However, a warning message appeared in the set¬ 
up procedure telling us that only WD drives can be used 
with the ShareSpace. That’s something to watch out for 
if you’re planning to use any spare drives you have with 
the ShareSpace. 

Creating a new RAID5 array was very straightforward 
as the configuration software provides plain English 
descriptions with diagrams of the different options. It’s 
worth noting that creating a RAID5 array with four 1TB 
disks can take up to 18 hours. 

Although it wasn’t a slouch, the ShareSpace took 49 
seconds to receive our 480MB of test files and half that 
time to send the same files back the other way. 

The Western Digital ShareSpace is a competent NAS 
device. Mac users, however, will probably prefer a unit 
with an integrated iTunes server. If you’re considering a 
ShareSpace and have your own disks, make sure they’re 
Western Digital. 

Thecus M3800. Thecus is a business with a single- 
minded focus on delivering fast and affordable network 
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Apple Time Capsule 

Apple’s Time Capsule consolidates a NAS unit with a router so that you 
have fewer devices to set up. Its primary function is to act as a remote 
location for Time Machine backups — an appealing solution for laptop 
owners — but it also makes it easy to share files between the different 
computers on your network. 

Although the Time Capsule was ahead of its time it has now fallen 
behind many similar devices on the market. While the 1TB (1000GB) 
maximum capacity sounds like a lot, the average home holds almost 
1.5TB of data now. The Time Capsule isn’t expandable and is quite 
expensive. We also have some concerns about heat dissipation from 
the hard drive. Spinning disks generate quite a bit of heat and unless 
that heat is dissipated quickly, the drive’s life can be seriously com¬ 
promised. 

On the upside, the Time Capsule is very easy to use and is one of the 
quietest network storage appliances on the market. 


storage. The M3800 is a NAS for home users with a 
twist - it’s made for the lounge room rather than the 
office. As well as providing room for three hard drives to 
hold your files with RAID5 redundancy, it has video 
and audio outputs so it can integrate with your home 
AV set up. 

The M3800 is a little fiddly to get up and running. 
However, the documentation is pretty good and once the 
unit is set up you won’t need to delve into the settings 
too often. As well as the Gigabit Ethernet connection, 
there are USB ports, component outputs and HDMI. All 
the cables you might need to connect to your TV are 
included, except for HDMI. 

Performance is the M3800’s strongest attribute. With 
three 1TB drives configured as a RAID5 array, the M3800 
was able to write our 480MB file package in 30 seconds 
and copy it back to our iMac in 21 seconds. In the event 
that one of the disks fails, it can be swapped out without 
shutting the unit down. 

As well as the integrated iTunes server, the M3800 has 
a download manager that can be scheduled to grab files 
for you over FTP, HTTP and BitTorrent. 

Despite the tricky set-up process, the Thecus M3800 will 
fit the needs of most homes and small offices looking for 
excellent performance and a broad range of features. 
Iomega StorCenter ix2. If you could use a time ma¬ 
chine and step back to 1994 you would see that the 
biggest tech story of the year was Iomega and its flop¬ 
py disk killer - the Zip Drive. Fifteen years later, Io¬ 
mega is now owned by EMC and has shifted its focus 
to traditional drive systems. Their StorCenter ix2 is a 
two-bay network storage solution that’s suited to home 
users and small offices. Our test unit was equipped with 
two 500MB drives in a RAID0 configuration. 


The StorCenter ix2 has a Mac-friendly setup. There’s a 
wizard that walked us through establishing basic settings 
and installed the StorCenter Manager and Retrospect 
Express back-up software. Once everything was config¬ 
ured, the StorCenter ix2 appeared as a shared drive in 
Finder. The iTunes server was available almost instantly 
in iTunes. 

Despite the small size we don’t recommend keeping 
the StorCenter ix2 near your workspace as it’s a little too 
loud. However, its small size makes it easy to hide away. 
Performance was reasonable with our 480MB package of 
test data taking 44 seconds to write and 27 seconds to copy 
back to our iMac over a Gigabit Ethernet connection. 

The StorCenter ix2 boasts a couple of USB ports for 
sharing USB drives, hard drives and printers. Should the 
StorCenter be suffering some sort of problem it can send 
an email to let you know. 

The Iomega StorCenter ix2 makes it easy to back up 
your Mac and share files across your LAN. While not the 
fastest NAS on the block, it’s not the slowest, and deliv¬ 
ers enough options for most users. 

Netgear ReadyNAS Pro. Netgear’s pedigree in delivering 
networking solutions for homes, small offices and large 
businesses is well known and the maker’s ReadyNAS 
Pro is the most capacious unit in its range of networked 
storage devices. With room for up to six hard drives and 
a Mac friendly set-up, it ought to be on the shopping 
shortlist for small offices running Macs and needing some 
serious storage. 

Installation was dead simple. We connected the Ready¬ 
NAS Pro to our LAN over Gigabit Ethernet and ran the 
Mac installer from the accompanying CD. If you’ve got 
the need, there are two Ethernet connections so that you 
can have some failover connectivity — a feature some 
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larger businesses may desire. Netgear’s RAIDar utility 
detected the ReadyNAS Pro on the network so we could 
jump to the browser-based configuration tool in a snap. 

However, after smooth sailing, we found that the Set-up 
button in RAIDar directed us to a specific part of the set¬ 
up utility but only sometimes. It seemed to resolve itself 
eventually but we tested it with three different systems, 
running OS X and Linux, wih the same result. The Ready¬ 
NAS Pro’s strongest suit was performance. Loaded up 
with three 1TB drives it blitzed the field. The file copy test 
took just under 18 seconds — almost twice as fast as the 
next best. Copying files back took barely nine seconds. 

There’s a lot to like about the Netgear ReadyNAS Pro. 
Although we encountered a small hiccup during set-up, 
it delivers brilliant performance and all the features a 
business would need. 

Linksys Media Hub NMH400. Rather than following the 
same pattern as everyone else by starting with storage 
and then trying to find a way to share content, Linksys’ 
Media Hub takes a content-centric approach. 

As well as providing access to shared folders, the Me¬ 
dia Hub scours your network to search for multimedia 
content and presents a single interface for accessing all 
that data. 


Unfortunately, we didn’t get off to a good start with 
the Media Hub as there’s no Mac installation software. 
Given that many people run Windows in a virtual machine 
that’s not going to be problem for eveiyone but it’s worth 
knowing. Surprisingly, the introduetoiy video on the 
set-up CD featured a Mac. 

For set-up, we used Windows Vista running under VM- 
Ware. Once we’d done that the Media Hub appeared in 
Finder almost immediately. 

Our test unit was equipped with a single 500MB drive. 
Adding a second disk was veiy simple and tool-free. The 
top panel pops off by pressing a single button and a 
SATA drive can be added by simply inserting it. 

File copy performance was better than we expected. 
Our test parcel of 480MB copied to the Media Hub over 
Gigabit Ethernet in 37 seconds. Copying back took 25 
seconds - a little slower than we expected. 

As the Media Hub’s raison d’etre is sharing media, the 
performance is good enough for three users to stream 
HD video from the device simultaneously. 

The Linksys Media Hub is worth considering for home 
users. Because it lacks a Mac-friendly set-up process, 
we’d suggest that there might be other, more suitable 
choices for those running a purely Mac environment. ^ 
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Digital SLR. 
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Superb image quality: advanced control over picture taking parameters. 

Heavy but well-balanced. 

$13,999 body only. 
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X marks the tops 

W hen you really get down to it, choosing 
between today’s crop of dSLRs ultimately 
becomes a matter of sensor size. 

Think back to the initial fervour when digital reflex 
cameras first landed. At last! Film is dead! Long live 
digital! You thought “now I can buy a digital SLR to take 
all my favourite lenses that have served honourable duty 
on my trusty film SLR”. 

Unfortunately, ‘twasn’t to be. Early — and many cur¬ 
rent - dSLR sensors were/are about half the 35mm 
frame size, so a 50mm lens’ coverage transformed to 1.5 
or 2.0x its focal length. 

This ‘un is a different beast, using a full frame, Sony- 
made CMOS sensor of 35.9 x 24mm dimension - a 35mm 
frame! Of course, this comes at a cost. And, advances in 
optical design, along with an awareness of the digital 
sensor’s special resolution needs, now means the old film 
lenses no longer cut the mustard. 

The ability to capture a 24.5-megapixel image is not 
to be sneezed at and the D3X will shoot at a continuous 
speed of five frames per second in FX format (36x24mm) 
and 7fps in DX format (24x16mm). These figures are for 
12-bit capture, if you want to save images in 14-bit NEF 
(RAW) quality, the FX figure becomes 1.8fps, with the 
DX speed at 2.6fps. 

Speedwise, the D3X has a start-up time of 0.12 second 
and a shutter-release time lag of 0.04 seconds. No chance 
of missing a shot. 

In terms of output, you can make a 46x34cm print at 
300 dpi from the 6048x4032 pixel maximum image size 
ofered by this camera. 

The review unit was delivered with a Nikkor f2.8/14- 
24mm and f2.8/24-70mm lenses — neither one being 
a VR (Vibration Reduction) lens. I have to admit I got 
the most fun with the latter lens and frequently ached 


for even longer optics; the D3X is that sort of camera! 
Mind you, with the 24-70mm lens on board I then had 
to lug a 2kg-plus weight around, but the overall bal¬ 
ance is superb. 

The camera’s swollen body base resembles a motor 
drive but instead houses a massive 2500mAh lithium-ion 
batteiy. It’s worth noting that the supplied battery char¬ 
ger will take a pair of batteries - this baby is thirsty! 

The D3X is a child to the earlier D3 camera and uses 
a magnesium alloy exterior cover, chassis and mirror 
box, with the shutter blades made from a carbon fiber/ 
Kevlar blend. Secure 0-ring sealing is at critical con¬ 
nected parts to reduce dust and moisture entry. While 
the camera has no dust removal function, there is a 
way to counter dust in an image — Image Dust Off 
— that requires that you shoot a test shot with a lens 
mounted so that the camera can acquire reference data 
included in Nikon’s Capture NX2 software to counter 
any dust intrusion. 

External control points are clearly marked and you 
can do most things without the need to tangle with the 
LCD menu display - let’s face it, when you’re shooting, 
this is the last place you want to delve into. 

Bright and comfy. The optical finder is big and bright, 
as is the rear 7.6cm LCD screen, comfortably view¬ 
able from wide angles in all directions. The two (back¬ 
lit) status panels give a rundown on operating specs 
and options. The top one gives access to the exposure 
options (Auto, Program, shutter or aperture priority, 
manual) while the lower, rear-mounted and smaller 
panel opens the door to ISO speed, image file formats 
(NEF, TIFF, JPEG) and white balance. Using these, you 
have no need to paddle through an interminable list of 
menu options. 

The speed range of the vertical travel shutter is wide: 
from 30 seconds to 1/8000 second as well as Bulb. Flash 
sync is timed at 1/250 second. 

Frequently seen in even budget digicams but possibly 
of more use in a high-end camera such as the D3X is 
an interval timer mode, or what is often called an inter- 
valometer. The difference with Nikon’s D3X is that it can 
shoot a single frame or a continuous burst of frames at 
any preset interval. 

ISO sensitivity ranges from 100 to 1600 and, un¬ 
like many cameras, the latter setting is highly useable. 
However, it’s not the image noise that gets you but the 
loss of resolution as a price to pay when in ISO 1600 
territory. 

Then there is an extended range that stretches out to 
ISO 6400 if you really have to. It’s a bit like switching 
from a relatively grain-free ftlm stock to a high ISO, 
grainy emulsion... there is a price to pay and you find 
yourself battling with extreme pixellation and spurious 
colour artifacts. 
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Soft light didn’t 
faze the DX3 in this 
waterside shot. 


Another bonus is an extended reach down to ISO 50, 
for when you need a low capture sensitivity to use low 
shutter speeds for motion effects. 

As expected, the options in setting white balance are 
wide: the auto balance can range anywhere between 3500 
to 8000 degrees Kelvin. You can set it on a specific figure 
in a range from 2500 to 10,000K or you can lock it into 
the illumination from tungsten, fluoro (five types), sodium 
or mercuiy vapour lamps and flash as well as prevailing 
cloudy or shade conditions. 

There are three metering options: 3D Color matrix 
II, which relies on an assessment of a wide area of 
the frame and setting exposure by reading brightness, 
colour, distance and composition; centre-weighted 
metering; and spot reading a central area of about 1.5 
per cent of the frame. 

If you want to hedge your bets there are three brack¬ 
eting options: exposure; flash bracketing; and white 
balance. You can set the number of shots taken in the 
bracketing sequence. 

Auto-focus is in gold class: a high-density 51-point 
AF system includes 15 cross-type sensors sited at the 
centre and will work happily with Nikkor lenses at f/5.6 
or larger. You can choose three area modes, a single 
point, a dynamic area mode (with 9, 21, 51 points) and 
an auto area AF (overall frame). Manual focus is select¬ 
able on the lens barrel. 

Of course, the D3X has Live View. There are two 
modes, in fact, one is for handheld use, especially when 
the camera or subject may be moving; the other is for 
those times when the camera is tripod-mounted and 
shooting static subjects. 

As the camera is able to shoot full-frame (FX) as well 
as half-frame (DX) it’s good to see a simple button push 
take you from FX to DX to 5:4 ratio shooting. 

The obvious benefits of using the smaller frame areas 
are access to even higher continuous shooting speeds 
and memory card economy. If you have a DX lens 
attached, the camera will automatically crop the 
capture area to that size. 

Why a 5:4 ratio you ask? Nikon does not hide its 
ambitions to position the D3X as a replacement for high 
end/high cost medium format digital back cameras. 
Good luck with that, Nikon. 

On the Level. A surprise feature is a display of a virtual 
horizon, relying on an internal accelerometer that detects 
camera tilt, displaying it like a bomb target in the LCD 
monitor. In Live View shooting, this virtual horizon is 
displayed in the LCD above the monitor image. It can also 
be displayed in the top status panel and in the exposure 
indicator of the viewfinder. 

Asserting its advanced expertise, Nikon’s vignette con¬ 
trol in the D3X can be applied to specific lenses to coun¬ 
ter light drop-off in the corners of an image; similarly, 



lateral chromatic aberration can be corrected. So, even 
if you think your $2000-plus lens is the ant’s pants, the 
camera can still give it a final dash of gloss. 

Final notes. The D3X will accept G or D type lenses, and 
Nikon F mount with AF coupling and AF contacts. Two 
UDMA-compatible CompactFlash or Microdrive card slots 
are built into the camera’s side. With this arrangement 
you can choose to write to each in sequence, use either 
as a backup or elect to write NEF files to one, JPEGs to 
the other; you can also copy the data from one card to 
another. Neat! 

Outputs include USB 2.0 plus HDMI for high-def video 
viewing as well as an SD-quality composite output. A 
front-mounted terminal enables the use of a remote con¬ 
trol device or a GPS unit. 

Australian Macworld buyer’s advice. If you’re after the 
ultimate in digital SLR technology the D3X is possibly the 
hottest camera in town — at the moment. The shots I took 
with it were of such a quality that it’s easy to imagine this 
camera edging out other cameras of all capabilities for 
high-end studio work. Colour was rich and full. Defini¬ 
tion of the test images was only limited by camera shake 
(remember, the review lenses were not VR). Definitely one 
for the buy list. ^ 
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Canon 5D Mark II 



A moving experience 


W hen Pulitzer prize-winning photographer 
Vincent Laforet shot Reverie , a short video 
set after dark in New York, everyone who 
saw it knew that the camera Laforet used, Canon’s 5D 
Mkll, was something special. 

The Mkll has done much to change the notion of 
what a digital SLR is capable of. Its ability to shoot 
high quality stills or capture luscious video at 30fps 
in 1080p off a 36mmx24mm 21.1-megapixel CMOS 
sensor makes for a camera that takes its user into new 
territory. This is not your typical dSLR. It’s part of a 
new breed - the video dSLR, as some have taken to 
calling it. 

As an example of its versatility, a wedding photogra¬ 
pher can easily switch from shooting stills to capturing 
video that could be handed off as B-roll to the dedicated 
videographer. Considering its low-light capabilities and 
talent for capturing stills and video at the same time, 
the Mkll also presents an excellent tool for surveillance 
work. And because it can render images of exceptional 
clarity, it could make for a valued tool in the hands of a 
fine arts photographer. 

For these applications and more, the Mkll is well 
suited. Little wonder it’s made quite a splash, especially 
as it sits comfortably - both feature and price-wise — 
between the 50D and the ID. 

Feature creature. The Mkll is nicely balanced in the 
hand with the EF f4 24-105mm proving a suitable com¬ 
panion to start shooting with. This lens is offered in a kit 
with the Mkll but I imagine most photographers buying 
this body would already have a set of Canon lenses. For 


Hottjnks 

www.vincentlaforet.com 

www.macworld.com.au/reviews 

www.canon.com.au 


such buyers, there’s little I could say to convince them to 
go for the 24-105mm because while it is overall a good 
performer, and certainly a handy length, it’s a challenge 
to get very sharp photos with it. The Mkll’s sensor is a 
demanding beast and seems to me best paired with a top 
quality prime lens. 

However, if you are looking to the Mkll as your first 
Canon full-frame body, this lens (paired with the Mkll as 
a $5799 premium kit option) would make a good start. 

The Mkll feels very much as if you are handling the 
prosumer-level 50D. It has a veiy similar feel and controls 
layout, though users of the prosumer cameras will notice 
a very different set of options on the selection dial, with 
none of the scene program settings offered with the 50D. 
One very agreeable variation in the layout is with the 
direct print button, which now doubles as the Live View 
button, making it much easier to switch into the Live 
View shooting mode. 

A grab-bag of features include Live View stills with 
Live, Quick and Live Face Detection AF modes, a 3in 
LCD rear display, EOS Integrated Cleaning System, HDMI 
mini port, automatic image correction, automatic lighting 
optimiser, automatic correction of lens peripheral illumi¬ 
nation, a 0.1 second start-up time, and a shutter speed 
range of l/8000sec to 30sec plus bulb and X-sync at 
l/200sec. It has seven standard shooting modes, metering 
off a 35-segment matrix with Evaluative, Partial, Spot, 
and Centre-weighted metering modes. The ISO range runs 
from 100 - 6400, which can be extended to L (50), HI 
(12,800) and H2 (25,600). 

The Mkll’s ability to shoot at ISO 25,600 is quite an 
astonishing feat. But how good are the images at that 
ultra-fast setting? Noisy, of course. But usable. Check 
out the sample image online. 

The Mkll is clearly targeted at the experienced or 
professional user. It has a magnesium alloy body with 
weather sealing improvements over the Mkl; a shutter 
durability rating of 150,000 cycles and, like Canon’s ID 
body, it has a hot-shoe but no pop-up flash. 

There is an easily located depth of field preview button 
on the bottom left of the front of the camera, near the 
lens mount. This is not too surprising for a camera of 
this calibre but I mention it because such a function is 
especially useful with the Mkll. 

Part of why this camera delivers such stunning video 
footage is that, unlike the optical design of video camera 
lenses with their extensive depth of field, the Mkll’s pho¬ 
tographic optics have the ability to easily isolate details 
with shallow depth of field and even pull-focus effects 
if you have a deft touch. Also, a photographer with a 
selection of lenses has a wide range of lens-specific vi¬ 
sual effects to work with. 

Video shot with the Mkll consequently has a glori¬ 
ously filmic quality. Because of this, the preview button 
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tends to get a workout when you’re planning a shot. 
Either that, or use auto-focus in stills mode to lock on 
to your subject before switching to manual focus during 
video capture. 

And I have to say that shooting video with a choice of 
lenses is a lot of fun. For instance, a 400mm with its 
strong plane compression brings some fresh perspective 
to the moving image. However, such a lens also reveals 
the Mkll’s weakness - it’s not very good for tracking a 
moving subject. This is simply because the rear display, 
the only method of previewing live video, isn’t condu¬ 
cive to that style of shooting. 

Consequently, the tendency is to shoot as a cinema¬ 
tographer, planning shots so that movement occurs 
through the frame, with the camera and lens firmly 
locked down. When you get used to shooting like this, 
you find it can be very satisfying. 

The Mkll’s stills quality is excellent, aided in no small 
way by Canon’s DiGIC 4 image processor, which delivers 
a level of saturation and noise reduction at higher ISO 
speeds in stills and video that is the hallmark element of 
this camera. 

I was a little concerned when using Canon’s 50D that 
the DiGIC 4 processor wasn’t living up to expectations 
but after seeing what it can do with a full-size sensor I 
realised that my earlier impression was unfounded. 

The Mkll certainly generates some hefty images. 
A full-quality RAW file (the Mkll has three RAW modes, 
two of which deliver smaller RAW files) is 24.6MB at 
5616x3744 pixels or 7.6MB at best-quality JPEG. These 
stand up very well to enlargement. We paired the Mkll’s 
enhanced RAW images with a Canon PIXMA Pro A3 
printer and revelled in the quality of the results, especially 
when shooting with the Mkll’s L setting, which is there to 
better capture fine detail. But it does take some work to 
get the best results from this camera. 

A user short on experience might find themselves a bit 
frustrated after expecting that such a camera doesn’t de¬ 
liver the sharpest pictures with the minimum of fuss but I 
don’t think this would bother Canon too much. 

The Mkll is very much a photographer’s camera. 
There are few shortcuts here to be made on the road to 
great images, although it’s interesting to see Canon has 
included the Creative Auto mode. This mode provides a 
way to make minor adjustments to what is otherwise a 
fully automatic mode. If you’ve ever been shooting Auto 
and wished the exposure compensation dial could be 
put to work to intensify shadows, or wanted a tad more 
control over depth of field, then Creative Auto will suit 
you down to the ground. For the kind of experienced 
photographer the Mkll will attract, however, it seems an 
odd inclusion. 

If there is one issue to be keenly aware of it is that 
the Mkll is not the most responsive camera. It has a 



comparatively sluggish frame rate of 3.9fps and makes 
things worse by not sustaining that rate for long. In 
testing, it slowed to a crawl after about 10 frames when 
shooting RAW or high-quality JPEGs. Switching to a 
smaller quality setting (medium JPEG, for instance) is 
supposed to maintain a consistenly fast burst rate but 
the review unit couldn’t manage it. 

If your shooting style relies heavily on long-burst, 
rapid-fire shooting, this camera will almost certainly 
frustrate you. That said, the sample shot above shows 
the Mkll is no slouch at capturing action and is espe¬ 
cially useful when the light is failing, with this image 
shot in low light (about 8.15pm in dusk conditions) at 
ISO 2500. 

Australian Macworld’s buying advice. This is a camera 
best suited to a shooter with a deliberate working style, 
especially one who can make use of the Mkll’s excep¬ 
tional video capture capability. It is a joy to use, deliv¬ 
ering top-notch images and video. If you’re looking to 
renew your enthusiasm for photography, this camera 
may well show you the way. ^ 


More review notes and sample images and video in the 
reviews section at www.macworld.com.au 



Low light 
performer. While 
probably not the 
first choice of 
camera for sports 
photography, the 
5D Mkll punches 
above its weight 
in low light, here 
capturing the 
action in dusk 
lighting at ISO 
2500 (400mm, 
f4, 1/2900). 
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Faces and Places set 
a standard 


W ith iPhoto ’08, Apple tried to simplify photo 
management by introducing the concept of 
events, letting you automatically organise 
photos based when they were taken. With iPhoto ’09, 
Apple has added the “who” and the “where” components 
to this equation and expanded the options for sharing 
your work with the social networking sites Facebook 
and Flickr. 

Faces. The snazziest addition is Faces, iPhoto’s face- 
recognition technology. As you add a photo to your li¬ 
brary, it is scanned for areas that resemble faces. If it finds 
a face (or more than one), iPhoto tries to match it to the 
characteristics of similar faces in your other photos. 

You need to put in some work when you first start using 
the feature, running through quite a few photos in your 
libraiy and identifying - or “tagging” - them appropri¬ 
ately. You click on the Name icon at the bottom of the 
screen, and then add the person’s nickname, full name, and 
email address to their Face record. 

If you run into a photo that contains a face, but iPhoto 
didn’t recognise it - parts of the face might be obscured, 
for example - you can tag it using the Add Missing Face 
button. Once you’ve got a representative set of names, 
clicking on the Faces section in the Library panel lets 
you associate more of your photos with people you 
have added to your library. 

The program displays a corkboard-style background, 
with an icon for every person in your Faces database; 
double-clicking on an entiy shows you all the photos con¬ 
taining that person, as well as a list of pictures that iPhoto 
believes might contain them as well. If you click the Con¬ 
firm Name icon at the bottom of the screen, each of the 
thumbnails zoom to the face in question, and clicking on 
it once accepts the suggestion, while double-clicking on it 
rejects it. It’s not the most fluid interface, but it works. 

As I gradually added thousands of photos to my library 
over the course of a few days, iPhoto became increas¬ 
ingly better at recognising the most important people 




in my pictures, which makes sense, since there were 
more pictures of those people in my library. Apart from 
some occasional, odd pairings, I’m impressed with what 
Apple’s been able to do here. 

Here’s a neat trick. You can drag multiple faces to the 
Album section of the Source List and iPhoto will create a 
Smart Album that includes all of the people you selected. 
As you tag new photos with those people, iPhoto will add 
the photos to the album. 

Places. In addition to the “who,” Apple has refined 
the “where” of your pictures, with the Places feature. If 
you have a GPS-enabled camera, location data will be 
included when you import photos into iPhoto. You can 
also add your own places to individual photos or whole 
groups of them via the My Places dialog box, which uses 
Google Maps to search and pinpoint locations. 

Once you have a number of locations configured in your 
photos, you can use the Places window to display maps 
of your photos, and you can drill down via the Browse 
panel to see which photos were taken in which location. 
iPhoto uses some reverse geocoding functionality, which 
can place many of your photos contextually in a broader 
“area>city>state>country” scheme, rather than the com¬ 
mon longitude-latitude-only scheme. 

As neat as all this is, there are a few areas where Places 
feels under-baked. There is no Undo if you are changing 
a location, which can wreak havoc if you’ve accidentally 
selected a group of perfectly located images. On the flip 
side, as good as the My Places dialog box is, it would be 
great to be able to copy and paste location data from one 
photo to another. 
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Sharing. iPhoto ’08 introduced a slick web photo gallery 
feature. However, to share your pictures, you had to be a 
paying .Mac (now MobileMe) member. Apple now recog¬ 
nises that there are other places people want to share and 
tag photos and has added direct posting buttons to upload 
to the Facebook and Flickr websites. 

Once the uploading process is complete, you can view 
and edit the photos on the service, assigning tags and 
adding or deleting images to the gallery, and iPhoto will 
synchronise any changes made, including downloading 
new images or deleting images, although they only get 
deleted from the gallery, not your library. 

Editing Enhancements. Apple made some minor 
enhancements to iPhoto’s editing features, pulling a few 
tools from Aperture, such as the Vibrancy and Defrnition 
controls. The latter adjusts contrast in a more refrned 
manner than the Contrast slider. The Vibrancy effect 
adjusts saturation in a more natural way. 

Also in editing mode are Aperture-influenced 
improvements to the existing Shadow and Highlight con¬ 
trols. The Retouch brush is also improved, with better 
edge detection. 

Some Rough Edges. While iPhoto largely shines, it still 
has a few weak points. The Effects pane, for example, 


remains under-powered. The black-and-white conversions 
are limited, and the vignette and matte tools still create 
heavy-handed, overdone results, which is a shame given 
how nicely a subtle vignette can help focus attention on 
a subject. Also, for people hoping to integrate Faces and 
Places into AppleScript or Automator workflows (for im¬ 
porting photos from other programs or to use location 
data and photos with other Mac applications), Apple 
inexplicably left out support for those features in this 
version of the program. 

Macworld’s Buying Advice. With the ever-increasing 
number of inexpensive digital cameras and memory 
cards being bought the chore of maintaining thousands 
of pictures becomes more demanding. By focusing on 
the people and places behind our photos-and how we 
share them-Apple has made it easier in iPhoto ’09 to 
categorise, search for, and share our pictures. We’d like 
to see some of the new features more streamlined and 
automated, but this version is a solid step forward. ^ 

For in-depth reviews on other components of iLife '09, 

visit the reviews section of Australian Macworld at K 

www.macworld.com.au/reviews I li 



Needs NoteBook. Has NoteBook. 

Stickies, scraps of paper, web clippings, meeting notes, reminders — take control of it all with Circus Ponies NoteBook, the award-winning 
application for managing information. Get organized using a familiar notebook interface, with pages and tabs, sections and subsections. “Clip” 
web research, e-mails and other content to your Notebooks for later reference. Create voice-annotated notes and review them from your 
computer or iPod. Diagram and sketch when words won't suffice. Find anything instantly using NoteBook’s patented Multidex™. Share your 
Notebooks as PDFs or as websites. And much more. NoteBook has everything you need to get organized. 


Download NoteBook right now and try it for yourself, FREE for 30 days. 

www.circusponies.com/trialmwau 
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Laptop cooling device 
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Zefyr keeps its cool 

P urveiyors of electronics fashion” is what it says 
under the moshi logo on the front of the zefyr 
pro box, and there can be no denying the com¬ 
pany has a flair for stylish design. Its whole range, which 
includes USB hubs, screen cleaners and laptop cases, is 
clearly pitched at those for whom form should at least 
equal function. 

Not that there’s anything wrong with that. Apple has 
leveraged a good measure of its own success off of prod¬ 
ucts that stand up to the style police. 

The zefyr’s design is ambitious. While other makers of 
such devices are happy to simply raise your laptop with 
some variation of a ventilated wedge, the zefyr pro goes 
much further, with an impressive engineering effort. 

To begin with, the device has a “thermal interface com¬ 
pound” which is designed to syphon heat from the base 
of your lappie and direct it through a cast aluminium 
heatsink assembly. 

You unpack the zefyr pro, rest the laptop to bring the 
base in contact with the aforementioned compound and 
plug the USB cable in to power up the cooler’s fan. 

This, friends, is the laptop cooling device that Tim the 
Toolman would buy. 

In simple terms, it works quite well. Like any other 
cooler, it removes contact between your lap and the 
base of the laptop, which achieves a great deal in and of 
itself, as anyone who has used a too-toasty laptop will 
confirm for you. Avoiding being scorched is always a 
good thing. But with its sophisticated design, you want 
the zefyr pro to do a lot more than that. It does. But 
not by a lot. In testing, I noticed that it does a very 
good job of maintaining a laptop’s components at a 
given temperature. However, it can’t dissipate heat so 
effectively that it can reduce the operating temperature 
of a laptop, which is what I expected. 


Monitoring the temperature of my laptop’s base 
using the excellent iStat Pro Dashboard widget revealed 
that with the zefyr pro attached, the temperature would 
remain constant. Unplug the zefyr and the temperature 
would rise. Plug the zefyr back in and it holds steady. 
Rinse and repeat for the same outcome. Sometimes, 
though, the temperature of the laptop’s base would drop 
a degree or two. 

Conclusion? The zefyr manages to hold a laptop’s 
temperature in check but doesn’t live up to the high 
expectation created by its design. That said, keeping 
temperatures lower for longer is a useful thing, especial¬ 
ly if you push your MacBook so hard (as video editors 
might do) that it reaches scorching point. The tip is to 
start using your laptop with the zefyr connected. 

The device can be compacted for travel because the 
heatsink assembly is designed to extend along its chassis. 
This is a great feature because so many other cooling pads 
demand too much space in your laptop bag. 

This is a clever bit of work but has a design flaw. 
The USB plug for the fan can be tucked away inside 
the device and its short (arguably too-short) cable 
can be pinched by the heatsink assembly as it’s being 
compacted. Before long, the cable can become frayed. It 
takes only a little care to avoid this but, even so, a more 
robust cable would be better. The zefyr’s passthrough 
USB plug helps redeem this shortcoming. 

One other thing to bear in mind is batteiy life reduction 
due to the zefyr’s USB-powered fan. My best reckoning is 
about 10 per cent of my batteiy charge was usurped. This 
is to be expected. It’s not a fault of the product. 

The “pro” designation indicates it is intended for the 
15in or 17in MacBook Pro. A non-pro version is available 
for 13in MacBooks. 

Macworld’s buying advice. There are cheaper laptop 
coolers on the market but they aren’t as compact, not 
as efficient, and not nearly as cleverly designed as the 
zefyr. For those who need effective cooling and want 
a compact solution, the zefyr pro is hard to go past, 
if perhaps a little indulgent. Just don’t let its snazzy 
engineering lead you into expecting too much. ^ 
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PENTAGON DIGITAL 


BRAND NEW WEBSITE! 


www.pentagon.net.au 
03 9896 1555 sales@pentagon.net.au 


HUGE Discounts & Deals Online 
Lots of New Products 
Australia-Wide Shipping 


MacOAid 

SERVICE SOLUTIONS SUPPORT 

On-Site Mac Service 

We come to you, anywhere in 
Melbourne Metro area 

RESIDENTIAL & COMMERCIAL 
« Apple Mac Troubleshooting 
o Installation & Maintenance 
• Networking, Internet & Email 
• Upgrades & Independant Advice 

Phone: 1800 762 040 

Email: support@macaid.com.au 
Visit: www.macaid.com.au 
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Portfolio Management Software 


• Easy to Use • Suits Home or Professionals • Year End 
Reports • Capital Gains, Profit/Loss Calculations 
• Multiple Portfolios • PC Version Now Available! 

Download a free demo at: 
sharemanager@aesoftware.com.au 

(03)9391 8993 


Version 4.22 
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Fast Turnaround 
Competitive Prices 
We use HP Indigo 5000 
Offset Quality Digital Printing 




Call us for a quotation today! 

Freecall 1300 Wysiwyg 

or go to our website > 

www.wysiwyg.com.au 

Request An Estimate Place A New Order Send A File View A Proof 


DIGITAL COLOUR PRINTING 


WYSIWYG 


Unit 26, 6 Herbert Street St Leonards NSW 2065 
■ Tel 02 9922 7288 ■ Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
■ Email bureau@wysiwyg.com.au 


Quality Ex Demo 
LJB Superseded Macs 
All with Warranty 

macs as new 

www.macsasnew.com.au 
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Now you can learn from 
trainers with real hands-on 
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Mac OS X Introduction & Advanced Training 

ACSA Certification 

Xsan Administration 

Podcasting - Production & Delivery 

Final Cut Pro & Final Cut Server training 

Motion & Color 

iWorkand iLife 

Tailored courses to suit your needs 


www.keyoptions.com.au/training 
or call 1300 721 769 
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MAC Hard Drive Data Recovery Specialists 


s Australia's Premier Data Recovery Company 
^ Hard disk recovery (internal HDD and USB) 
s Free diagnostic evaluation and quotation 
✓ Your data back or NO CHARGE - GUARANTEED 
s Nation wide free return postage 
s Quickest turn around time 
s Class 100 certified CLEAN environment 
s Emergency services 
s RAID recovery experts 
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www.datadetect.com.au 

Tel: 02-9929-4822 

24/7 hour Emergency service: 02-9460-3864 
Email: info@datadetect.com.au 
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www.liquiddigital.com.au 


The NEW aGent V4 webcam is compatible with all your Macs with its 
complete range of attachment clips for iMac and Macbooks. This new 
generation edition is available for the low price of $99.95 with free 
shipping and features a sleek design in high quality German polished steel. 
The high definition aGent V4 webcam is the ultimate choice for all your 
visual media needs. Buy yours online at www.liquiddigital.com.au 


apple help? 

apple computer & ipod service centre 

The Mac Doctors 

m Authorised Service Provider 


459 Flinders St Townsville City Ph: (07) 4724 5889 
449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 


Adelaide's Mac experts 



iMac 


iPhone/iPod 


MacBook Pro 


Exciting new store - 08 8260 1311 


sales, service, 
support, upgrades, 
onsite repairs. 



data recovery, new/ 
used showroom, 
ipod repairs/sales 


www.macsolutions.com.au | sales@macsolutions.com.au 
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for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


• Service and repairs 

• Hew and used Macs 

• Great warranty 

• Spare parts 


Serving the Macintosh community for fifteen years 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 



Apple sales/service 


/ ft Authorised Reseller 
/ Shop at Kew (vie) store or on-line 

✓ Convenient store trading hours 

Monday-Friday 9am to 6pm, Saturday 10am to 4pm 

✓ Extremely competitive pricing 

On new sales and Apple authorised service 

✓ Fast turn-around for service 

Average 4 business days for workshop repairs 


iPod/iPhone repairs 


✓ All iPods & iPhones repaired 

Warranty iPhone 3G repairs/replacements not available 

y Free assessment for iPods 

A small postage fee payable if faulty iPod is to be returned 
after assessment; a $66 assessment fee applies to iPhones 

✓ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

✓ Well established company 

We have repairing non-warranty iPods since 2005 and 
iPhones since 2007 
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Security Software & Hardware for Mac 







YOUR HOME & BUSINESS 

SECURITY SPECIALISTS 
03 9895 2950 


Phone (03) 9855 2323 • www.synergeticaustralia.com Mwww.securitycam.com.au 
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One more thing... 



Brickbats 
and bouquets, 
when and where 
deserved. 


Analyse this 


P sst, have you heard the news 
about the Mac tablet Apple is 
about to release? Word on the 
street is that it’s got dual quad-core 
processors, 16GB of on-board RAM, 
twin solid-state hard drives and a 
10in touchscreen. It runs OS X Mobile 
Touch - not to be confused with the 
other OS X varieties that run on the 
iPhone, iPod, Macs or the Apple TV. 

Sounds great, doesn’t it? If you 
listen to financial analysts pontificating 
about what’s next for Apple, it’s prob¬ 
ably just the sort of junk you’ll here. 
Actually, it’s a wonder that Apple is 
doing so well, given how many things 
they’re apparently doing wrong. 

You know, like shipping an iPhone 
that’s not US$99, releasing new 
MacBooks that aren’t priced at $499, 
and opening lots of retail stores. 

The sad truth is that analysts just 
generally don’t get it right — and 
worse, they often get it dead wrong. 

One of the best-known analysts to 
offer wildly inaccurate commentary 
on Apple is a guy named Rob 
Enderle. We don’t see much of his 
stuff down here in Australia but a 
simple Google search will reveal 
some of his gems of wisdom. 

For example, in a piece back in 
2007 comparing the Prada LG phone 
to the iPhone, Enderle said: “I still give 
the Prada the edge because it comes 
from a company who actually has 
done phones before, has a removable 
battery and upgradeable memory, and 
comes to market months ahead of its 
competitor”. 

I’m not surprised if you haven’t 
heard of the Prada LG phone, but I’m 


sure you can work out how this 
head-to-head ended. If not, try a straw 
poll. I think you’ll find the iPhone pulls 
the most hands up. 

How much stuff can one analyst 
get wrong in one article? Well, in the 
same piece, Enderle predicted that 
iTunes would face stiff competition 
from a website called Ruckus, a 
DRM music subscription service. FYI, 
Ruckus folded in February a couple 
of months back, and iTunes is as 
dominant as ever. 

Now might be a good time to 
remind you how many analysts 
predicted that Apple would miss its 
stated target of shipping 10 million 
iPhones in 2008 (the actual number 
shipped was 13.7 million). 

I know of a Mac website that has 
been keeping count of how many 
times analysts have sounded the 
death knell for Apple. The count has 
been going since 1995. The tally 
stands at 52. That’s an average close 
to four times a year that some analyst 
has declared Apple dead. And each 
one of these dire predictions has, 
obviously, been very wrong. 

But it’s not just the analysts that get 
it wrong. Even bigwigs at the epicentre 
of the tech industry get it wrong. 

In an interview back in April 2007 with 
USA Today reporter David Lieberman, 
Microsoft CEO Steve Ballmer said: 
“There’s no chance that the iPhone 
is going to get any significant market 
share. No chance”. 

Oh, really, Mr Ballmer? So, how’s 
about that Zune, eh? I remember a 
few analysts who called that poor 
excuse for a portable media player 


an “iPod killer” because it came with 
a built-in FM radio. 

Before Apple had even announced 
the iPhone, Palm CEO Ed Colligan 
said: “We’ve learned and struggled 
for a few years here figuring out how 
to make a decent phone. PC guys 
are not going to just figure this out. 
They’re not going to just walk in". 

Really? 

So what is it with analysts? Why 
do they get it so wrong? It’s hard 
to pinpoint the exact reason. Perhaps 
it’s because most analysts aren’t 
product guys. They’re bean counters. 
They look at spec sheets and calculate 
that product X is superior to product 
Y because it has more megapixels, a 
bigger hard drive, or a faster proces¬ 
sor. Yet, over and over again, Apple 
(and others) keep proving that it’s 
about a blend of features and usability. 

Unfortunately for analysts, usability 
is a subjective measure, and it’s 
nowhere to be found on a spec sheet. 

It’s interesting, by comparison, to 
consider how analysts and journos 
think about the car market. Sure, 
specs are important, but you’d be 
hard pressed to find criticisms about 
a car on the grounds that it’s too 
expensive, or isn’t a convertible. With 
cars at least, reporters and analysts 
appreciate there’s more to it than pure 
specs. Of course, both are unforgiving 
when it comes to poor performance 
or inefficient fuel consumption. And 
so they should be. 

But until such time as they start 
applying the same critical approach to 
consumer technology, they’ll just keep 
getting it wrong. ^ 
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Gigantic storage space 
Data access anytime, anywhere 
Reliable and flexible data protection online Photo Album 
Blazing fast file transfer speed 
Only 30% to 50% power consumption 
Effective power management feature 
Online photo album 
Home multimedia application 
Wireless ready 


Print Server 


Gigab 

Gigabit Transfer 


Convenient download utility 
(HTTP/FTP/BT/eMule) 
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Distributor: Altech Computers Corporation Pty Ltd. 

+61 2 8831 9999 (Sydney) +61 7 301 7 2000 (Brisbane) 

+61 3 8588 7777 (Melbourne) +61 8 9242 8822 (Perth) 

+61 8 8257 9999 (Adelaide) 


www.altech.com.au 
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